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Boston  is  an  up-and-at-cm  town,  where  779f  of  the 
newspapers  are  bouj;ht  in  the  momine.  So  advertisers  in  the  Boston 
market  must  get  an  early  start.  The  table  of  circulation  figures 
here  shows  the  best  place  in  Boston  to  meet  the  crowd  for  breakfast. 
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No  matter  which  way  you  view  our  table,  the  facts  are 
impressive.  Every  morning,  more  and  more  readers  are  gathering 
around  the  Herald.  We're  up  in  the  morning  on  weekdays,  up  on 
Sunday  mornings,  too.  While  the  Globe's  published  morning  and 
evening  circulation  figures  show  a  substantial  drop. 

You  simply  can't  afford  to  skip  breakfast  with  the  Herald. 
Remember  our  table,  rull  up  a  chair. 

Boston  Herald  American 
Sunday  Herald  Advertiser 


Represented  lutiondlly  b>-  Hearsi  Advertising  Service  Inc. 

New  York,  Chicago,  IHiiladelphu,  IVimit  Un.  Angeles,  San  Francisco. 
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Our product 
Is  inlormallon. 
AndPusiness 
isgreal. 

It  is  axiomatic  that  for  a  business  to  be  successful 
it  must  create  a  protiuct  that  satisfies  its  customers 
better  than  tliat  of  a  competitor.  The  business  of 
newspaper  publisliing  is  no  exception. 

llarte-Hanks’  product  is  information. 

We  cater  to  local  markets  —  meeting  the  unique  informational  needs  of  each. 
Our  employee/management  groups  are  dedicated  to  satisfying 
our  customers  —  both  readers  and  advertisers. 

That’s  why  in  1974-75  we  have  placed  greatest  emphasis 
on  product  improvement. 

It  all  adds  up.  Capable  people.  A  vital  informational  product. 
Increased  revenues.  More  profits. 


HartE'HanI<s  NtwspAptRS,  Inc.  NAiioNwidE 
P.O.  Box  269,  San  AntonIo,  Texas  78291 


CATCH-lines _ 

By  Lenora  Williamson 

A  CAPITAL  WARNING— In  a  news  story,  the  St. 
Petembiirg  Times  referred  to  those  plastic  discs  people 
whirl  at  each  other  as  “frisbees."  Not  lonjr  after,  inanaKinK 
editor  Bob  Hainian  received  a  case  of  100  discs,  all  labeled 
“st.  Petersburg  times."  .\nd  subsequently,  a  letter  arrived 
from  the  vicepresident  of  Whamo  Company  declaring: 
“Your  continued  flagrant  misuse  of  our  trademark,  Fris- 
bee,  must  be  stopped.  You  have  forced  us  to  resort  to  Phase 
II  of  our  awesome  retaliatory  power.  We  trust  we  will  not 
have  to  implement  Phase  HI.  a  Frisbee  P''ly-in.” 

*  *  « 

“WHEN  YOU  SEND  NEWS  RELEASES  to  newspapers,  how 
often  are  they  usually  published?”  The  Oregon  Publisher, 
magazine  of  the  Oregon  Newspaper  Publishers  Associa¬ 
tion,  directed  that  question  to  state  legislators  recently. 
Fifty-seven  percent  of  the  lawmakers  replied,  with  seven 
saying  their  releases  were  always  used;  28  checked  usual¬ 
ly;  eight,  seldom,  and  two  legislators  confessed  their  re¬ 
leases  were  “never”  used.  The  survey  also  asked  whether 
legislators  objected  to  having  their  news  releases  edited, 
and,  heavenly  days,  seven  said  yes — 3fi,  no.  Asked  if  news¬ 
paper  editorials  help  bring  issues  in  focus  and  help  in 
reaching  a  voting  decision,  17  said  yes;  2.3,  no;  and  four, 
sometimes. 

Now  about  newspaper  reading — turns  out  that  the  aver¬ 
age  legislator  read  three  to  five  state  dailies  during  the 
197.')  session  and  at  least  two  weeklies.  But  one  fellow  said 
he  didn’t  read  any  Oregon  newspapers  during  the  session. 
Instead  he  read  the  \’eie  York  Times  and  the  Washington 
Post. 

«  ♦ 

DEADLINE  DIALOGUE — .\rizona  Republic  columnist  Paul 
Dean  recalls  a  story  about  the  late  publisher  Eugene  C. 
Pulliam.  When  the  popular  author  Clarence  Budington 
Kelland  died,  Pulliam  ordered  his  e<iitorial  staff  to  round 
up  eulogies  from  across  the  country  by  telephone.  That 
evening,  Pulliam  called  the  Phoeni.r  Ouzette's  city  desk  and 
asked,  “How  are  you  doing  on  the  Kelland  obituary?”  Re¬ 
write  man  Colin  Deacon  replied,  “We’re  doing  fine.  Who 
wants  to  know?”  Deacon  heard,  “This  is  Gene  Pulliam.”  He 
growled  back,  “If  you’re  Gene  Pulliam,  you  should  know- 
better  than  to  call  me  five  minutes  before  deadline.”  .\nd 
he  hung  up. 

Pulliam  called  the  managing  editor  and  asked  the  name 
of  that  deskman.  His  order  after  he  got  the  i.d.  was:  “Give 
Deacon  a  raise.  He’s  a  good  new-spaperman.” 

*  •  * 

“AS  SOON  AS  NESSEN  ANNOUNCED  FORD’S  BIG  TEN,” 

wrote  Tom  Dowlingof  the  Washington  Star,  “I  set  out  to  be 
President  of  the  United  States  for  a  Day.”  (Nessen  had 
disclosed  that  President  Ford  reads  10  newspapers  every 
day.)  Tom  got  hold  of  eight  of  the  10  Presidential  papers  for 
one  day,  but  unable  to  get  any  edition  of  the  (h  aml  Rapids 
Press,  he  made  do  with  the  Xeie  York  Dailg  Sews. 

“In  all,  my  nine  papers  numbered  454  pages,  some  2 
million  wonls — give  or  take  a  few  massage  parlor  ads  and 
boiler  plate  editorials.  It  was,  then,  in  sheer  verbiage  a 
project  roughly  equal  to  reading  in  one  day  the  collected 
works  of  Tolstoy — in  different  type  faces,  no  less  ...  I  did 
not  shrink  from  the  task  I  had  set  myself.  If  you  w-ant  to  be 
president  even  for  a  day,  you’ve  got  to  pay  the  price.” 

For  his  Presidential  try,  Tom  got  up  at  (5:30  a.m.,  made 
breakfast  and  tackled  the  Wall  Street  Journal  first.  By  8 
a.m.  he  was  only  on  page  12  (he  generously  detailed  the 
content)  and  from  that  paper  he  turned  to  the  Haiti  more 
.  Sun  and  the  Sew  York  Times,  switching  to  the  New  York 
Daily  News  about  10:30.  The  Chicago  Tribune  was 
scheduled  for  the  morning  read  (he  got  fascinated  with  the 
list  of  Chicago  ship  movements),  .\fter  getting  through  the 
Washington  Post  and  the  Christian  Science  .Monitor 
around  1:30,  our  hero  moved  into  the  last  furlong  with  his 
own  paper  and  the  St.  Ijouis  Post  Dispatch. 

“The  moral,”  Tom  concluded,  “was  clear  by  3  p.m.  Very 
few  persons  have  what  it  takes  to  shoulder  the  awesome 
burden  of  the  presidency.  Mercifully,  1  wasn’t  one  of 
them.” 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


AUGUST 

10-12 — SNPA  Eastern  Division  Production  Conference,  Hyatt  Regency, 
Atlanta.  Ga. 

10- 13 — SNPA  Foundation  Workshop:  The  City  Editor's  Job,  Georgia  State 

U.,  Atlanta,  Ga. 

11- 15 — ANPA  Research  Institute  Training  Seminar,  Direct  Plate  Quality 

Control,  Easton,  Pa. 

13- 16 — Canadian  Community  Newspapers  Assn.  Convention, 

Bessborough  Hotel,  Saskatoon,  Sask. 

14- 16 — West  Virginia  Press  Assn.  Annual  Meeting,  Lakeview  Country 

Club,  Morgantown,  W.  Va. 

16- 19 — Assn,  for  Education  in  Journalism  Annual  Convention,  Carleton 

University,  Ottawa.  Ontario. 

17- 20 — New  England  Association  of  Circulation  Executives,  Wentworth 

by  the  Sea,  Portsmouth,  N.H. 

22-24 — Mid-Atlantic  Newspaper  Advertising  Executives  Assn.  Summer 
Meeting,  Blockade  Runner  Motel.  Wrightsville  Beach,  N.C. 

25-29 — ANPA  Research  Institute  Training  Seminar,  Management  Orienta¬ 
tion  to  New  Technology,  Easton,  Pa. 

27-29 — International  Circulation  Managers  Association,  Legal  Sym¬ 
posium,  Marriott  Hotel,  O'Hare  Airport,  Chicago. 

31 -Sept.  5— ANPA-INPA  Newspaper  Executives  Marketing  Seminar,  Har¬ 
rison  Inn,  Southbury,  Conn. 


SEPTEMBER 

5 — Indiana  Newspaper  Advertising  Assn.,  Sheraton  Motor  Inn,  In¬ 
dianapolis.  Ind. 

5- 6 — Western  Newspaper  Foundation  Workshop,  Golden  Gateway  Holi¬ 

day  Inn,  San  Francisco,  Calif. 

6 —  Hoosier  State  Press  Assn.  Ad  Staff  Day,  Sheraton  Motor  Inn,  In¬ 

dianapolis.  Ind. 

6- 9 — N.Y.  State  Publishers  Assn.  Annual  Convention,  Buck  Hill  Inn,  Buck 

Hill  Falls.  Pa. 

7- 10 — SNPA  Foundation  Seminar,  Living  with  Less  Energy,  Georgia  Insti¬ 

tute  of  Technology,  Atlanta,  Ga. 

7-10 — ANPA  Foundation  tor  Newspaper  Journalists:  Making  Statistics 
Come  Alive  for  Readers,  Ohio  State  U.,  Columbus.  Ohio. 

7-11 — Texas  Daily  Newspaper  Assn.  Summer  Meeting,  Harrah's  Club  & 
Hotel,  Lake  Tahoe,  Nev. 

11-13 — Allied  Publishers  Fall  Meeting,  Anchorage  Westward,  Anchorage, 
Alaska. 

11-13 — Mid-America  Newspaper  Conference  Meeting,  Rock  Lake  Lodge, 
Table  Rock  Lake,  Mo. 

11-13 — PNPA  Classified  Clinic,  Meadowlands  Hilton  Inn,  Washington,  Pa. 

11- 14 — New  York  Press  Assn.  Fall  Convention,  Mohonk  Mountain  House, 

New  Paltz,  N.Y. 

12- 14 — Pacific  Newspaper  Mechanical  Conference,  Senator  Hotel,  Sac¬ 

ramento.  Calif. 

13 -  National  Federation  of  Press  Women  Regional  Meeting  for  Ohio, 
Kentucky,  and  Indiana,  Ramada  Inn,  Sharonville  Ohio. 

13- 14 — Ohio  Newspaper  Classified  Clinic,  Pick-Ft.  Hayes  Hotel,  Colum¬ 

bus,  Ohio. 

14- 26 — American  Press  Institute  Advertising  Executives  Seminar  for 

Newspapers  under  75,000  circulation,  Reston,  Va. 

16 —  Canadian  Press  Fall  Meeting  of  the  Board,  Vancouver,  B.C. 

17- 18 — Canadian  Daily  Newspaper  Publishers  Assn.  Board  Meetings, 

Vancouver,  B.C. 

17- 19 — Minnesota  Symposium  on  Visual  Communication,  Minneapolis 

College  of  Art  and  Design,  Minneapolis,  Minn. 

18- 20 — Interstate  Advertising  Managers  Assn.,  Host  Inn,  Harrisburg,  Pa. 

19- 21 — Illinois  Newspaper  Production  Conference,  LeClaire  Hotel, 

Moline,  III. 

19-21 — Maryland-Delaware-D.C.  Summer  Conference,  Sheraton- 
Fontainebleau,  Ocean  City.  Md. 

19- 21 — New  England  Press  Assn.,  Sheraton  Islander,  Newport,  R.l. 

20- 24 — Canadian  Circulation  Managers  Assn.  Annual  Sales  Conference, 

Royal  Connaught  Hotel,  Hamilton,  Ontario. 

21- 23 — Central  States  Circulation  Managers  Assn.,  Marriott  Hotel,  Lin¬ 

colnshire,  III. 

26-28 — Ad  Executives  Assn,  of  Ohio  Daily  Newspapers,  Marriott  Inn,  Col¬ 
umbus.  Ohio. 

28-Oct.  1 — International  Newspaper  Promotion  Association  Eastern  Re¬ 
gion  Conference,  Wychmere  Harbor  Club,  Harwichport,  Cape  Cod, 
Mass. 

28-Oct.  10 — American  Press  Institute  Management  and  Costs  Seminar  for 
Newspapers  under  75,000  circulation,  Reston,  Va. 
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Commission  on  copyright 

In  late  February,  the  U.S.  Supreme  Court  caused  confusion 
among  authors,  editors  and  publishers  with  an  unusual  4-to-4  deci¬ 
sion  in  the  Williams  &  Wilkins  Case  letting  stand  the  practice  of 
some  government  agencies  photocopying  copyrighted  materials 
from  independent  journals  and  distributing  them  to  anybody  with¬ 
out  permission  and  without  compensation  to  copyright  owners.  The 
problem  also  involves  educators  and  librarians. 

As  if  in  anticipation  of  this  confusion.  Congress  on  Dec.  31,  1974, 
by  Public  Law  93-573  established  the  National  Commission  on  New 
Technology  Uses  of  Copyrighted  Works  to  study  and  compile  data 
on; 

1.  The  reproduction  and  use  of  copyrighted  works  of  authorship 
in  conjunction  with  automatic  systems  capable  of  storing,  proces¬ 
sing,  retrieving,  and  transferring  information,  and  by  various 
forms  of  machines  reproduction,  not  including  reproduction  by  or 
at  the  request  of  in.structors  for  use  in  face-to-face  teaching  ac¬ 
tivities;  and 

2.  The  creation  of  new  works  by  the  application  or  intervention 
of  such  automatic  systems  or  machine  reproduction.  The  Commis¬ 
sion  is  to  make  recommendations  for  changes  in  copyright  law  and 
procedures  to  provide  recognition  of  the  rights  of  copyright  owners. 
A  preliminary  report  is  due  in  one  year  and  a  final  report  in  three 
years. 

President  Ford  announced  the  appointment  of  12  persons  to  this 
Commission  on  July  25.  It  is  composed  of  four  representatives  of 
copyright  proprietors,  four  i-epresentatives  of  copyright  users  (li¬ 
brarians  and  teachers),  and  three  public  members. 

It  should  give  hope  to  creative  people  including  writers  and  ar¬ 
tists  that  the  Supreme  Court  has  not  had  the  last  say,  all  is  not  lost, 
and  there  is  still  a  chance  that  the  photocopying  monster  may  be 
tamed. 

FCC  decision  imperative 

Whether  it  came  as  a  result  of  vigorous  protest  to  the  FCC  delay 
in  making  a  decision  with  respect  to  the  Washington  Star — Joe 
Allbritton  request,  hearings  have  been  scheduled  for  Aug.  8  and  an 
FCC  official  said  “everyone  has  been  told  to  give  the  Star  case  the 
highest  priority,  that  it  is  exceedingly  important.” 

This  is  in  sharp  contrast  to  the  eight  months  already  elapsed 
since  the  request  for  a  waiver  of  cross-ownership  rules  was  filed, 
and  also  to  last  week’s  order  of  full  scale  hearings  which  could  have 
put  off  a  final  decision  for  another  year. 

We  agree  with  the  Washington  Post  that  this  was  “a  demonstra¬ 
tion  of  regulatory  lethargy  at  its  worse,”  and  with  Secretary  of  the 
Treasury  Simon  who  called  it  “a  perfect  example  of  inefficiency  in 
action.” 

“Never  mind  the  point  about  whether  it’s  right  or  wrong  or  the 
FCC’s  final  ruling  is  favorable  or  unfavorable,”  Simon  said.  The 
point  is  that  the  parties  involved  need  and  are  entitled  to  a  fast 
decision  one  way  or  the  other  from  which  the  future  of  the  Star  can 
be  projected. 

It  seems  to  us,  however,  that  a  negative  decision  to  grant  a 
waiver  to  a  bureaucratic  ruling,  which  is  neither  hard  nor  fast,  in 
order  to  insure  the  existence  of  a  major  newspaper  in  the  capital 
city  would  be  unconscionable. 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1684.  Newspaperdom  established 
March.  1892:  the  Fourth  Estate  March  1. 1894:  Editor  & 
Publisher.  June  29.  1901;  Advertising.  January  22. 
1925 

Managing  Editor:  Jerome  H  Walker.  Jr 


Associate  Editors;  Darrell  Leo  Carla  Rupp. 
Lenora  Williamson,  Earl  W  Wilken  Edito¬ 
rial  Assistant:  Jane  Levere 


Midwest  Editor:  Gerald  6  Healey 


Washington  Correspondent:  I  Wilham  Hill 


Advertising  Manager:  Ferdinand  C  Teubner 


Sales  Representatives;  Richard  J  Flynn. 
Michael  R  Harvey,  Donald  L  Parvin. 
Richard  E.  Schultz. 


Advertising  Production  Manager:  Bernadette 
Borries 


Assistant  to  the  Publisher  and  Promotion 
Manager:  George  Wilt 

Circulation  Director:  George  S  McBride 

Classified  Advertising  Manager;  Virginia  Ann 
Stephenson 

Marketing  and  Research  Manager:  Albert  E 
Weis 

Librarian:  Adelaide  Santonastaso 


OFFICES 


General:  850  Third  Avenue  New  York  N  Y  10022 
Phone  212-752-7050  TELEX  12  5102 

Chicago:  111  East  Wacker  Drive  60601  Phone  312- 
565-0123  Gerald  B  Healey  Editor  Richard  E 
Schultz.  Advertising  Representative 

Los  Angeles:  1830  West  8th  Street  90057  Phone 
213-382-6346  Scott  Marshall  Sands  &  Latta  Inc  , 
Advertising  Representatives 

San  Francisco:  433  California  St  Suite  505  94104 
Phone  415-421-7950  Scott  Marshall  Sands  &  Lat- 
ta  Inc  Advertising  Representatives 

Washington:  1295  National  Press  Building 
Washington  DC  20045  Phone  202-628-8365  I 
William  Hill  Correspondent 

London:  23  Ethelbert  Road  Birchington  Kent  England 
Alan  Delatons  Manager 


INDEX  TO  THIS  ISSUE 


i  Advertising  scene  .  34 

j  Book  review  .  10 

!  Calendar  .  2 

j  Catchlines  .  2 

Editorial  workshop  .  36 

j  Letters  .  7 

i  News  people  in  the  news  .  20 

Photography  .  33 

I  Plant  and  equipment  .  25 

j  Stock  prices  .  10 

Shop  Talk  at  Thirty  .  44 


Microfilms  of  Editor  &  Publisher  are  available 
from  Micro  Photo  Division.  Bell  &  Howell,  Old 
Mansfield  Road.  Wooster.  Ohio  44691 


EDITOR  8C  PUBLISHER  for  August  9,  1975 


4 


letters 


UNLAWFUL  STRIKES 

I  read  with  real  interest  your  editorial 
“Strikes”  in  the  issue  of  July  12,  1975. 

I  always  get  “up  tight”  when  anyone 
refers  to  employes  on  the  payroll  of  the 
Federal  Government  or  anyone  on  the 
public  payroll  in  New  York  State  or  any 
unit  thereof  as  threatening  or  going  on 
strike.  To  me,  any  group  of  this  type 
never  is  on  strike  since  by  law  it  can¬ 
not  strike. 

To  my  thinking  and  reasoning  these 
people  are  guilty  of  “insurrection.”  Of 
course,  we  can  never  get  anyone  holding 
elective  public  office  to  use  the  word  “in¬ 
surrection.”  If  any  unit  of  the  military 
forces  took  such  an  action  it  woidd  be 
promptly  labeled  “insurrection.”  Too 
bad  we  do  not  have  daily  newspapers 
that  would  call  such  action  what  it  is. 

A.  V.  Miller 

Carden  City,  N.Y. 

*  *  * 

UNION  POWER 

The  First  Amendment  to  the  Constitu¬ 
tion  of  the  United  States  says:  “Congress 
shall  make  no  law  .  .  .  abridging  the 
freedom  of  speech  or  of  the  press  .  .  .” 
Judicial  decisions  have  ruled  that  these 
rights  are  protected  against  abuse  by 
the  states  as  well. 

Thus,  not  the  government,  nor  the 
President,  nor  the  courts,  nor  all  the 
legislatures  and  governors  of  all  the 
states,  nor  any  individuals  or  corpora¬ 
tions,  may  abridge  the  freedom  of  the 
press. 

Yet  labor  unions  are  apparently  above 
the  law.  They  have  repeatedly  abridged 
the  freedom  of  the  press  to  publish,  and 
the  right  of  the  people  to  KNOW,  by 
striking  for  one  or  another  grievance, 
real  or  fancied.  By  their  decision  alone 
they  have  chosen  to  nullify  the  intent  of 
the  Constitution. 

But  what  care  the  unions  if  their  fel¬ 
low-workers  are  unemployed?  Or  the 
newsboys  lose  their  living?  Or  the  public 
is  uninformed  of  life  or  death?  Or  mer¬ 
chants  suffer  heavy  losses.  “We  want 
ours — the  public  be  damned.” 

Here  in  America  we  may  well  ask 
ourselves;  Who  rules  America,  the  gov¬ 
ernment  or  the  unions?  In  our  atttempt 
to  be  fair  to  organized  labor  we  have 
created  a  Frankenstein’s  monster  that 
may  destroy  our  economy  as  it  has  de¬ 
stroyed  Britain’s. 

Nelson  A.  White 

Pittsburgh,  Pa. 

*  *  * 

On  page  12  of  the  July  19  issue  of 
E&P  I  noticed  the  article  headed  “Merger 
only  choice  officials  say.” 

Let  me  quote  a  passage  from  it  “Per- 
lik  told  members  ‘You  may  recall  that  in 
St.  Louis  last  year  I  urged  various  steps 
to  halt  and  reverse  the  downward  trend 
in  wage  settlements - ’  ” 

That  means  the  labor  unions  are  not 
getting  as  high  a  boost  in  wages  as  de¬ 
sired.  It  is  human  nature  to  want  some¬ 
thing  for  nothing.  That  is  the  nature  of 
labor  unionism.  The  idea  of  doing  extra 
work  to  get  extra  money  apparently  is 


never  recognized.  Why?  Editors  never 
mention  it. 

One  big  and  fake  excuse  to  go  on 
strikes  is  to  meet  the  cost  of  living.  But 
the  plain  fact  is  that  wages  and  salaries 
create  the  cost  of  living  and  nothing 
else. 

Corley  McDarment 

Eau  Gallie,  Fla. 

• 

FOLLOW  THE  EXAMPLE 

Now  that  ANPA-AAAA  have  agreed 
on  the  ADS  system,  and  we  can  hope 
that  the  nation’s  daily  newspapers  will 
respond  rapidly  in  agreement,  a  giant 
step  forward  has  been  taken.  Let’s  hope 
now  that  the  various  syndicate  services 
will  follow,  and  offer  their  materials  in 
the  same  group  of  widths. 

Page  Gilman 
(Gilman  is  business  manager  of  the 
Watsonville  (Calif.)  Register-Pajaro- 
man.') 

AUDITS  NECESSARY 

If  suburban  newspapers  want  to  mix 
in  with  the  national  advertiser,  the  news¬ 
papers  must  consider  auditing  their  cir¬ 
culation,  prove  readership  via  market  by 
market  readership  studies,  and  stand¬ 
ardize  their  newspaper  size  and  ad  rates. 
It  is  our  intent  to  listen  to  the  national 
advertiser  and  to  purify  our  member 
newspapers’  circulation  via  recognized 
audits,  to  provide  readership  facts,  and 
to  encourage  our  newspapers  to  come 
to  a  meeting  of  minds  on  rates  and  page 
size. 

James  A.  Marson 
(Marson  is  president  of  U.S.  Subur¬ 
ban  Press  Ine.) 


CREDIT  FOR 
PHOTOGRAPHERS 

It  is  a  shame  that  the  dramatic  series 
of  photos  of  the  collapse  of  a  fire  escape 
(luring  an  attempted  rescue  of  a  fireman, 
a  woman  and  a  child  in  Boston  failed  to 
give  credit  to  the  photographer.  The 
sequence  of  pictures  was  emblazoned 
with  “Via  AP,  Copyright  Boston  Herald 
American  ”  but  nary  a  mention  of  the 
lensman. 

Whether  the  photographer  was  a 
staffer,  a  freelancer  or  an  amateur — he 
or  she  deserves  a  by-line  for  being  on 
the  spot  and  recording  the  fateful  event 
with  professional  talent  worthy  of  recog¬ 
nition. 

Edward  E.  ILannican 

(Hannigan  is  dean  uf  the  School  of 
Modern  Photography,  Little  Falls,  N.J. 
The  Boston  Ilerald-Americun  photogra¬ 
pher  who  took  the  fire  escape  sequence 
was  Stanley  Foreman.) 


Short  Takes 

The  most  momentous  event  came 
when  singer-activist  Joan  Baez  was 
carted  off  to  jail  along  with  other  pro¬ 
testers  who  were  arrested  while  yitting 
in  doorways  and  streets  ...  —  Bloom¬ 
ington-Normal  (Ill.)  Pantagraph. 

♦  ttc  4: 

The  school  that  Lawndale  students 
will  attend,  Moore,  is  so  far  away  that 
students  will  have  to  be  abused,  which 
enrages  parents.  —  Philadelphia  In¬ 
quirer. 
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The  wisdom  of  James  Reston,  the  disciplined 
reporting  of  C.  L.  Sulzberger,  the  creativity 
of  Family/Style  editors  and  the  publication  of 
matters  of  record  continue  to  give  The  New  York  Times 
a  claim  to  being  indispensable  to  newspaper  editors.” 


Perry  Morgan 
Executive  Editor 

Landmark  Communications,  Inc. 
(Norfolk  Virginian-Pilot  and  Ledger  Star, 
Roanoke  Times  and  World  News,  Greensboro 
Daily  News  and  Record) 


August  9,  1975 


Every  Saturday  since  1 884 


Media  costs  up  again,  and  again 

Average  increase  was  12 in  1973 


Advertising  media  costs  took  a  sharp  turn  upward 
again  in  1975,  according  to  a  study  by  N.  W.  Ayer’s 
media  department. 

Among  seven  major  media,  increases  in  the  cost  of  a 
typical  advertising  unit  ranged  from  +5.5%  vs.  1974  for 
business  publications  to  +2:J.l'"/c  for  Sunday  magazine 
sections. 

The  average  increase  was  about  12%. 

The  steadily  rising  trend  in  media  costs  over  the  past 
several  years  is,  Ayer  said,  in  line  with,  and  to  some 
degree  reflects,  the  continued  escalation  of  other  business 
expenses:  labor,  equipment  processing,  distribution,  etc. 

A  comparison  of  rates  for  typical  units  in  1975  vs.  last 
year  and  vs.  five  years  ago  (1970)  provides  a  quick 
indication  of  the  extent  to  which  a  national  advertiser’s 
budget  may  have  been  affected.  For  example: 

— on  Network  tv,  a  prime  time  30  sec.  announcement 
now  costs  about  .$40,900  .  .  .  which  is  $0,350  more  than 
last  year  and  $10,344  more  than  in  1970. 

— a  page  black  and  white  in  consumer  magazines  (based 
on  35  major  publications)  is  about  $15,500  ...  an  increase 
of  $1,200  over  1974  and  $2,500  since  1970. 

— in  spot  radio,  the  rate  for  a  00  sec.  announcement  in 
the  top  40  markets  is  about  $2,900  .  .  .  this  represents  a 
relatively  moderate  increase  of  $200  from  last  year,  but 
over  $800  more  than  5  years  ago. 

— a  page  black  and  white  in  Sunday  magazine  sections 
(Family  Weekly,  Parade  and  30  independent  sections) 
would  now  cost  about  $230,500  ...  a  $43,000  increase  vs. 
1974,  and  a  .$90,100  boost  over  1970. 

“Unfortunately,  the  sharp  rise  in  media  costs  was  not 
accompanied  by  commensurate  increases  in  delivered  cir¬ 
culation/audience.  In  fact,  3  of  the  7  media  reviewed  here 
showed  slight  declines  in  circulation  from  last  year,  while 
the  other  4  had  only  modest  increases  in  audience,’’  the 
report  noted. 

The  net  effect  on  media  efficiencies  was  that  Cost  Per  M 
Circulation/Audience  also  increased  along  with  rates  .  .  . 
moderated  somewhat  for  media  that  showed  audience 
gains: 


1975  vs.  1974 

Cost 

Circulation/ 

Audience 

Cost  Per  M 
Circ./ Aud. 

Newspapers 

(100  papers;  1000  line  BW) 

+  15.1<re 

-  0.4% 

+  15.6% 

Consumer  Magazines 
(35  Mairs;  I>g  BW) 

+  8.4% 

+  1.4% 

+  6.8% 

Sunday  Magazine  Sections 
(Fam.  Wkly.,  Par.  + 

30  Ind.  Sects.) 

+  23.1% 

+  2.4% 

+  20.2% 

Business  Publications 
(69  in  Major  Classif's; 

Pg  BW) 

+  6.3% 

-  1.9% 

+  8.3% 

Spot  Television 

(30  sec.  ann. ;  40  mkts.) 
Daytime 

-i-14.5% 

+  4.6% 

+  9.1% 

Prime  Time 

-1-16.7% 

+  8.0% 

+  8.1% 

Network  Television 
(30  sec.  ann.) 

Daytime 

+  16.2% 

+  3.5% 

+  11.7% 

Prime  Time 

+  18.4% 

+  5.1% 

+  12.8% 

Spot  Radio 

(60  Sec.  ann.;  Traffic; 

(40  mkts) 

+  7.1% 

-  4.3% 

+  12.1% 

Since  the  percent  of  increase  in  1975  differed  for  each 
medium,  the  overall  effect  on  any  national  advertiser’s 
budget  would  depend  on  the  combination  of  media  used, 
Ayer  pointed  out.  “Based  on  the  distribution  of  National 
Advertising  Expenditures  by  Media  (as  reported  for 
1974),  it  would  require  an  average  increase  of  about 


13.7%  in  advertising  budget  to  duplicate  a  1974  schedule 
in  1975,’’  the  agency  said. 

“If  we  take  into  account  the  fact  that  some  of  the 
media  did  increase  their  audience  delivery,  and  base  these 
figures  on  the  difference  in  CPM  1975  vs.  197If,  we  find 
that  it  would  cost  about  10.7%  more  to  maintain  the  same 
relative  weight  of  advertising  (in  terms  of  exposure  op¬ 
portunities)  as  delivered  in  1974.” 


Distr.  of 

1975 

Media 

Average 

1975 

Avjr.  Incr. 

1974  Nafl 

Cost 

Incr.  to 

CPM 

for  Same 

Advtg.  $ 

Incr. 

Budget 

Incr. 

Delivery 

Newspapers 

1!*% 

+  15.1% 

+  2.3% 

+15.6'+ 

-i 

-  2.3% 

Cons.  Mags. 

19% 

-i-  8.4'+ 

-f  1.6%, 

-f-  6.8% 

-  1.3% 

Sun.  Mag.  Sect.  3% 

-1-23.1%, 

-+  .7%, 

-l-20.2<+ 

-1 

-  .6% 

Bus.  Publ. 

11% 

+  6.3' n 

+  .7%, 

-+  8.3';'r 

h  .7% 

Spot  TV 

19% 

-fl6.0':'r 

+  .3.0% 

+  8.5%, 

H 

f-  1.6'+ 

Network  TV 

28';, 

+18.0% 

-+  5.0% 

+  13.0'+ 

+  3.6% 

Spot  Radio 

5% 

+  7.1% 

+  .4% 

+  12.1%, 

h  .6% 

100% 

Ad  cost 

+  13.7% 

trend 

+10.7%, 

A  review  of  advertising  costs  over  the  last  five  years 
(1970  to  1975)  shows  that  all  major  media  had  significant 
increases  in  rates:  ranging  from  +19%  to  +68%.  How¬ 
ever,  some  of  the  media  also  showed  increases  in  circula¬ 
tion  and  audience  delivery  during  this  five  year  period. 
These  ranged  from  +2%  to  +31%  for  5  of  the  7  media, 
while  the  other  2  were  at  about  the  same  level  as  in  1970. 
See  table  on  page  13. 

And,  again,  although  these  were  not  large  enough  to 
offset  the  rate  increases,  they  did  hold  down  the  degree 
to  which  CP.M’s  increased  for  most  media.  In  fact,  when 
these  advertising  efficiency  measures  (Cost  Per  M  Circ./ 
Aud.)  are  compared  with  other  business  and  economic  cost 
indexes  we  find  that  advertising  costs  have  not  increased 


as  much  as  other  business  expenses: 

%  Increase 
1970  to  1975 

Wholesale  Prices* 

All  Commodities 

-f54% 

Farm  Products  &  Processetl  Foods 

-f57</<, 

Industrial  Commodities 

-1-54% 

Labor  Costs*  (Weekly  Earnings) 

+  54% 

Manufacturing  Workers 

-+36% 

Private  Non-Agricultural 

+32% 

Advertising  Costa  (CPM  Circ./ Aud.) 

Newspapers 

+42% 

Consumer  Magazines 

-+13% 

Sunday  Magazine  Sections 

-+46'/o 

Business  Publications 

+23% 

TV  Spot — Daytime 

-+  2% 

Prime 

-+  2% 

TV  Network — Daytime 

-+22'/o 

Prime 

-+36% 

Radio  Spot 

-f39% 

“Since  Wholesale  Prices,  Labor  Costs  and  other  indexes 
are  increasing  to  a  greater  degree  than  advertising  costs, 
it  implies  we  should  expect  continued  and  significant  in¬ 
flationary  pressures  on  advertising  prices,”  Ayer  said. 

Ad  cost  forecast 

Media  costs  are  expected  to  continued  to  increase  in 
1976  ...  on  average  about  +7%.  The  predictions  for  1976 
shown  for  9  media  are  based  in  part  on  their  five- 
year  track  record,  the  degree  of  increase  each  year,  the 
cycles  of  high-increment  and  low-increment  years,  and 
economic  factors  affecting  media  costs. 

(Contained  on  page  18) 
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News  councils  administered  Pulliam’s  son  and  wife 

1  T  1  1  I*  1  appointed  publishers 

by  J  -school  pro!  S  proposed  Zone  s  V.mL  ...  su  cee  e  ,  h  s 


By  Jane  Ivevere 

The  Mellelt  Fund  for  a  Free  and 
Responsible  Press  is  soliciting  propos¬ 
als  from  journalism  schools  in  or  near 
a  dozen  major  metropolitan  areas 
across  the  country  for  the  formation 
of  “big  city”  nows  councils. 

Mellett  i)re3ident  Ren  Ragdikian  has 
asked  the  journalism  departments  of 
American  University  (Washington, 
D.C.),  Rerkeley  (San  Francisco-Oak- 
land),  Roston  University,  California 
State  University  at  Northridge  (I>os 
Angeles),  University  of  Colorado  (Den¬ 
ver),  Columbia  University  (New  York), 
University  of  Georgia  (Atlanta),  Uni¬ 
versity  of  Michigan  (Detroit),  North¬ 
western  University  (Chicago),  Univer¬ 
sity  of  Southern  California  (Los 
Angeles),  Stanford  University  (San 
Francisco-Oakland) ,  University  of 
Washington  (Seattle)  for  suggestions 
for  a  metropolitan  council  that  “would 
combine  community-media  discussions 
with  a  body  that  would  examine  and 
report  on  serious  complaints  al)out  local 
journalistic  performance.” 

If  a  ))roposed  council  is  accepted,  it 
will  be  financed  by  the  Fund  for  three 
years  and  be  administered  by  the  jour¬ 
nalism  school  faculty  members. 

According  to  Ragdikian,  the  work  of 
the  individual  metroiiolitan  councils 
will  be  “totally  unrelated”  to  the  opera¬ 
tion  of  the  National  News  Council,  na¬ 
tional  media  watchdog  organization 
based  in  New  York  City. 

“The  National  News  Council  deals 
only  with  the  national  media,”  he  ex¬ 
plains.  “The  whole  idea  (behind  the 
Mellett  jiroject)  is  that  no  voluntary 
non-mandatory  mechanism  has  ever 
been  worked  out  for  large  cities.” 

Another  reason  the  Fund  has  invited 
projiosals  is  “because  communities  dif¬ 
fer.  It  is  presumptuous  of  us  to  think 
there  is  a  single  way  to  do  it.” 

Ragdikian  also  believes  it  is  “im¬ 
portant  for  the  public  to  feel  it  has  a 
mechanism  to  register  its  complaints 
and  alleviate  its  hostility  against  the 
media.” 

The  proposal  sent  by  Ragdikian  on 
behalf  of  the  Fund,  an  independent, 
non-jirofit  corporation  established 
through  a  liequest  from  Lowell  Mellett 
to  the  Newsjiaper  Guild,  lists  the  fol¬ 
lowing  guidelines: 

“1.  It  is  considered  extremely  desir¬ 
able  to  have  the  cooiieration  of  the 
major  media  in  the  metropolitan  center. 
This  would  include  the  major  dailies, 
television  stations  and  signiiicant  radio 
news-and-juiblic-atfairs  stations.  A  com¬ 
mitment  of  coo))eration  from  such 
media  organizations  will  be  an  impor¬ 
tant  element  in  deciding  on  grant  apiili- 
cations.  Lack  of  such  commitments  will 
not  exclude  a  grant  application  but 
such  an  application  should  discuss  how 


it  would  proceed  in  the  absence  of  co¬ 
operation. 

“2.  1'he  proposal  .should  look  to  the 
formation  of  a  basic  community  group 
for  jilanning,  policy  and  a  forum  for 
public  discussion.  Ideally  it  should  in¬ 
clude  major  media  leaders  and  repre¬ 
sentatives  from  significant  ethnic,  eco¬ 
nomic,  racial  and  jiolitical  elements  in 
the  city  and  have  ajipropriate  repre¬ 
sentation  of  both  men  and  women. 
There  is  no  suggestion  on  size  of  this 
group  except  that  it  .should  be  repre¬ 
sentative  without  being  unwieldy. 

“.‘5.  A  se|)arate  group,  responsible  to 
the  parent  body  described  above,  to  be 
selected  in  ways  described  by  the 
grantee,  would  constitute  a  staff  for  the 
receiving,  imiuiring  into  and  issuing 
reports  on  serious  comjilaints  about 
media  iierformance  in  the  area,  all  of 
which  would  be  made  public. 

“4.  The  proceedings  of  both  the  par¬ 
ent  group  and  the  complaint-examining 
staff  should  be  as  open  as  possible. 

“5.  The  council  should  not  l)e  and 
should  not  be  seen  as  one  operated  by 
the  local  media. 

“().  The  council  shall  have  no  power 
to  infringe  upon  editorial  freedom.” 

Deadline  for  receipt  of  the  proposals 
is  November  1. 

• 

In-paper  iron-ons 
promote  comics 

Iron-on  panels  that  can  be  applied 
to  T-shirts  with  a  hot  iron  will  be  fea¬ 
tured  in  the  color  comic  sections  of  the 
New  York  Sunday  News  for  six  weeks, 
beginning  August  10. 

The  heat-transferable  panels  featur¬ 
ing  comic  characters  will  appear  in  two 
colors  as  a  summer  promotion  cam- 
jiaign.  Doonesbury,  which  first  appears 
as  a  regular  comic  feature  of  the  News 
on  August  10,  is  the  first  iron-on.  In 
following  weeks,  panels  will  feature 
Rroom-Hilda,  Dick  Tracy,  Orphan 
Annie  and  others. 

The  idea  was  developed  by  Stan 
Duchnicki,  News’  printing  materials 
control  manager,  who  was  aware  that 
certain  additives  rendered  rotogravure 
inks  transferable.  Details  were  worked 
out  to  produce  the  iron-on  on  high  speed 
presses. 


New  publisher 

Charles  R.  Holcomb,  41,  chief  of  the 
Albany  bureau  of  the  Gannett  News 
Service,  was  appointed  editor  and  pub¬ 
lisher  of  the  Itliaea  Journal  to  succeed 
Malcolm  W.  .^ppelgate,  who  recently 
was  named  publisher  of  the  Journal  and 
Courier  at  Lafayette,  Ind.  Roth  are 
members  of  the  Gannett  Group. 


appointed  publishers 

Eugene  S.  Pulliam  has  succeeded  his 
late  father,  Eugene  C.  Pulliam,  as  pub¬ 
lisher  of  the  Indianapolis  St(tr  and 
News.  Mrs.  Nina  Pulliam,  Pulliam’s 
widow,  was  named  publisher  of  the 
Arizona  Republic  and  Phoenix  Gazette. 

WPIX  and  Forum 
accord  nixed  by  FCC 

A  tentative  agreement  between 
\VPL'v-tv,  operated  by  the  Neio  York 
News,  and  Forum  Communications  to 
end  their  six-year  battle  for  the  sta¬ 
tion  license  was  rejected  last  week  by 
the  Federal  Communications  Commis¬ 
sion. 

Last  March,  Forum  agreed  to  with- 
di’aw  its  application  and  WPIX  agreed 
to  reimburse  Forum  up  to  $310,885  of 
its  expenses  in  filing  and  prosecuting 
its  application  for  Channel  11.  The  sta¬ 
tion  also  agreed  to  establish  a  $100,000 
Forum-WPlX  program  development 
and  minority-training  fund. 

The  FCC  said  it  would  set  a  bad 
precedent  and  encourage  others  to  file 
apiilications  challenging  existing  sta¬ 
tion  licensees  in  disapproving  the 
agreement. 


proposals 

trreenspun  sells 

The  Colorado  Springs  Sun,  owned  by 
g  Henry  M.  Greenspun,  has  been  sold  to 

Rep.  William  Armstrong  (R-Colo.)  for 
an  undisclosed  price.  Greenspun,  who 
publishes  the  Las  Vegas  Sun,  acquired 
be  applied  the  building  and  land  occupied  by  the 
I'ill  be  fea-  Sun  from  the  International  Typographi- 
ions  of  the  cal  Union  for  $224,000.  Several  years 
six  weeks,  ogo  Greenspun  purchased  the  paper 
from  ITU  which  operated  the  paper  as 
els  featur-  the  Free  Press  at  a  loss, 
lear  in  two  • 

i'TppeTrs  Named  general  manager 

f  the  News  Richard  F.  Reston,  diplomatic  corre- 
iron-on.  In  spondent  of  the  Los  Angeles  Times,  has 
ill  feature  Pcen  appointed  general  manager  of  the 
,  Orphan  Vitieyard  (Mass.)  Gazette.  Reston  is 
the  oldest  son  of  Sally  and  .Tames 
1  by  Stan  Reston,  New  York  Times  vicepresident 
materials  columnist,  who  are  co-publishers 

aware  that  Gazette.  Reston,  37,  and  his  wife 

■otogravure  Jody  will  live  year-round  in  Edgartown, 
ere  worked  Mass.,  an  island  of  Martha’s  Vineyard 
high  speed  where  the  Gazette  is  published. 

• 

Mill  idled 

The  Ontario  Paper  Co.  Ltd.,  Thor- 
:hief  of  the  old,  Ont.,  will  clo.se  from  August  30  to 
inett  News  September  8.  The  company,  a  unit  of 
)r  and  pub-  the  Tribune  Co.,  Chicago,  cited  con- 
'  to  succeed  tinned  weakness  in  the  newsprint  mar- 
ho  recently  ket.  The  mill,  which  produces  (>70  tons 
Journal  and  a  day  of  newsprint,  was  also  closed 
.  Roth  are  for  an  8-day  period  June  28  to  July  7 
oup.  for  the  same  reason. 
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Advertisers  seek  help 
in  selling  co-op  plans 


By  Gerald  B.  Healey 

Industries  encountering  rouph  Roinfc 
in  the  marketplace  are  lookinp;  to  news¬ 
papers  as  the  best  medium  to  get  them 
“back  on  the  track”  in  light  of  the  cur¬ 
rent  recession. 

That  challenge  was  aimed  at  mem¬ 
bers  of  the  Newspaper  Advertising 
Co-Op  Network  (NACON)  conducting 
their  12th  seminar  July  30-August  1 
at  Milwaukee,  Wi.sc.  by  Jack  Powell, 
Friedrich  Air  Conditioners  manufac¬ 
turer. 

Powell  said  air  conditioning  industry 
sales  arc  down  50%,  retail  sales  are  off 
20%,  and  co-op  advertising  efforts 
should  be  pushed  to  pick  up  markets 
in  similar  slumps. 

He  suggested  that  “perhaps  you  peo¬ 
ple  are  not  appealing  to  the  national 
advertisers  and  some  tv  guys  are  grab¬ 
bing  off  a  lot  of  business.” 

The  Friedrich  company  is  going  big 
into  refrigeration  and  air  conditioning 
products  such  as  refrigeration  for  food 
supermarkets. 

In  effect,  Powell  said  Friedrich  will 
hecome  distributors  as  well  as  manu¬ 
facturers  with  a  lot  of  new  salesmen 
who  will  have  to  be  educated  regard¬ 
ing  co-op  advertising. 

He  indicated  that  his  company  de¬ 
pends  almost  exclusively  on  co-op  efforts 
of  newspapers,  adding;  “We  feel  that 
you  and  your  sale.smen  can  tell  more 
al)out  the  market  than  any  other  com¬ 
munications  medium.” 

Tv  is  ego  trip 

His  opinion  is  that  most  tv  co-op 
advertising  is  done  to  satisfy  dealers’ 
ego  and  “not  much  selling  is  done.” 

An  advantage  in  doing  business  with 
newspapers,  he  emphasized,  is  “the 
paper  has  the  knowledge  whether  fac¬ 
tory  reps  and  distributors  are  on  good 
credit.”  He  suggested  planned  pro¬ 
grams  by  dealers  rather  than  “every¬ 
one  running  off  in  different  directions 
and  making  various  and  unsubstanti¬ 
ated  claims  for  their  merchandise.” 

Powell  said  his  golden  rule  is  “we 
(manufacturers)  who  have  got  the 
gold  set  the  rules.” 

While  15  merchandising,  advertising 
and  products  managers  were  explaining 
their  business  potential  and  co-op  con¬ 
tracts,  and  reviewing  generally  their 
advertising  adventures  since  NACON 
was  formed  (>  years  ago,  coffee  break 
times  buzzed  with  conversation  regard¬ 
ing  efforts  in  many  states  to  kill  off 
fair  trade  laws. 

.\lso  under  discussion  was  an  article 
quoting  a  New  York  retail  merchandis¬ 
ing  agency  (E«feP,  June  28)  forecasting 
in  co-op  as  more  states  drop  fair  trade 
legislation. 


was  that  disappearance  of  fair  trade 
laws  will  give  the  co-op  business  greatly 
increased  momentum.  However,  most 
companies  that  would  benefit  by  open 
market  policies  are  already  into  co-op, 
it  was  pointed  out.  None  of  the  group 
appeared  inclined  to  guess  that  as 
much  as  another  $1  billion  would  be 
shifted  into  co-op. 

The  emphasis  should  remain  on  get¬ 
ting  existing  co-op  dollars  expended 
instead  of  being  hidden  away  until,  by 
year’s  end,  the  manufacturer  picks  up 
unspent  dealer  money  and  prepares 
another  budget  for  the  new  year. 

Chief  thrust 

This  still  is  the  chief  thrust  of  Na- 
con’s  Co-op  Action  Plan,  with,  of  course, 
keen  selling  minds  beamed  to  whatever 
new  dollars  will  be  available  when  fair 
trade  regulations  fade  away. 

Carroll  Shelton,  vicepresident/plan¬ 
ning  and  sales  for  the  .4dvertising 
Checking  Bureau,  speaking  of  fair 
trade  repeal  said: 

“There  is  no  question  that  competi¬ 
tion  in  any  given  community  is  always 
a  business  stimulant  and  it  is  normal 
to  expect  greater  promotion  and  adver¬ 
tising  cooperatively  between  retailers 
and  manufacturers.  Obviously,  the  po¬ 
tential  is  there  for  increases  but  there 
really  is  no  way  to  estimate  the  amount 
of  new  dollars.” 

F.  L.  Cooper,  vicepresident  of  New 
York  Fife  Insurance  Company,  sug¬ 
gested  that  it  w’ould  be  advantageous 
for  newspaper  co-op  salesmen  to  adopt 
his  philosophy:  “I  invest  money  for 
advertising,  I  don’t  spend  it.” 

A  dozen  or  so  newspapers  have  had 
the  company’s  co-op  program  in  the 
past  year  and  have  mined  $2.50,000,000 
in  advertising  money  that  never  would 
have  l)een  spent.  And  there’s  another 
quarter  million  available.  Cooper  said, 
“if  all  utilize  their  co-op  prerogative.” 

Cooper  continued  that  many  life  in¬ 
surance  companies  are  aware  of  what 
co-op  advertising  has  done  and  that 
various  programs  have  enhanced  the 
prestige  of  individual  agents. 

He  showed  an  ad  with  many  pictures 
of  agents.  “Someone  asked  me  what 
good  did  it  do  to  run  all  those  pictures. 
I  told  him.  One  agent  said  he  made  20 
sales  because  of  his  picture.  Another 
got  a  call  from  an  assured  who  said 
he  saw  his  photo  and  promptly  bought 
$50,000  additional  life  insurance.” 

Cooper  said  tv  stations  are  “grabbing 
all  the  co-op  ad  dollars  they  can  get. 
Regional  editions  of  magazines  are 
doing  the  same.”  These  facts  should 
prompt  newspaper  salesmen  to  really 
get  after  co-op  advertising  “because  it 
works,  but  you  have  to  be  creative 
about  it.” 


Cooper  added  that  he  told  a  1968 
conference  of  the  International  News¬ 
paper  Advertising  Executives  papers 
hadn’t  begun  to  tap  local  life  insurance 
advertisers.  He  also  said  that  many 
co-op  dollars  were  going  by  default. 

He  indicated  this  condition  remains  in 
some  cities. 

Floyd  Carlstrom.  ad  manager  for 
Re.search  Products  Corp.  cautioned  that 
dealers  arc  not  very  advertising  con¬ 
scious — they  don’t  understand  the  ad 
business  and  don’t  want  to  get  involved. 
For  these  types  a  planned  program  of 
action  is  necessary.  Most  manufactur¬ 
ers  or  their  reps  will  encourage  dealers 
to  go  along  w’ith  the  manufacturers’ 
ads,  or  the  rep  will  agree  w’ith  a  deal¬ 
er’s  campaign  if  it  is  designed  to  do  the 
expected  job.  Newspaper  account  men 
can  encourage  reps  to  help  dealers  and 
all  3  should  work  together  on  how  the 
ad  program  is  progressing. 

Rob  Spande,  territory  manager  for 
Swift  Chemicals  Co.  garden  line  said 
his  company’s  lawn  grower  is  going 
off  fair  trade  in  many  states  next  year 
and  for  that  reason  should  be  a  profit¬ 
able  ad  item. 

Ron  Harris  of  the  Oklahoma  City 
Daily  Oklahoman  &  Times,  said  during 
a  panel  discussion  that  Braniff  Airline 
has  promotion  dollars  to  spend  on  a 
soft  drink  coupon  redemption  campaign. 
This  can  be  tied  in  with  local  food  out¬ 
lets  through  cooperation  with  a  par¬ 
ticular  soft  drink  company  and  the 
airline. 

Campaign  upped  sale» 

Harris  said  sales  went  up  16%  on  a 
recent  campaign  with  one  of  the  popu¬ 
lar  soft  drink  firms  and  there  was  no 
appreciable  decrease  in  sales  when  the 
promotion  ceased.  The  promotion  costs 
the  drink  maker  nothing.  A  similar 
promotion  was  done  with  a  coffee  brand 
in  gasoline  stations  on  a  couponing 
co-op  plan.  Harris  showed  gasoline 
dealers  ad  layouts  and  the  response 
was  good. 

Harry  Frazee,  San  Diego  (Ca.) 
Union  put  together  an  8-page  tabloid 
insert  in  full  color  that  cost  no  more 
than  a  single  page.  Discount  allow¬ 
ances  were  made  for  continuity.  He  be¬ 
lieved  that  the  impact  was  probably  3 
to  1  greater  than  an  ROP  ad.  Also,  with 
the  inserts,  zoning  can  be  utilized, 
rendering  the  piece  more  flexible.  De¬ 
lays  for  various  reasons  cause  no 
problems. 

Chuck  Bresnehen,  executive  director 
of  Nacon.  unveiled  his  Omniflex  pro¬ 
gram  which  he  described  as  an  omnibus 
idea  for  running  various  types  of  food 
in  color  ads.  For  instance,  orange  juice 
ads  can  tie-in  with  baby  foods.  Such 
advertising  is  adaptable  to  food  club 
promotions,  Bresnehen  said,  terming 
Omniflex  “advertising  with  a  lot  of 
class.” 

John  Murphy,  manager  retail  sales 
development  for  the  Newspaper  Adver¬ 
tising  Bureau  suggested  formation  of  an 
NAB  action  committee  made  up  of  Na¬ 
con  members  to  act  as  an  advisory 
group  representing  large  and  small 
papers  with  co-op  programs. 


The  consensus  of  the  Nacon  group 
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Campaign  to 
enterprise  in 

The  Advertising  Council  in  New 
York  announced  it  would  begin  a  cam¬ 
paign  to  inform  the  public  about  the 
U.S.  economic  system. 

Criticizerl  by  some  Congressional 
leaders  including  New  York  Rep.  Ben¬ 
jamin  Ro.sentbal,  a  Democrat,  the  Ad 
Council  using  volunteer  agency  Comp¬ 
ton  .\dvertising  will  produce  Ixtth  ads 
and  a  booklet  on  how  .\merica’s  free 
entcrpri.se  system  works.  Although  no 
preview  date  has  l)een  set,  the  cam¬ 
paign  should  he  ready  for  distribution 
i)efore  the  end  of  the  year,  hopefully 
in  fall. 

The  crux  of  the  situation — both  the 
reason  for  the  campaign  and  the  en¬ 
suing  criticism — stems  from  concern 
over  the  use  of  ads  to  sway  the  public. 
Democrats  like  Rosenthal  fear  that  the 
Ad  Council  project  may  end-up  more 
or  less  a  propaganda  campaign  for 
Republican  economic  policies. 

This,  according  to  Barton  Cummings 
of  Compton,  isn’t  so.  The  agency’s 
work  on  behalf  of  the  council,  he 
claimed,  “will  avoid  all  propaganda”, 
so  much  so  that  neither  ads  nor  the 
booklet  will  advocate  the  present 
American  system  outright. 

The  cffoi't  was  first  urged  by  govern¬ 
ment,  business  and  other  organizations, 
according  to  Robert  Keim,  council 
president.  A  formal  request  for  the 
action  was  issued  by  former  Secretary 
of  Commerce  Frederick  Dent  while  he 
was  still  on  the  Cabinet  last  October. 

After  his  request,  the  council  and 
Compton  set  upon  an  elaborate  survey 
of  public  attitude  that  involved  open- 
ended  questioning  of  1,090  adults  cover¬ 
ing  48  states.  A  900  sample  in  special 
groups  such  as  business,  clergy,  educa¬ 
tion,  student  and  opinion  leaders  was 
also  taken. 

The  results  .showed  that  “only  one 
in  seven  Americans  is  able  to  give  a 
minimum  description  of  the  joint  roles 
played  by  labor,  business,  investors  and 
consumers  in  the  economy.” 

The  survey  found  that  while  the  pub¬ 
lic  has  many  complaints  with  the  eco¬ 
nomic  system,  “very  few  are  seeking 
or  proposing  fundamental  changes.” 

Using  the  information  gathered  in 
the  survey,  Compton  will  be  molding 
ads  for  newspapers,  radio,  tv,  maga¬ 
zines,  business  press,  outdoor,  transit, 
and  other  media  forms.  So  far  the  Ad 
Council  expects  that  the  economic 
project  could  last  as  long  as  3-5  years 
to  meet  the  objectives  of  the  campaign: 
Better  public  knowledge  of  the  econ¬ 
omy. 

Despite  the  promise  of  objectivity 
and  non-partisanship,  the  Ad  Council 
continues  to  be  buffeted.  The  council 
received  some  $239,000  from  the  Com¬ 
merce  Department  to  help  meet  the 
costs  of  the  campaign,  expected  to  run 
as  high  as  $1  million.  Additional  fund- 


explain  free 
ads  attacked 


Book  review 

Directory  lists 
news  contacts 
for  1,300  firms 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

7/29  8/5 

Affiliated  Publications  (AMEX)  .  —  6% 

American  Financial  Corp.  (OTC)  .  12*78 

Booth  Newspapers  (OTC)  .  23'/2  2l'/4 

Capital  Cities  Comm.  (NYSE)  . 38'/:  S5*i 

Com.  Co'-p.  (OTC)  .  21/4  21/4 

Cowles  Comm.  (NYSE)  .  V/t  TU 

Dow  Jones  (OTC)  .  241/4  2514 

Downe  Comm.  (OTC)  .  2*78  214 

Gannett  (NYSE)  .  34y,  331/8 

Gray  Comm.  (OTC)  .  714  7% 

Horte  Hanks  (NYSE)  .  W/z  14% 

Jefforson-Pilot  (NYSE)  .  30'/4  3l'/2 

Knight-Ridder  (NYSE)  .  30%  28% 

Lee  Enterprise  (AMEX)  .  I8'72  I8ya 

Media  General  (AMEX)  .  31%  31% 

Multimedia  (OTC)  .  l4'/2  14% 

New  York  rmes  (AMEX)  .  13  131/2 

Panait  (OTC)  .  3%  3% 

Post  Corp.  (Wise.)  (OTC)  .  8%  8% 

Quebecor  (AMEX)  .  5%  SVs 

Southern  Press  (CE)  .  24  25% 

Soeidel  (OTC)  .  14%  17% 

Thomson  Newsoapers  (CE)  .  13%  13% 

Time  Inc.  (NYSE)  .  54%  55% 

Times  Mirror  (NYSE)  .  ITVa  17 

Toronto  Star  (CE)  .  13  13 

Washington  Post  (AMEX)  .  27%  24% 

SUPPLIERS 

Abitibi  (CE)  .  10%  10% 

Addressograph  Multi.  (NYSE) .  4%  4'/8 

Altair  (OTC)  .  3%  3% 

Ball  Corp.  (NYSE)  .  19%  19% 

B.  C.  Forest  (CE)  .  17  17 

Berkey  Photo  (NYSE)  .  3%  3% 

(Covfivued  on  page  38) 

ing  will  be  .solicited  through  the  private 
sector.  As  is  the  ca.se  in  all  Ad  Coun¬ 
cil  projects,  the  ads  will  be  given  to 
media  to  run  on  a  free-at-will  basis. 

Additional  funds  from  the  Commerce 
Department  are  now  in  question.  Al¬ 
though  a  total  of  $750,000  had  origi¬ 
nally  lieen  appropriated  for  the  cam¬ 
paign,  Rosenthal  has  set  in  motion 
hearings  which  could  stop  the  monies. 
He  has  already  asked  the  General 
Accounting  Office  to  prol>e  the  financing 
of  the  .Ad  Council  project  with  funds 
he  said  were  earmarked  for  minority 
business  and  job  programs.  Rosenthal 
is  chairman  of  the  House  consumer 
subcommittee  under  the  Government 
Operations  Committee. 

Of  the  total  already  in  Ad  Council 
hands,  $159,000  came  out  of  the  Eco¬ 
nomic  Development  Administration  that 
runs  programs  to  cut  unemployment. 
An  additional  $89,000  was  taken  from 
the  Office  of  Minority  Business  Enter¬ 
prise. 

Robert  S.  Milligan,  director  of  policy 
development,  has  already  defended  the 
use  of  such  funds  by  the  Commerce 
Department  for  such  an  ad  campaign. 

Further  criticisms  have  included  the 
charge  that  Procter  &  Gamble  is  also 
behind  the  campaign.  Such  charges 
stem  from  evidence  that  Howard  J. 
Morgen’s,  former  P&G  chairman,  had 
spoken  to  the  Ad  Council  in  1973  calling 
for  such  a  program. 

But  Keim  and  Milligan  both  coun¬ 
tered  that  the  charge  was  false  and 
that  former  Secretary  Dent  had  been 
the  impetus  behind  the  current  pro¬ 
gram. 


A  directory  containing  the  names, 
addresses  and  telephone  numbers  of 
news  contacts  for  1,293  companies  has 
been  ))ublished  by  the  .1.  R.  O’Dwyer 
Comjianv  Inc.,  271  Madison  Ave.,  N.  Y., 
N.  Y.  The  195-page  directory  co.sts  $55. 

Included  are  the  1.000  largest  indus¬ 
trial  firms  as  ranked  by  Fortune  mag¬ 
azine  plus  the  50  largest  comjianies  in 
each  of  these  six  categories — commer¬ 
cial  banking,  life  insurance,  diversified- 
financial  retailing,  transportation  and 
utilities. 

.lack  O'Dwyer,  former  reporter  for 
the  .Vric  York  Journul  American,  who 
now  publishes  a  weekly  newsletter  on 
the  public  relations  field  and  the  an¬ 
nual  O'Dwycr’s  Directory  of  Public  Re¬ 
lations  Firms,  said  the  prime  purpose 
of  this  book  is  to  “provide  reporters 
easy  access  to  the  right  communica¬ 
tions  person  nt  these  companies. 

“Large  companies  like  General  Mo¬ 
tors  and  Exxon  have  dozens  of  PR 
people  at  headquarters,  each  one 
handling  a  different  area  of  the  com¬ 
pany.  Finding  the  right  contact  can 
be  very  time  consuming. 

“The  directory  will  identif.v  the 
proper  PR  person,  as  well  as  alternate 
contacts  and  will  provide  the  names  of 
PR  jieople  at  various  divisions  and 
jilants  across  the  U.  S. 

The  directory  has  two  indexes,  list¬ 
ing  comiianies  by  geographical  location 
of  headquarters  and  according  to  36 
different  tyjies  of  industry. 

The  1,293  companies  employ  approx¬ 
imately  6,300  PR  communications  pro¬ 
fessionals. 

There  are  919  formal  PR,  communi¬ 
cations,  etc.,  departments,  including  340 
that  are  called  “public  relations”  de¬ 
partments;  207  “corporate  communica¬ 
tions”  or  “communications”  depart¬ 
ments;  118  “advertising  public  rela¬ 
tions”  departments  and  80  “public  af¬ 
fairs”  deiiartments. 

More  than  a  half  dozen  other  titles 
are  in  u.se  such  as  “corporate  relations,” 
“public  information”  and  “external  re¬ 
lations.” 

Budget  information  was  supplied  by 
412  of  the  companies.  One  hundre<l  and 
thirty-eight  reported  PR  budgets  of 
under  $250,000;  108  had  budgets  of 
between  $250,000  and  $500,000;  68, 

budgets  of  between  $500,000  and  $1 
million ;  34,  budgets  of  between  $1 
million  and  $1.5  million;  13,  between 
$1.5  million  and  $2  million,  and  51,  $2 
million-)-. 

Four  hundred  and  fifty-seven  of  the 
1,293  companies  report  using  outside 
PR  counsel.  Of  those  374  with  no  PR 
departments,  125  li.st  outside  PR  coun¬ 
sel. 
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Weekly  editor 

Public  issue  weekly 
to  cease  publication 

By  Jane  Levere 


Unless  sufficient  funds  are  raised  in 
the  next  couple  of  weeks,  Publick  Oc¬ 
currences  will  cease  publication  for  the 
second  time  in  the  history  of  the  thir¬ 
teen  original  colonies. 

The  first  time  was  in  1690.  On  Sep¬ 
tember  25  of  that  year,  Benjamin  Har¬ 
ris,  a  British  bookseller  fleeinj?  sedition 
charges,  published  the  first  and  only 
issue  of  Publick  Occurrences  both  For- 
reifjn  and  Domestick  in  Boston, 

Neither  his  account  of  an  Indian 
massacre  of  40  Englishmen,  a  massacre 
incited  by  the  earlier  murder  of  two 
Indians  by  an  English  captain,  nor  his 
parenthetical  reference  to  a  report  that 
King  William  “used  to  lie  with  his  son’s 
wife,”  pleased  the  Massachusetts  of¬ 
ficials.  Harris  was  thrown  into  jail  and 
the  paper  was  never  seen — in  Boston — 
again. 

It  did  turn  up,  283  years  later  to  be 
exact,  this  time  in  Newmarket,  New 
Hampshire.  Several  ex-staffers  from 
the  Baltimore  Sun  were  responsible  for 
the  reincarnation,  reviving  the  paper 
on  August  24,  1973  as  a  weekly  tabloid 
serving  the  New  Hampshire  seacoast 
community. 

Battled  Onassis 

Since  then,  despite  establishment  of 
strong  editorial  credibility  —  the  out¬ 
spoken  paper,  for  example,  was  in  the 
forefront  of  the  successful  battle 
against  construction  of  an  Onassis  oil 
refinery  in  Durham  —  Publick  Occur¬ 
rences  has  been  unable  to  meet  its  oper¬ 
ating  expenses.  The  tabloid  paper  has  a 
circulation  of  5,000,  2,600  paid. 

As  a  result  publication  was  suspend¬ 
ed  with  the  August  1  issue.  And  if  a 
subscription  appeal  from  the  publisher, 
printed  on  the  last  page  of  that  issue, 
fails,  Publick  Occurrences  will  close 
shop  permanently. 

What  has  led  up  to  this  current  and 
perhaps  final  chapter  in  Publick  Occur¬ 
rences’  own  history? 

It  all  began  again  in  1973  when 
Stephen  Bennett  and  Richard  Levine 
used  personal  funds  to  set  the  paper  up 
in  the  New  Hampshire  seacoast  region. 
The  site  was  chosen  for  several  rea¬ 
sons,  current  publisher  Phyllis  Ben¬ 
nett  explained  in  an  interview  recently. 

“We  felt  it  was  an  economically  via¬ 
ble  base,  as  the  second  most-heavily 
populated  part  of  the  state.  There  was 
a  supportive  environment  with  the 
state  university  in  Durham  and  the 
second  heaviest  concentration  of  Demo¬ 
crats  in  the  state.  And  we  wanted  to 
provide  an  alternate  to  the  statewide 
\ew  Hampshire  Times.” 

From  the  start  they  tried  to  serve 
what  they  identified  as  the  seacoast 
community,  26  towns  in  the  southeast 


region,  bordering  the  Atlantic,  of  the 
state.  “We  wanted  to  show  our  readers 
that  the  problems  affecting  one  town 
are  pertinent  to  the  surrounding  com¬ 
munity,”  Bennett  says  today.  “But  it 
was  hard  to  get  this  across  because  of 
the  localized  interests  in  New  England. 
Town  boundaries  are  important.” 

Hard  news  coverage  concentrated  in 
large  part  on  the  problems  stemming 
from  the  economic  growth  of  this  rela¬ 
tively  underdeveloped  section  of  the 
state.  The  area,  says  Bennett,  was  and 
is  a  prime  target  for  industrial  devel¬ 
opment,  with  no  state  income  or  sales 
taxes  and  relatively  unsophisticated 
zoning  laws.  It  is  vulnerable  to  ex¬ 
ploitation,  as  thev  discovered  in  late 
1973,  when  Aristotle  Onassis  announced 
plans  to  build  an  oil  refinery  in  the 
Durham  region. 

The  small  staff,  spearheaded  by  pub¬ 
lisher  Bennett,  editor  Levine,  and  re¬ 
porter  Buck  Howe,  formerly  with  the 
Essex  County,  Massachusetts  newspa¬ 
pers,  later  took  on  other  formidable 
opponents,  including  the  Boston  & 
Maine  railroad,  charged  with  safety 
deficiencies  by  the  Federal  Railroad 
Administration,  and  petrochemical  con¬ 
cerns  interested  in  storing  liquefied 
petroleum  gas  in  the  region. 

“Our  problems  stem  from  under¬ 
capitalization;  we  had  weekly  losses 
from  the  beginning,”  says  Bennett. 

Neither  a  long-term  note  from  the 
Boston  Globe  in  1974  nor  an  increase 
and  diversification  in  local  advertising 
provided  a  permanent  cure  for  the 
paper’s  financial  ills. 

Turns  to  readers 

Thus  the  announcement  of  indefinite 
suspension  of  publication  in  the  August 
1  issue  was  practically  inevitable.  Un¬ 
expected,  though,  was  the  appeal,  on 
the  back  page,  by  publisher  Bennett 
to  “happy  subscribers  (and  we  did  a 
survey  and  found  you  were  all  happy 
with  two  exceptions)”  for  new,  re¬ 
newed  and  gift  subscriptions  at  $8.00 
each. 

There  is  no  specific  dollar  goal  for 
this  fund  drive  says  Bennett.  “Different 
investors  have  been  looking  in  dif¬ 
ferent  ways,”  she  explains.  “We  would 
like  to  raise  a  sufficient  amount  of 
money  to  expand,  to  overcome  our 
capital  restrictions,  to  broaden  the  pa¬ 
per  and  build  it  on  its  own  merit.  We 
would  like  to  see  whether  a  paper  of 
this  type  is  viable.” 

If  Publick  Occurrences  receives 
enough  subscription  money  over  the 
next  few  weeks,  Bennett  will  begin  to 
look  for  long-term  investors.  If  it  does 
not,  the  readers’  checks  will  be  re¬ 
turned. 

Even  if  this  last  measure  does  come 
to  pass,  Publick  Occurrences,  in  Ben- 


Father  buys  daughter 
weekly  newspaper 

Neil  Hunter,  a  sportswriter  with  the 
Layising  State  Journal  has  acquired 
the  103-year-old  Clinton  (Mich.)  Local, 
a  weekly,  for  his  daughter,  Margaret 
Hunter.  His  19-year-old  daughter  is  a 
journalism  student  at  the  University 
of  Michigan.  Margv  returns  to  the  uni¬ 
versity  in  September  as  a  sophomore 
and  says  she  probably  will  make  tbe 
40-minute  drive  from  Ann  Arbor  to 
Clinton  twice  a  week  in  her  dual  capac¬ 
ity  as  student  and  newspaper  manager. 

nett’s  eves  at  least  will  not  have  failed. 
“Publick  Occurrences  did  good  work,” 
she  writes  in  her  final  announcement. 
“It  was  extremely  fortunate  to  have 
lived  its  short  life  in  an  environment 
where  an  immediate  and  productive 
dialogue  could  take  place  ...  (it)  found 
a  function  and  a  purpose.  The  paper 
won  some  large  battles  and  some  sig¬ 
nificant  small  ones  and  ultimately 
couldn’t  win  its  own.  The  financial  suc¬ 
cess  of  a  newspaper  and  its  sense  of 
purpose  are  unrelated  and  the  graves 
of  newspapers  are  filled  with  newspa¬ 
per  greatness.  But  if  ever  a  newspaper, 
])rematurely  dead,  deserved  to  go  to 
heaven,  we  think  this  one  does.” 

Woodward’s  libel 
overturned  by  court 

A  $281,000  judgment  awarded  a  high 
school  principal  who  claimed  he  was 
libeled  by  a  story  in  the  Montgomery 
County  (Md.)  Sentinel  was  overturned 
by  the  Maryland  Court  of  Special  Ap¬ 
peals  last  week. 

Reporters  William  Bancroft  and 
Bob  Woodward  (now  with  the  Wash¬ 
ington  Post)  called  the  principal  “un¬ 
suited”  for  his  job  in  a  March  1971 
story  rating  the  county’s  high  school 
principals. 

In  December  1973,  a  Frederick 
County  Circuit  Court  jury  ruled  in  fa¬ 
vor  of  Dr.  Fred  L.  Dunn,  the  principal, 
awarding  him  $250,000  in  compensatory 
damages  and  $106,000  in  punitive  dam¬ 
ages  to  be  paid  by  Sentinel  publishers 
Bernard  and  Leonard  Kapiloff,  former 
editor  Roger  B.  Farquhar,  and  Ban¬ 
croft  and  Bernstein.  Compensatory 
damages  were  later  reduced  to  $175,- 
000. 

In  overturning  the  ruling,  the  ap¬ 
peals  court  said  Dunn  as  principal 
was  within  the  public  figure-public  of¬ 
ficial  classification  and  that  “his  suit¬ 
ability  for  the  position  was  a  matter 
of  public  or  general  interest  or  con¬ 
cern.”  The  decision  was  written  by 
Chief  Judge  Charles  Orth  for  the  three- 
judge  panel.  The  judges  ruled  there 
was  no  proof  of  actual  malice,  which 
would  sustain  a  claim  of  libel  for  a 
public  official.  Dunn’s  attorney  said  he 
would  appeal  the  decision  to  the  Mary¬ 
land  Court  of  Appeals,  the  state’s  high¬ 
est  court. 
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FCC  may  move  faster  on 
Washington  Star  hearings 


It  may  not  take  a  year  after  all  for 
the  fate  of  the  Wasfivtgton  Star  to  l)e 
decided. 

Last  week  (July  28)  the  Federal 
Communications  Commission  decided  to 
hold  hearings  on  the  eipht-month-old 
request  of  publisher  Joe  L.  Allhritton 
for  a  waiver  allowing  him,  in  the  face 
of  new  FCC  cross-ownership  regula¬ 
tions,  to  buy  control  of  the  lucrative 
broadcast  media  of  Washington  Star 
Communications  Inc.  to  try  and  save 
the  financially-troubled  newspaper.  It 
was  predicted  that  meant  at  least  a 
year’s  delay  for  the  Star’s  fate  to  be 
decided  (K&P,  Aup.  2). 

Public  outcry  in  Washington  was 
immediate.  The  Waslnn(jt(m  Post  edi¬ 
torialized  about  the  FCC  announce¬ 
ment,  sayinp  it  was  a  “dejnonstration 
of  reRulatory  letharj^y  at  its  worst” 
and  condemning  the  Commission  for 
handling  as  routine  something  that 
mipht  cause  the  closing  of  one  of 
Washington’s  two  remaining  newspa¬ 
pers.  “What  is  utterly  incomprehen¬ 
sible  is  the  languor  with  which  the 
FCC  is  acting,”  the  Post  said. 

The  same  day.  Secretary  of  the 
Trea.sury  Simon  told  a  luncheon  of 
newsmen  that  he  hoped  President  Ford 
would  encourajre  the  FCC  to  re.solve 
the  case  more  quickly.  Simon  called  the 
members  of  the  P'CC  a  “bunch  of  regu¬ 
latory  Pontius  Pilates”  and  termed 
their  decision  not  to  act  at  once  “a 
jierfect  examj)le  of  inefficiency  in  ac¬ 
tion.”  One  year’s  delay  is  a  coward’s 
way  out,”  Simon  said,  adding  it  would 
be  “damned  unfair”  if  the  Star  does 
“ro  out  of  business  as  a  result  of  inac¬ 
tion  by  the  Rovernment.” 

Meantime,  on  Capitol  Hill,  Senator 
J.  Glenn  Reall,  Jr.,  Republican  of 
Maryland,  introduced  a  resolution  urR- 
inR  the  FCC  to  expedite  its  decision. 
The  Senate,  however,  postponed  consid¬ 
eration  of  the  non-bindinR  j)roi)o.sal  till 
after  its  summer  recess,  scheduled  to 
run  until  early  September.  Three  Sena¬ 
tors  joined  Beall  as  co-sponsors  of  his 
resolution:  William  Brock,  Republican 
of  Tennessee;  JenninRs  Randolph, 
Democrat  of  West  VirRinia;  and  Wen¬ 
dell  H.  Ford,  Democrat  of  Kentucky. 

SpeakinR  on  the  Senate  floor,  Beall 
said;  “It  would  be  totally  unconscion¬ 
able  if  the  newspaper  were  forced  to 
stop  its  i)resses  becau.se  an  aRency  of 
the  federal  Rovernment  couldn’t  make  a 
decision  on  the  matter  in  a  timely 
fashion.” 

Senator  William  L.  Scott,  Republican 
of  VirRinia,  spoke  in  opposition.  “I  be¬ 
lieve  a  hcariiiR  is  often  desirable,”  he 
said.  “How  do  you  know  the  facts  with¬ 
out  hearinR  the  evidence?” 

Reall  said  his  resolution,  rare  but  not 
unprecedented,  inasmuch  as  it  involves 
a  reRulatory  aRency,  is  virtually  certain 
to  be  referred  next  month  to  the  Sen¬ 
ate  Commerce  subcommittee  on  com¬ 


munications,  headed  by  Senator  John 
O.  Pastore,  Democrat  of  Rhole  Island. 

In  the  face  of  all  this,  the  FCC  was 
simply  replyinR  that  anyone  has  a 
riRlit  to  his  own  opinion.  Chairman 
Richard  E.  Wiley  denied  the  FCC  was 
puttinR  off  a  decision.  His  aRency,  he 
said,  needed  far  more  information 
than  had  been  presented  to  decide 
whether  a  waiver  should  be  Rranted. 

Nevertheless,  on  the  afternoon  of 
July  31  the  Commission  took  action  to 


I  was  interested  in  the  recent  Wash- 
ington  Star  decision  by  the  Federal 
Communications  Commission;  and 
while  I  don’t  know  anythinR  about  the 
substance  of  the  issue,  I  think  that 
here  is  a  perfect  example  of  inefficiency 
in  action.  Here  is  a  bunch  of  reRulatory 
Pontius  Pilates  walkinR  away  from 
makiiiR  a  decision  on  an  issue  and  put- 
tiiiR  it  in  limbo. 

In  this  case,  a  Ruy  comes  to  town 
to  try  to  save  the  only  other  newspaper 
we  have  in  WashiiiRton,  D.C. — and  for 
nine  months  they  fool  around  with  it 
and  then  say  we  need  another  year  to 
make  a  decision.  I  think  it’s  damn  un- 
f.air.  I  leally  think  if  any  “j)ower  of 
the  press”  exists,  which  it  most  cer¬ 
tainly  does,  you  ouRht  to  land  on  the 
Rovernment  on  that  one. 

I  am  not  talkinR  about  whether  the 
decision  should  bo  favorable  or  unfavor¬ 
able  because  1  am  not  an  expert  in  this 
area,  but  I  think  it  is  unconscionable 
wh;it  the  FCC  did,  and  I’d  l)e  interested 
in  your  reaction.  I  mentioned  this  to  a 
couple  of  senators  on  the  Hill  and  they 
said,  you  should  see  w'hat  hajipens  in 
our  states.  One  senator  from  a  rural 
state  told  me  that  one  of  the  larRe 
newspapers,  started  a  radio  station, 
first  radio  station  in  the  state.  The 
only  way  they  could  support  a  radio 
station  like  that  was  from  revenues 
from  the  i)aper,  and  they  complimented 
each  other’s  operations.  Rut  no  dice, 
said  FCC.  This  is  one  of  the  most  visible 
examples  of  Rovernment  inefficiency  in 
action.  Like  the  postal  service.  We 
ouRht  to  put  the  postal  service  into 
comitetition  with  private  firms  on  first- 
class  mail,  and  I’ll  bet  the  same  thiiiR 
would  hapi)en  that  happened  on  deliver- 
iiiR  packaRes.  Rut  1  mention  thinRs  like 
this  jiublicly  and  who  lands  on  me,  the 
postal  unions  and  the  postal  workers 
and  all  the  rest.  But  aren’t  we  tryinR 
to  do  somethiiiR  for  the  American 
people ; 

Do  we  need  two  newspapers  in  Wash¬ 
ington,  D.C.?  Is  that  a  good  idea?  Sure 
it’s  a  good  idea.  And  the  Star  needs  its 
radio-tv  affiliate  to  survive. 

.\s  I  say,  never  mind  the  point  about 
whether  it’s  right  or  wrong  or  the 
FCC’s  final  ruling  is  favorable  or  un- 

EDITOR 


speed  the  Star  case.  As  one  official  told 
E&P:  “Everyone  has  been  told  to  give 
the  Star  case  the  highest  priority,  that 
it  is  exceedingly  important.” 

Commissioners  Glen  O.  Robinson 
and  Robert  E.  Lee  said,  however,  the 
Commission  had  planned  expedited 
hearings  all  along. 

At  any  rate,  start  of  the  hearings 
was  set  for  .August  8,  with  John  H. 
Conlin  named  as  administrative  law 
judge  to  preside.  Conlin  will  have  full 
power  to  set  the  .schedule  and  pace  the 
hearing.  He  will,  however,  have  to 
deal  with  a  rash  of  delaying  motions 
expected  from  John  P.  McGoff,  who 
wants  to  buy  the  Star  without  its 
broadcast  media,  and  several  local 
groups  opposing  .Allbritton’s  having  a 
waiver. 


favorable.  We’re  not  talking  about  the 
substance;  I  just  consider  the  decision 
delay  absolutely  uncon.scionable  —  for 
them  to  wash  their  hands  of  the  mat¬ 
ter.  If  it’s  true  that  this  great  news¬ 
paper  is  in  financial  difficulty,  which  I 
have  to  l)elieve  is  true,  does  it  have  to 
go  out  of  business  in  a  year  as  a  result 
of  inaction  on  the  part  of  government? 
Wouldn’t  it  have  been  a  hell  of  a  lot 
better  if  FCC  was  going  to  make  an 
unfavorable  ruling  for  them  to  say, 
“Sorry,  w'e  won’t  grant  the  waiver.” 
Rut  no,  they  called  for  the  pan  of 
water. 

Reporter;  What  was  the  reason  for 
the  delay? 

Secretary  Simon:  They  said  they 
need  more  information. 

Reporter:  Yes,  but  hasn’t  the  market 
spoken  out  on  this  position  of  the  .Star’s 
survival? 

Secretary  Simon :  Oh  that’s  a  lot  of 
non.sense. 

Rei)orter:  It  seems  to  me  that  from 
your  remarks,  you  really  are  saying 
that  the  marketplace  shouldn’t  be 
tested. 

Simon:  No  I’m  not.  I’m  saying  that 
if  you  want  to  let  the  Star  survive  and 
let  the  marketplace  or  public  make 
this  decision,  which  you  know  1  believe, 
then  the  Star  management  has  to  know 
what  the  ground  rules  are.  .And  the 
ground  rules  are  that  either  they  can 
be  granted  a  waiver  based  on  the  finan¬ 
cial  information  they  gave  the  FCC,  or 
they  can’t  be  —  one  or  the  other.  But 
they  have  to  know  because  they  have 
to  have  certainty. 

I’m  not  an  exi)ert  on  the  efficiency  of 
the  Star  or  any  other  operation  and 
whether  they’re  willing  to  work  to  sur¬ 
vive.  All  I’m  .saying  is  that  we  got  a 
new  man  in  there.  He  came  in  a  year 
ago  to  energize  this  operation  and  ho 
made  this  reejuest  of  the  FCC.  He  spent 
a  lot  of  money  and  he’s  willing  to  spend 
more  time  and  more  money.  .All  he 
wanted  to  know  was  whether  he’d  be 
granted  a  waiver  or  not  to  own  and 
operate  radio-tv.  Then  he  could  make  a 
business  decision  based  on  marketplace 
realities.  .A  year’s  delay  by  the  FCC 
is  a  coward’s  way  out. 
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Reporters  at  Helsinki 
find  few  restrictions 


By  Edwin  Roth 

For  the  Rreatest  public-relations  cir¬ 
cus  of  all  time  which  was  held  in  the 
Finnish  capital  Helsinki  and  was  known 
as  the  Conference  on  Security  and  Co¬ 
operation  in  Europe,  all  press  arranjre- 
ments  were  excellent.  Whatever  this 
conference  did  not  achieve — it  certainly 
proved  that  press  arrangements  at  a 
bis  international  event  work  best  when 
resimentation  of  the  workinp  press  is 
kept  to  a  minimum. 

About  2,000  news  media  representa¬ 
tives  from  all  over  the  world  were 
accredited  to  cover  President  Gerald 
Ford;  the  Soviet  Communist  leader 
Leonid  Brezhnev;  Gian  Luigi  Berti 
who  is  the  foreign  minister  of  San 
Marino;  the  presidents  or  prime  minis¬ 
ters  of  31  other  countries;  and  Monsi¬ 
gnore  .Agostino  Casaroli,  the  Vatican’s 
chief  expert  on  Communist  nations  and 
special  delegate  of  the  Pope. 

The  basic  security  check  for  each 
accredited  news  media  representative 
was  a  Telex  message  or  telegram  from 
the  home  office  to  the  conference  press 
office,  which  was  checked  back  to  in¬ 
sure  that  it  was  genuine. 

After  being  accredited  by  this  Telex 
message  or  telegram,  all  news  media 
representatives  were  given  the  same 
large  green  tag  with  a  color  photograph 
sealed  in  plastic,  which  had  to  be  worn 
everywhere  inside  the  Finlandia  hall 
or  the  security  zone  surrounding  it. 

Everyone  with  this  green  tag  could 
enter  the  galleries  at  all  times  during 
all  sessions  —  on  the  principle  “First 
come,  first  served.’’ 

All  news  media  people  had  to  enter 
the  Finlandia  Hall  compound  through 
the  adjoining  Helsinki  city  museum, 
which  was  clo.sed  to  the  public  so  that 
it  could  be  u.sed  as  the  press  security 
check  area.  All  typewriters,  cases,  bags. 


tape  recorders  and  cameras  were  passed 
through  an  X-ray  machine  in  our  pres¬ 
ence,  but  photographers  and  movie 
men  were  assured  most  solemnly  that 
these  X-rays  would  not  affect  films  be¬ 
low  l.'iO  din.  We  were  amused  to  see 
that  the  Finnish  police  kept  the  X-ray 
photographs  of  our  typewriters,  cases, 
bags,  tape  recorders  and  cameras  mark¬ 
ed  w'ith  our  press  card  numbers — for 
use,  if  necessary,  as  alibi  that  no  weap¬ 
ons  or  explosives  had  passed  this  check 
point. 

The  news  media  people  had  to  walk 
through  a  metal  detector.  This  was  the 
only  check.  Any  equipment  or  other 
property  could  be  left  overnight  in  a 
store  room  which  was  guarded  24  hours 
a  day. 

When  the  delegates  entered  or  left 
the  conference  hall,  they  had  to  pass 
through  a  large  foyer  which  had  plenty 
of  room  for  news  media  representatives 
behind  a  rope.  News  media  representa¬ 
tives  could  call  out  to  the  delegates  to 
come  over  for  ])hotographs  or  inter¬ 
views.  Tf  any  delegates  wanted  to  do  so, 
they  did. 

The  Finnish  security  men  in  the 
foyer,  in  the  galleries  and  throughout 
the  huge  building  were  polite  and  help¬ 
ful.  Because  they  obeyed  their  orders 
to  behave  in  a  manner  which  would  not 
cause  avoidable  tension  among  over¬ 
worked  news  media  people,  the  atmo¬ 
sphere  among  all  news  media  people — 
even  among  the  photographers  and 
cameramen  competing  for  space — was 
more  calm  and  polite  than  probably  at 
any  previous  big  international  event. 

People  got  out  of  each  other’s  way. 
Everybody  could  enter  the  galleries — 
and  everybody  got  pictures.  The  work¬ 
ing  area  inside  the  Finlandia  Hall 
building  with  tables  and  typewriters 
was  so  large  that  none  suffered  from 


overcrowding. 

While  all  the  speeches  were  being 
made — and  often  before— the  full  texts 
were  distributed  in  many  languages. 
Because  this  entire  conference  was  a 
public  relations  circus  by  which  the 
Soviet  Union  aimed  to  convince  all  the 
peoples  of  Eastern  Europe  that  they 
would  live  forever  under  Russian-im¬ 
posed  Communist  dictatorships,  the 
news  media  representatives  were  ex¬ 
tremely  important.  The  Helsinki  circus 
wanted  to  be  reported,  photographed, 
televised,  broadcast  and  filmed  —  and 
the  conditions  for  doing  all  this  could 
not  have  been  better. 

Hordes  of  news  media  representatives 
from  the  Soviet  Union  and  from  the 
Russian-controlled  Communist  countries 
tried  to  soft-sell  the  news  media  rep¬ 
resentatives  of  other  nations  the  Rus¬ 
sian  Communist  party  line  about  de¬ 
tente.  Questions  about  whether  in  this 
beautiful  detente  atmosphere  the  Ber¬ 
lin  Wall  still  stood,  whether  the  Rus¬ 
sian  army  still  occupies  Czechoslovakia, 
whether  Russia  still  has  labor  camps 
for  political  prisoners,  or  whether  intel¬ 
lectual  dissidents  in  Russia  are  still 
locked  into  psychiatric  hospitals  were 
considered  to  be  very  tactless. 

The  best  characterization  of  the 
speeches  we  had  to  report,  televise  and 
broadcast  was  given  at  a  news  con¬ 
ference  in  Finlandia  Hall  by  Britain’s 
Labor  prime  minister  Harold  Wilson 
when  he  mentioned  approvingly  “the 
collective  discipline  of  all  speeches.” 
But  fortunately  the  news  media  in  free 
countries  did  not  have  to  keep  such 
“collective  discipline.” 


Tequila  campaign 

Starting  Augu.st  3,  the  American 
Distilling  Co.  will  conduct  an  eight 
week  newspa{)er  ad  campaign  in  the  top 
100  markets  of  the  nation  for  its  El 
Toro  tequila.  Using  Mexican  road  signs 
as  the  theme,  the  company  will  run 
four  different  ads,  each  for  two  week 
periods. 


Soaring  ad  rates 

{Continued  from  poge  7) 


Estimated  %  Increase  in  1976  Media  Costs  vs.  1975 


Newspapers  7  . 

Consumer  Matrazines  5  . 

Sunday  Macr.azine  Sect.  8-109o 

Business  Publications  4  - 

TV  Sport  Daytime  5  -  6% 

Prime  6  -  8% 

TV  Network  Daytime  8  -  10% 

Prime  9  -  10% 

R.adio  Spot  6  -  7% 

Radio  Network  4  .  5% 

Outdoor  g  .  7% 


The  degree  of  increase  for  most  media  is  somewhat 
less  than  experienced  for  1975.  This  conservative  view 
reflects  the  feeling  that  the  industry  cannot  sustain  the 
same  high  inflationary  level  for  two  successive  years. 
Therefore,  the  increases  estimated  for  1976  are  more  like 
those  observed  for  earlier  years. 

Based  on  these  estimates,  the  same  media  mix  that 
required  a  13.7%  higher  budget  in  1975  will  call  for  a 
dollar  increase  of  approximately  7.2%  in  1976. 
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FIVE  YEAR  TREND  IN  MEDIA  CO.STS. 
CIRCLTLATION.  AUDIETNCE  PER  DOLLAR 


Newspapers 

Cost 

1970 

100 

1971 

106 

1972 

109 

1973 

114 

1974 

122 

1975 

140 

Circ. 

100 

99 

98 

99 

99 

99 

Millinc  Rato 

100 

107 

112 

5 

123 

142 

Maf^azines 

Cost 

100 

lOI 

106 

108 

110 

119 

Circ. 

100 

101 

101 

102 

104 

105 

Cost  Per  M 

100 

101 

104 

106 

106 

113 

Sun.  MafiT.  Section  Cost 

100 

109 

117 

125 

137 

168 

Circ. 

100 

102 

105 

109 

113 

115 

Cost  Per  M 

100 

107 

112 

114 

122 

146 

Business  Publ.  Cost 

100 

101 

109 

114 

119 

127 

Circ. 

100 

102 

105 

104 

104 

102 

t  St  Per  M 

100 

102 

101 

109 

114 

123 

TV  Spot 

Day: 

Cost 

100 

101 

103 

112 

112 

129 

Homes  Reached 

100 

103 

124 

123 

121 

126 

Cost  Per  M 

100 

98 

S3 

91 

93 

102 

Prime: 

Cost 

100 

104 

101 

108 

114 

133 

Homes  Reache<l 

100 

101 

106 

120 

121 

131 

Cost  Per  M 

100 

103 

96 

90 

94 

102 

TV’  Network 

Day : 

Cost  . 

100 

98 

90 

117 

122 

142 

Homes  Reached 

100 

102 

107 

116 

112 

116 

Cost  Per  M 

100 

97 

85 

100 

109 

122 

Prime: 

Cost 

100 

100 

102 

125 

141 

167 

Homes  Reached 

100 

105 

112 

120 

117 

123 

Cost  Per  M 

100 

95 

91 

104 

120 

136 

Radio  Spot 

Cost 

100 

108 

116 

125 

130 

140 

Listeners  Reached 

100 

101 

114 

103 

104 

100 

Cost  Per  M 

100 

108 

102 

121 

124 

139 

Sources:  ABC,  ARB,  BAR,  BPA,  NTI, 

Pulse, 

SRDS 
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THE  FRONT  PAGE — Ernest  A.  Jones,  right,  and  Carole  Book  formally  open  a  display 
of  the  Detroit  Free  Press'  actual  front  page  of  August  9,  1974,  announcing  Richard  M. 
Nixon's  retirement.  The  display  is  in  the  main  lobby  of  the  D'Arcy-MacManus  &  Masius 
building  in  Bloomfield  Hills,  Michigan.  Jones  is  board  chairman  and  Ms.  Book  is  account 
supervisor  on  the  Free  Press  account,  the  latest  DM&M  client. 


British  press 
awaits  decision 
on  secrets  case 

Lord  Widpery,  the  Lord  Chief  Jus¬ 
tice,  took  under  advi.sement  this  week  a 
ca.se  that  could  become  a  landmark  for 
the  British  press. 

It  involves  the  memoirs  of  Richard 
Crossman,  former  member  of  Parlia¬ 
ment,  former  British  cabinet  member 
and  himself  a  lively  newspaper  colum¬ 
nist.  Before  his  death,  he  wrote  a  hook 
called  “The  Diaries  of  a  Cabinet  Min¬ 
ister”  detailing  some  of  the  things  that 
went  on  between  19fi4  and  1970  when 
he  served  in  Prime  Minister  Harold 
Wil.son’s  Labor  Party  povernment. 

Crossman  and  Wilson  frequently  were 
at  odds  in  the  latter  years  of  that  as¬ 
sociation  and  their  views  of  what  hap¬ 
pened  in  closed  meetings,  when  povern- 
ment  policy  or  actions  were  discussed, 
(lifTered  sharply  on  occasion.  Cross¬ 
man’s  book  makes  up  in  sipnificance 
what  it  lacks  in  sensationalism. 

Earlier  this  year  the  Suvday  Times 
published  several  installments  from 
the  book,  which  has  not  yet  made  its 
public  appearance.  This  prompted  the 
government’s  Attorney  General  Samuel 
Silkin  to  move  to  halt  publication  of 
the  book  and  further  serialization. 

Silkin  soupht  to  impose  a  .“lO-year 
embarpo  on  publication  of  “detailed” 
confidential  cabinet  discussions,  or  dis¬ 
cussions  between  cabinet  members  and 
their  advisors  on  formulation  of  public 
policy.  The  word  “detailed”  was  not 
defined  in  Silkin’s  lepal  brief. 

British  journalists  feel  Silkin’s 
vapuely  worded  ban  would  cover  far 
more  than  books  or  memoirs,  extendinp 
to  everyday  reportinp  of  political 
affairs. 

The  Sunday  Times,  in  opposinp  the 
injunctions  soupht  by  Silkin,  explained 
its  position  in  an  editorial  entitled 
“The  breathtakinp  bid  for  State  con¬ 
trol  of  political  news.” 

“It  is  the  cult  of  British  .secrecy 
which  will  be  on  trial  .  .  .  the  absolute 
faith  in  clandestine  government  which 
is  epitomized  in  (Secretary  of  the 
Cabinet)  Sir  John  Hunt’s  affidavit 
supporting  the  claim  for  the  injunc¬ 
tion.”  the  paper  said. 

“There  he  asserts,  as  if  it  is  a  matter 
of  unchallengeable  fact,  that  publica¬ 
tion  ‘would  be  harmful  to  pood  govern¬ 
ment  and  the  proper  functioning  of  the 
public  service.’  That  contention  is  sup¬ 
ported  by  many  politicians,  especially 
Con.se  rvatives. 

“One  feature  of  a  closed  political  so¬ 
ciety  like  Britain  is  that  disclosure  for 
its  own  sake  becomes,  regrettably,  a 
journalistic  norm.  When  all  the  doors 
are  clo.sed,  the  smallest  chink  of  light 
seems  very  revealing.  Yet  it  probably 
distorts  the  truth  more  than  illuminat¬ 
ing  it.  That  is  one  of  the  costs  of  clan¬ 
destine  government. 

“Secrecy  should  be  radically  re-ex¬ 


amined  not  so  that  errors  can  be  ex¬ 
posed — although  that  is  important — but 
because,  in  a  system  where  disclosure 
is  more  nearly  the  norm,  errors  are  less 
likely  to  occur.  That  is  our  conviction.” 

Lord  Widgery’s  ruling,  which  is  ex¬ 
pected  in  October,  can  be  appealed. 

“I  do  not  believe  that  I  have  to 
choose  between  no  publication  for  .30 
years  and  a  free-for-all,”  he  said  at 
the  conclusion  of  the  arguments  last 
week.  “I  am  sure  there  is  a  more 
sensible  middle  course  than  that.” 

• 

‘Situation  wanted’ 
rates  are  cut  50% 

The  Palm  Beach  Post  &  Times  have 
cut  their  classified  advertising  rate  for 
the  “Situations  Wante<l”  category  in 
half,  according  to  advertising  director 
J.  Lawrence  Sartory. 

“.Although  there  are  approximately 
30,000  people  out  of  work  in  Palm 
Beach  County,”  Sartory  said,  ‘‘We  have 
had  a  decline  in  the  numlier  of  ads 
))laced  in  that  category.  We  felt  that 
some  of  the  unemployed  might  really 
feel  our  normal  rate  (10  cents  a  word) 
was  too  steep  for  their  pocketbooks.” 

“We  plan  to  hold  the  rate  at  eight 
cents  a  word  for  an  indefinite  period 
while  the  unemployment  figures  are 
high.  We  are  publicizing  this  with  house 
ads,  letters  to  personnel  managers,  and 
in  our  news  columns.” 

The  reduced  rate  went  into  effect 
July  2r>  and  a  slight  increase  in  ads 
placed  in  this  category  has  occurred. 

On  July  27,  the  West  Palm  Beach 
papers  also  cut  the  rate  on  “Swap” 
classifieds  by  .')()  per  cent. 

‘‘We  felt  some  people  might  benefit 
by  trading  goods  and  services  during 
a  period  of  tight  money.” 
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Dailies’  ad  revenues 
up  3.5%  in  first  half 

.Advertising  revenues  of  daily  news- 
jiapers  gained  1.8'‘r  in  June  and  were 
up  3..^)''r  for  the  first  half  of  197.o.  ac¬ 
cording  to  the  Xewspaiier  .Advertising 
Bureau,  Inc.  Through  June,  daily  news- 
l)ai)er.s’  ad  revenues  were  running  at 
an  1?8  billion  annual  rate. 

Retail,  the  largest  classification,  al.so 
produced  the  biggest  June  gain — 7.9Cf- 
For  the  six  months,  retail  was  ahead 
7.8'^f,  and  was  running  at  a  .$4.7  bil¬ 
lion  annual  rate. 

National  advertising  was  off  O.fie',  jn 
June  but  ahead  1.1 for  the  six 
months. 

Classified  advertising  was  down  T.fi''! 
in  June  and  3.4 for  the  first  half. 
Classified  is  running  at  a  .$2.1  billion 
annual  rate. 

The.se  Bureau  estimates  of  newspaper 
advei'tising  revenues  are  based  on  lin¬ 
age  measurements  b.v  Aledia  Records, 
Inc.  in  .")8  cities,  plus  other  data. 

• 

Youth  opinion  poll 
to  be  syndicated 

Beginning  September  7,  the  Chicago 
Tribune-New  York  News  Syndicate, 
Inc.,  will  offer  Scholastic  Youth  Poll,  a 
once-a-week  rci)ort  on  surveys  con¬ 
ducted  with  over  40,000  junior  and 
senior  high  school  students  in  the  United 
States  by  Scholastic  Magazines,  Inc. 

Scholastic  has  been  asking  students 
their  oi)inion.s  on  a  wide  variety  of 
subjects  for  more  than  2i)  years.  A  spe¬ 
cial  bonus  is  circulated  during  Presi¬ 
dential  election  years  showing  how  18- 
year-olds  rate  the  candidates. 
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The“iiiside  story”onwhy 
one  table  top  platemaker 
dominates  the  field. 

There  is  really  only  one  choice.The  Berkey  Ascor  2KW  24  x28 
is^l  in  the  industry  hy  far!  Here’s  why: 


Street  Lamp  vs. 

Addalux  Light  Source 

One  competitor  actually  uses  an 
ordinary  1  KW  mercury  street  lamp. 
You  can't  get  uniform  or  consistent 
exposures.  Berkey  uses  the  famous 
2KW  Addalux  metal  halide  light. 

It's  up  to  four  times  faster  than  the 
mercury  lamp  in  actual  tests  with 
Kodak  PMT  plates.  You  have  the 
option  to  use  a  diazo  or  photo  poly¬ 
mer  lamp  to  reduce  your  exposure 
time  even  further.  The  results  are 
plates  with  the  highest  resolution 
and  uniform  center-to-edge  light 
coverage.  All  this  at  a  lamp  cost  of 
approximately  one  penny  per 
exposure! 

What  about  proofing? 

You  can  proof  Dylux'^Cromalin* 
or  3M  Color  Keys  and  any  other 
proofing  material.  We  offer  high-low 
intensity  control— a  light  reduction 
of  60%— to  handle  high  sensitivity 

®  DuPont  Registered  Trademark 


materials.  No  one  but  Berkey  Ascor 
gives  you  this  total  flexibility  to 
handle  any  plate  or  proofing  system. 

One  hand  operation  vs. 
two  and  twist 

The  Berkey  is  fully  automatic.  Just 
load  and  effortlessly  pull  the  counter¬ 
balanced  frame  with  one  hand. 

Our  fast  vacuum  will  draw 
automatically— and  you  can  visually 
inspect  what's  happening  through 
the  transparent  shield.  With  our  com¬ 
petitor's  model,  you  need  two  hands 
to  close  the  cover,  then  lock  in  a 
twisting  motion  and  then  manually 
activate  the  vacuum.  A  lot  more 
work— and  a  lot  slower.  And— all 
you  see  in  their  closed  position  is 
sheet  metal! 

Our  24"  X  28"  Useable  Blanket  vs. 
23"x  27" 

Those  extra  51  square  inches  mean 
a  lot.  More  room  for  registration 
and  step  and  repeat  work. 


Easy  Access 

With  Berkey,  you  have  total  access 
to  the  one  piece  molded  blanket. 

Our  competitor's  blanket  is  re¬ 
cessed  and  more  difficult  to  work  on. 
Shutter  vs.  no  shutter 
Berkey  has  a  proven  reliable  shutter 
operation  to  eliminate  wasteful 
"warm-up  time"  and  give  instant 
full  light  intensity  for  fast  produc¬ 
tion.  Four  times  faster  in  actual 
tests! 

Want  more? 

We  give  you  advanced  Addalux 
circuitry,  built-in  line  voltage  regu¬ 
lation  to  prevent  material  spoilage 
and  loss  of  production  during 
brownouts.  Solid  state  starting 
circuits.  Two  quiet  blowers  for  cool 
operation  and  film  or  plate  stability. 
Cost 

You’d  expect  Berkey  Ascor  to  cost 
twice  as  much  as  our  competitors. 
Not  so.  You'll  be  happy  to  know  it 
costs  about  the  same  as  units  using 
ordinary  "street  lamps  ".  In  fact, 
some  same  size  1500  watt  metal 
halide  lamp  flip  flops  cost  about 
twice  as  much! 

Free  trial  offer 

Seeing  is  believing.  If  you  want  to 
try  the  Berkey  Ascor  24"x28" 
Vacuum  Printer  for  30  days,  your 
dealer  will  be  glad  to  arrange  it  at 
no  obligation.  If  you  want  more 
information  on  this  remarkable  unit, 
please  write  to  us  for  literature. 
You'll  be  glad  you  did. 

Berkey 

Ascor 

25-15  50th  Street, 

Woodside,  N.Y.  1 1 377 


See  the  complete  line  of  Berkey  Ascor  equipment  at  Graph-X  75,  Booth  4030 


College  papers  read 
by  87%  of  students 


By  Darrell  Leo 

Somewhere  between  the  time  students 
enter  college  and  when  they  graduate 
they  lose  their  motivation  to  read  news- 
l)apers. 

That  seems  to  he  one  indication  of  a 
recent  survey  of  media  habits  of  collepe 
students  taken  by  Belden  Associates  of 
Tlallas,  Texas,  for  CASS  Student  Ad¬ 
vertising  Inc.,  Chicapo-based  sales  rep¬ 
resentative  firm  for  collepe  papers. 

In  a  .survey  that  included  over  .'>00 
interviews  of  students  coverinp  22  dif¬ 
ferent  cami)u.ses,  the  results  showed 
that  collepe  students  have  a  hiph  recep¬ 
tivity  for  their  collepe  newspapers.  But 
somewhere  as  they  make  the  transition 
to  full  adulthood,  they  lose  that  recep¬ 
tivity  and  jdace  less  value  on  the  daily 
newspaper. 

.Amonp  the  schools  sampled  by  tele¬ 
phone  interviews  were  University  of 
California  at  Berkeley,  UCLA,  Colo¬ 
rado  State,  Florida  State,  U.  of  Ceor- 
pia.  Northern  Illinois,  Northwestern, 
Illinois  State,  U.  of  Illinois,  Indiana  U., 
Notre  Dame  and  St.  Mary’s  U.  of  Iowa, 
U.  of  Kansas,  U.  of  Kentucky,  U.  of 
Minnesota,  Ohio  U.,  U.  of  Oklahoma, 
U.  of  Roche.ster,  Southern  Methodist, 
Syracuse,  U.  of  Tennessee  and  U.  of 
Texas. 

The  results,  completed  this  sprinp  in 
a  study  titled  “Media  Habits  and  Pui'- 
chasinp  Power  of  Collepe  Students 
Part  I,”  indicated  that  87.6  percent 
read  their  collepe  newspapers  within 
the  ])ast  week  with  66.7  percent  in- 
dicatinp  they  had  read  it  yesterday. 
And  60  of  those  who  read  their  ])a- 
l)ers  said  they  read  at  least  half  of  the 
entire  issue. 

Road  collepe  papers 

C.\SS  found  that  younper  students 
are  more  likely  to  read  their  collepe 
newsi)apcrs  while  Of)..’!  percent  of  those 
10  years  or  younper  indicated  they  read 
it  within  the  past  week.  More  than 
three-fourths  of  all  prad  students  read 
the  collepe  paper  as  well  durinp  the 
week. 

Daily  metro  papers  scored  much 
poorer;  80.1  percent  said  they  read  the 
daily  newspaper  yesterday  and  58.1 
per  cent  said  they  had  read  it  within 
the  past  week.  Amonp  those  readinp 
the  city  daily  only  10  percent  indicated 
they  read  more  than  half  of  it. 

Further,  the  study  found  that 
younper  students  (10  or  under)  were 
less  likely  to  read  the  daily  city  paper 
with  only  22.8  iiercent  respondinp. 
Amonp  prad  students  3  out  of  5  said 
they  read  the  paper. 

Concerninp  mapazine  readership,  it 
was  found  that  mapazines  fared  even 
worse.  From  a  list  of  ])ublications  in- 
cludinp  weekly  news,  peneral  consumer 


and  youth-oriented  publications,  none 
did  better  than  a  36  percent  readership. 

Time  was  the  top  collepe  choice  with 
36  percent  sayinp  they  had  read  it 
within  the  last  week.  Xeiraweek  scored 
31  percent  and  Reader's  Dirjest  scored 

28.5  percent.  Most  of  these,  however, 
may  be  attributed  more  to  mass  dis¬ 
tribution  than  to  collepe  appeal. 

Amonp  consumer  periodicals,  33.6 
percent  of  all  collepe  students  said 
they  had  read  Playhoii  durinp  the 
month.  Followinp  it  was  the  spoof  pub¬ 
lication,  S'atdmnl  Lampoon  with  26.9 
percent. 

Youth  maps  fail 

Youth-oriented  mapazines  did  not 
fare  well.  Rolling  Stone,  lonp  thoupht  to 
be  the  collepe  mapazine  of  the  decade, 
scored  14.8  percent  readership;  Co-Ed, 
2.2  percent,  and  Seventeen  11.7  percent. 

Good  Iloiisekeeping  was  amonp  the 
top  scoi  inp  publications  with  20.8*;^  of 
students  interviewed  naminp  it. 

Television  and  radio  rated  hiph  on 
viewinp/listeninp  questions.  Some  82.8 
percent  of  the  students  said  they’d 
watched  tv  durinp  the  week  and  some 

92.5  percent  said  they  had  listened  to 
radio  durinp  the  week. 

Acceptance  and  credibility  of  the 
electronic  media  amonp  collepe-edu- 
cated  students  was  low  thouph.  The 
survey  found  that  when  asked  which 
media  was  the  most  credible  and  honest 
tv  .scored  a  5.9  ])erccnt  resjwnse.  Radio 
scored  7.3  percent.  Both  ranked  at  the 
bottom  in  those  terms. 

Newspapers  more  honest 

In  that  category,  newspapers  walked 
away  with  the  “honest  and  credible’’ 
rankinps.  Collepe  papers  were  hiph 
with  29.6  percent  with  mapazines  fol¬ 
lowinp  with  21.3  percent.  The  city 
pajier  ranked  14.2  percent.  Stranpely 
enouph,  some  22  percent  of  the  students 
failed  to  pive  any  media  a  rank  for  the 
catepory. 

Concerninp  stimulus  to  buy,  collepe 
newspapers  and  tv  ranked  at  the  top 
with  20.2  percent  indicatinp  messapes 
or  ads  seen  had  prompted  a  purchase. 
Daily  city  papers  followed  close  behind 
with  18.8  percent.  However,  mapazines 
pot  a  16.2  percent  vote  with  radio  dead 
last  with  only  3.4  percent. 

When  confronted  with  the  choice  of 
pivinp  up  one  of  the  media,  the  medium 
most  likely  to  be  dropped  turned  out  to 
be  the  favorite  as  well  —  the  collepe 
jtaper.  -An  even  30  percent  said  they 
would  pive  it  up.  Daily  city  papers  were 
second  with  24.3  percent  and  television 
was  third  with  21.7  ])ercent.  Mapazines 
pot  13.6  i)ercent  and  radio  had  an  un¬ 
usually  hiph  allepiance  with  9.5  per¬ 
cent. 


Louisville  papers  set 
college  sales  seminar 

For  years,  collepe  business  and  ad 
manapers  have  claimed  their  news¬ 
papers  do  a  more  effective  job  of  reach- 
inp  students.  With  the  release  of  the 
Belden  survey,  their  point  seems  to  be 
made. 

But  research  is  just  part  of  the  sell- 
inp  pame.  So  with  the  cooperation  of 
the  Loiiisville  (Ky.)  Courier-Journal 
and  Times,  nine  collepe  business  and 
ad  .staffs  will  learn  how  the  pros  do  it. 

Scheduled  for  Aupust  15,  9  univer¬ 
sity  staffs  will  mee.t  in  Louisville,  ac- 
cordinp  to  William  Metcalf,  former 
past  president  of  Collepe  Newspaper 
Business  and  -Ad  Manapers  (CNB.AM) 
and  now  an  account  exec  at  the  Louis¬ 
ville  papers.  Those  universities  include 
Minnesota,  Illinois  State.  Northern  Illi¬ 
nois,  Indiana.  Texas.  Western  Michi- 
pan,  Iowa,  U.  of  Illinois  and  U.  of 
Kentucky. 

Speakinp  will  be  Bill  Rowe,  market- 
inp  manaper,  of  the  Chicago  Tribune, 
Dr.  William  Mendach  of  the  U.  of 
Texas,  ,Ioe  Belden  of  the  research  firm. 


When  confronted  with  the  reverse 
question — which  would  you  be  the  least 
likely  to  pive  up — tv  ranked  at  the  top 
with  29.8  percent.  Radio  followed  with 
25.1  percent  and  mapazines  pot  19.4 
percent.  The  daily  paper  ranked  15.4 
peicent  and  collepe  papers  plummeted 
with  9.5  percent. 

Finally,  the  survey  found  that  while 
none  of  the  students  lived  luxuriously, 
many  had  more  spendinp  power  than 
was  assumed.  More  than  half  said 
they  spent  at  least  $75  a  month  al)ove 
and  beyond  tuition,  room  and  board.  A 
third  said  they  si)ent  at  least  $100  a 
month.  One  out  of  every  four  said  they 
spent  $150  a  month.  12  percent  said 
they  spent  $250  or  more  a  month. 

Copies  of  the  study  available  for 
$100  can  l)e  obtained  from  C-ASS  Stu¬ 
dent  -Advertisinp  Inc.,  4001  West 
Devon  -Avenue,  Chicapo,  Ill.  60646. 
C-ASS  is  offerinp  national  advertisers 
and  apencies  a  $100  certificate  towards 
advertisinp  in  collepe  papers  throuph 
the  firm  if  they  wish  to  obtain  a  copy 
of  the  Belden  survey. 


ANPA  appoints  new 
research  director 

Dr.  Maxwell  E.  McCombs,  .lohn  Ben 
Snow  Professor  of  Newspaper  Research 
at  Syracuse  University,  has  been  ap¬ 
pointed  director  of  the  News  Research 
Center  of  the  .American  Newspaper 
Publishers  Association. 

Dr.  McCombs  will  replace  Dr.  Galen 
Rarick  who  resipned  effective  today  to 
devote  full  time  to  his  teachinp  and 
research  duties  at  Ohio  State  Univer¬ 
sity. 
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A  GREAT  NEW  WAY  FOR  YOUR  ADVERTISERS  TO  REACH  MEN  18+ 


NOW,  FOOTBALL  FANS  CAN  GET 
IN-DEPTH  SCMIIITING  REPORTS 
EXCITING  EPyo^i^ 
FEATURES, 

KEYED  TO 
WEEKEM' 

TELEVnCh 
NFL  PIMi 
GAMES 


GET  THE  N& 

DAYRUSINES^^ . 

NEWSPAPERS,  ■gSK.^mBLFLIFE 
OF  MAGAZINES  &  CLOSEST  TO 
TV  WITHOUT  BEING  ON  TV. 

INSIDE  FOOTBALL  REPORT '75 


The  exclusive  weekly 
newspaper  service  covering 
NFL  pro  football  on  TV. 

IFR  is  printed  and  distributed 
by  the  nation's  leadina 
newspapers  and  provides 
readers  with  in-depth 
scouting  reports  and  excitina 
editorial  features-  -keyed 
weekly  to  the  NFL  aames 
televised  each  weekend  and 
Monday  night  throuahout 
the  football  season 
The  following  list  of 
newspapers  have  signed  up 
to  carry  Inside  Football 
Report  for  the  1975/76 


Arkansas  Democrat 
Boston  Globe 
Chicago  Tribune 
Cinciimati  Post 
Cleveland  Plain  Dealer 
Columbus  Dispatch 
Dallas  Times  Herald 
Denver  Post 
Detroit  News 
Ft.  Worth  Star  Telegram 
Gary  Post  Tribune 
Hammond  Times 
Hartford  Times 
Houston  Chronicle 
Indianapolis  Star 
Las  Vegas  Sun 
Los  Angeles  Times 
Louisville  Courier  Journal 


Marion  Chronicle  Tribune 
Milwaukee  Journal 
New  Jersey  Times 
New  Orleans  States  Item 
New  Orleans  Times  Picayune 
New  York  Post  ! 

Oakland  Tribune 
Passaic  Herald  News 
Pensacola  Journal 
Philadelphia  News 
Richmond  News 
St.  Louis  Post  Dispatch 
St.  Petersburg  Times 
Salem  Capital  Journal 
Salem  Oregon  Statesman 
Salt  Lake  City  Tribune 
San  Antonio  Light 
San  Bernardino  Sun  Telegraph 


San  Diego  Union 
San  Diego  Tribune 
Tampa  Tribune 
Washington  Star 

.  and  the  list  of  news¬ 
papers  is  growing  daily. 

There  is  still  tune  for  you  to 
join  the  list  with  the  hottest 
reader  builder  and  revenue 
producer  to  come  your  way 
in  a  Iona  time' 

For  more  information,  call 
collect  or  write  to; 

Inside  Football  Report  '75 
11772  Sorrento  Valley  Road 
Suite  157 

San  Diego,  CA  92121 
(714)  452-0751 


Bicentennial  ad  idea 

Local  advertisers  buy  ad  vignettes 


A  f)4-page,  solid-advertising  roto  sec¬ 
tion  on  the  Bicentennial  was  conceived 
by  Houston  Chronicle  advertising  art 
manager  Lew  Torrance,  and  was  titled 
“Vignettes  of  American  History”. 

Short  hO  to  100  word  vignettes  were 
researched  and  written  over  a  90-day 
preparation  period.  These  were  then  il¬ 
lustrated  by  assistant  manager  Bob 
Chin,  in  a  quick-style  pencil  sketch, 
adaptable  to  either  roto  or  letterpress 
reproduction. 

“Bicentennial  ideas  are  a  dime-a- 
dozen,  but  this  one  proved  easy  to  pro¬ 
duce,  easy  to  sell  and  very  profitable,” 
Torrance  told  E&P. 

Prospective  lists  of  advertisers  were 
submitted  by  the  Chronicle  sales  staffs, 
photos  of  the  prospects  obtained,  and 
sketches  of  these  people  in  the  same 
technique  as  the  illustrations  were  ren¬ 
dered  by  Chin. 

Each  ad  (full  pages  only  w’ere  sold) 
followed  the  same  format.  This  was  a 
restrictive  requirement  that  in  no  way 
interfered  with  the  sales,  and  all  heads, 
vignette  copy,  officials  names,  company 
names,  and  commercial  messages  were 
set  in  identical  faces  and  sizes.  Al¬ 
though  the  commercial  messages  in 
some  cases  tied-in  with  the  vignette, 
advertisers  were  advised  to  keep  them 
short  and  soft-in-sell.  In  most  cases 
this  advice  was  heeded. 

The  salesmen  were  provided  with  a 
velox  print  of  the  total  page  as  a  sales 
layout,  mounted  and  flapped.  He  also 
carried  a  4-page  dummy,  complete  with 
color  cover  and  two  sample  ads  inside, 
to  give  the  prospect  a  visual  of  what 
the  section  would  look  like.  These  dum¬ 
mies  were  assembled  in  the  Chronicle 
art  department  from  slick  proofs  pulle<l 
from  engravings.  Some  100  of  these 
dummies  were  made  up  for  the  sales 
staffs. 

.4round  125  vignettes  were  written 
and  illustrated  for  the  retail,  classified 
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Vignettes  of 
Ameiican  History 
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Cover  design 


display  and  special  features  sales  staff's, 
and  were  sold  over  a  90  day  period,  for 
a  flat  page-rate,  which  included  com¬ 
missions  and  spiffs. 

If  a  vignette  failed  to  sell  to  the 
first  prospect,  it  was  revised  and  pre¬ 
sented  to  another.  A  few  were  re-writ¬ 
ten  by  the  prospect  (mo.«tly  Church  ad¬ 
vertisers),  but  all  art  was  rendered 
by  Chin  to  assure  a  uniform  appear¬ 
ance  of  the  section. 

Only  3  pages,  the  front  cover,  the 
back  cover  which  was  a  Declaration  of 
Independence  reproduction,  and  the  in¬ 
dex  page  were  non-revenue,  and  none 
of  the  linage  was  diverted. 

Chronicle  sales  supervisors  and  sales¬ 
people  were  enthusiastic  from  the  start, 
and  found  the  selling  somewhat  un¬ 
usual.  Prospects  were  found  in  the  most 
unusual  places.  Not  only  were  major 
retailers  interested,  but  religious  or¬ 
ganizations,  employment  agencies,  boat 
dealers,  auto  dealers,  etc.,  found  the 
prospectus  appealing.  Some  prospects 

EDITOR 


literally  “took  it  away”  from  the  sales¬ 
man. 

The  section  was  inserted  on  Friday, 
July  4,  1975  in  all  editions  of  the 
Chronicle. 

Torrance  said  “papers  all  over  the 
country”  have  shown  an  interest  in  do¬ 
ing  the  same  kind  of  section  in  their 
markets.  He  said  “  we  will  be  glad  to 
assist,  or  answer  questions”  on  how  it 
was  produced  and  sold. 

• 

Spirit  of  ^76 
aloha  version 

Readers  of  the  Honolulu  Advertiser 
got  a  surprise  when  they  got  their  first 
look  at  the  morning  paper  on  Friday, 
July  4. 

There  was  no  late  news,  and  no  spe¬ 
cial  flag  or  firecracker-type  photos  to 
usher  in  Independence  Day. 

Instead,  the  red-banner  headline  was: 
“Capt.  Cook  Gets  Orders  For  Pacific 
Voyage,”  and  the  dateline  for  the 
front  page  was  July  4,  1776.  The  en¬ 
tire  page  was  a  Bicentennial  salute — 
an  interpretation  of  what  the  Honolulu 
Advertiser  might  have  used  as  a  front 
page  if  the  necessary  communications 
and  publishing  technology  (and  the 
newspaper)  had  existed  on  that  date. 

The  special  page  was  designed  to 
launch  the  Advertiser’s  salute  to  the 
nation’s  Bicentennial  Celebration.  The 
newspaper’s  explanation  for  the  front 
page  appeared  in  a  box  on  Page  3, 
which  contained  what  usually  appears 
on  the  Advertiser’s  front  page — the 
latest  news  and  features  about  the 
world  and  Hawaii.  In  that  story,  the 
newspaper  also  disclosed  that  the  front 
page  Bicentennial  Salute  would  be  the 
design  for  aloha  shirts  and  muumuus 
that  would  project  a  unique  aloha  for 
the  bicentennial  celebration. 
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Growth 

through  puhlio  service 


By  continually  providing  new  or  improved  ways  to  serve  their 
communities  we  help  our  members  grow  in  stature.  As  our  most  recent 
accomplishment  in  this  direction  E.  W.  Scripps,  president  of 
Scripps  League,  and  Duane  B.  Hagadone,  president  of  Hagadone 
Newspapers ,  are  proud  to  announce  that 


Mr.  Lee  Roderick 
has  joined  our  staff  as 
Washington  Correspondent 


And,  to  further  prove  our  claim  that  the  individual  growth  of  our  members  is 
the  best  way  to  attract  new  members,  we  are  equally  proud  to  inform  you  that  the 


Elizabeth  (N.J.)  Journal 


Hamilton  (Mont.)  Republic 

and 

Haverhill  (Mass.)  Gazette 


have  joined  the  Scripps  League  family. 


Scripps  League 

520  El  Camino  Real 


Proclaim  liberty  throughout 
(ill  the  land  unto  all  the  inhab¬ 
itants  thereof:  ( Ler.25  ;10) 

Newspapers 

San  Mateo,  California  94401 


^Across  the  nation 


CITED  FOR  NURSING  HOMES  COVER¬ 
AGE — John  L.  Hess,  New  York  Times  report¬ 
er  has  been  honored  by  the  U.S.  Dept,  of 
Health,  Education,  and  Welfare  for  his  cov¬ 
erage  of  nursing  home  problems.  He  was 
presented  with  a  HEW  citation  by  regional 
director  Mrs.  Bernice  L.  Bernstein  during 
recent  HEW  regional  awards  ceremony.  The 
citation  recognized  the  significant  contribu¬ 
tion  that  Hess  has  made  toward  furthering 
the  well  being,  safety  and  dignity  of  the 
elderly  of  this  nation  through  his  investiga¬ 
tion  and  reporting  of  the  nursing  problem. 
Bernard  Bergman,  the  central  figure  in  the 
investigation,  was  indicted  August  5  by 
Federal  and  state  grand  juries  of  stealing 
$1.2  million  from  Medicaid. 

Jack  Camtukli.,  vicepresident  and 
general  manager,  Fort  Worth  Star- 
Tcterjrooi — named  senior  vicepresident. 
Jamks  Hau:,  president  and  publisher 
(tf  the  Clcfn-^vater  (Fla.)  Sun — named 
executive  vicepresident  and  general 
manager  in  Fort  Worth.  Jack  Tins- 
T.KY,  assistant  managing  editor  new 
technology — named  assistant  to  the 
editor.  .Ini  V'achui.k,  contributing 
editor —  to  assistant  managing  editor. 


new 

Room  Maxfield,  national  advertis¬ 
ing  sales  manager,  St.  Paul  (Minn.) 
Dispatch  and  Pioneer  Press — to  join 
the  Chicago  office  of  Knight-Ridder 
Newspaper  Advertising  Sales. 

*  *  * 

Richard  Rilotti,  formerly  with  the 
.\P  in  Cleveland — named  editor  of  the 
Cleveland  Plain  Dealer’s  Sunday  mag¬ 
azine. 

♦  ♦  ♦ 

William  Chapman,  managing  edi¬ 
tor,  Hammond  (Ind.)  Times — named 
executive  editor.  Clinton  Wilkinson, 
city  editor,  takes  over  Chapman’s  for¬ 
mer  post.  Joseph  Baker,  assistant  city 
editor — to  city  editor.  Thomas  Trotter 
and  Richard  Bacon — promoted  to  as¬ 
sistant  city  editor.  William  Naole — 
now  in  charge  of  the  paper’s  South 
Lake  edition. 

«  *  * 

Paul  Poorman,  former  managing 
editor,  Detroit  .\ews — name<t  a  visit¬ 
ing  jirofessor  at  Northwestern’s  Me<lill 
School  of  Journalism. 

*  *  « 

Donald  Welsh,  advertising  depart¬ 
ment,  Fortune — named  advertising  di¬ 
rector  of  Rolling  Stone.  Lestiti  Kent, 
former  advertising  director  of  Epicure 
.Magazine — promoted  to  national  sales 
director. 

*  *  * 

Steve  McMullan,  former  editor, 
.Marietta  (Ga.)  Daily  Journal — named 
executive  editor,  (Swinnett  Daily  \ews, 
Lawrenceville,  Ga. 

*  ii<  * 

Andrea  Wasserman,  former  re¬ 
porter,  Hartford  (Conn.)  Times — 
named  chairwoman  of  the  Boston  Fi¬ 
nance  Commission  which  is  investigat¬ 
ing  local  campaign  financing. 


THE  FOOD  AND  AGRICULTURE  ORGANIZATION 
OF  THE  UNITED  NATIONS 


CHIEF,  PRESS  BRANCH 

We  are  looking  for  a  highly  qualified  newsman  for  the  above  post 
located  in  Rome,  Italy. 

Ten  years’  experience  in  progressively  responsible  posts  in  informa¬ 
tion  (particularly  newspapers  and  magazines),  supervisory  experi¬ 
ence  and  demonstrated  ability  as  writer  and  editor  are  required.  Ap¬ 
plicants  should  have  a  university  degree  and  be  fluent  in  English, 
French  or  Spanish  and  have  a  good  working  knowledge  of  one  of  the 
other  two. 

The  minimum  starting  salary  will  be  US$30,540  gross  per  annum, 
plus  allowances  and  cost-of-living  adjustment. 

Applications,  together  with  a  detailed  curriculum  vitae,  quoting 
VA  733-GIl,'EP,  should  be  sent  as  soon  as  possible  to:  Central 
Professional  Recruitment,  Personnel  Division,  FAO,  \'ia  delle  Terme 
di  Caracalla,  00100  Rome,  Italy. 


s-people 

Harry  Olum,  sports  columnist,  Leiv- 
iston  (Me.)  Sun-Journal — retired. 

*  ♦  * 

Jerry  Bean,  city  editor  of  the  Rock¬ 
ford  (Ill.)  Evening  Register — named 
assistant  managing  editor  in  charge  of 
technolog>'.  David  Smith,  accent  issue 
coordinator — succeeds  Bean.  Jim  George, 
Sunday  and  family  news  department 
editor.  Register  and  Star — named  Sun¬ 
day  news  editor.  Sharen  Johnson, 
Morning  Star  reporter — named  family 
news  editor.  Morning  Star  and  Sunday 
Register  Star.  Katherine  Moore,  eve¬ 
ning  Register  reporter — named  family 
news  editor. 

♦  «  * 

James  Sevrens,  general  manager, 
Doulder  (Colo.)  Daily  Camera — named 
associate  publisher.  Don  Heath,  adver¬ 
tising  director — to  business  manager. 
Omar  Forrerg,  retail  advertising  man¬ 
ager — succeeds  Heath.  Robert  Fi’sie, 
assistant  classified  advertising  manager 
— now  retail  advertising  manager. 

♦  ♦  ♦ 

Lawrence  Hertz,  former  editor, 
Ahington  Journal,  Clarks  Summit,  Pa. 
— named  editor,  Gazette-Advertiser 
Rhinebeck,  N.Y. 

*  *  * 

Robert  Fitzgibbon,  former  editor- 
in-chief,  Family  Weekly — named  editor 
of  Medical  Laboratory  Observer. 

*  *  * 

Charles  Tilson,  associate  circula¬ 
tion  director,  San  Antonio  Light — re¬ 
tired. 

*  *  * 

Edward  Kosner,  formerly  with  the 
.V.  Y.  Post  and  managing  editor  of 
Xewstveek — named  editor  to  succeed 
Osborn  Elliott,  now  editor-in-chief. 

t  *  * 

Patrick  Riordon,  former  assistant 
editor.  Oak  Ridge  (Tenn.)  Oak  Ridger 
— named  state  government  investigator 
for  the  Better  Government  Association, 
Springfield,  Ill. 

♦  *  ♦ 

Robert  Brumell,  advertising  direc¬ 
tor,  Suburban  Publishing  Corp.,  Union, 
N.  J. — named  vicepresident  of  adver¬ 
tising.  William  Friedman,  advertis¬ 
ing  manager.  Union  Leader — named 
retail  display  advertising  manager  of 
the  company.  Charles  Loomer,  classi¬ 
fied  manager — to  national  advertising 
manager. 

*  *  * 

Trudy  Ketelhut,  first  female  mem¬ 
ber  of  the  news  desk  of  the  110-year- 
old  Norwich  (Conn.)  Bulletin — named 
public  relations  officer  of  the  Security 
National  Bank,  Walnut  Creek,  CaliL 
*  *  * 

David  Fair,  circulation  director, 
Harrislmrg  (Pa.)  Patriot-News — nam¬ 
ed  circulation  counselor.  V.  S.  King, 
circulation  manager — named  circula¬ 
tion  director.  C.  Ricilvrd  Enck,  as¬ 
sistant  circulation  manager  —  given 
King’s  former  post. 
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in  the  news 


Mikk  Barher,  assistant  sports  editor, 
Fort  Smith  (Ark.)  Southwest  Times 
Record — promoted  to  sports  editor  to 
succeed  Foster  Johnson, 

*  if  it 

Joseph  Snyder,  sports  staff,  Balti¬ 
more  Sun — promoted  to  assistant  sports 
editor.  He  was  formerly  with  the  sports 
staff  of  the  St.  Louis  Globe-Democrat. 

♦  ♦  ♦ 

Lewis  M.  Phelps,  reporter  for  the 
Wall  Street  Journal  in  Chicago  spe¬ 
cializing  in  transportation — named  di¬ 
rector  of  PR  and  advertising  for  the 
Norfolk  and  Western  Railway  Co., 
Roanoke,  Va. 

*  ♦  ♦ 

Jim  Haiti,  reporter-photographer, 
Aberdeen  (Wash.)  Daily  World — named 
chief  of  the  paper’s  Willapa  Harbor 
Bureau  to  succeed  Henry  Rahko,  who 
is  retiring. 

#  «  « 

Binnie  Fisher,  reporter,  the  de¬ 
funct  Fort  Worth  Press — now  on  the 
mid-cities  bureau  staff  of  the  Fort 
Worth  Star-Telegram.  Also  on  the  bu¬ 
reau’s  staff  are  Mitchell  Lobrovich, 
formerly  with  the  Dallas.  Morning 
News,  and  Lynna  Williams,  formerly 
of  the  Abilene  Reporter  Nexvs. 

*  *  * 

Jack  Hall,  assi.stant  production 
manager  of  the  Rockford  (Ill.)  News¬ 
papers — named  production  manager. 

*  *  * 

John  Scali,  former  permanent  U.  S. 
representative  to  the  United  Nations — 
to  return  to  ABC-tv  News  as  senior 
correspondent. 

♦  ♦  ♦ 

John  Charnay,  formerly  public  re¬ 
lations  director  of  Four  Star  Television 
Productions — named  news  editor,  Hol- 
lytvood  Reporter. 

3t(  4c 


named  general  manager  of  the  Duluth 
(Minn.)  Nexvs-Tribune  and  Herald. 

♦  *  * 

John  Koehler,  deputy  director  of 
the  AP  World  Services  Division — 
name<l  a  general  executive  for  special 
international  projects  in  the  treasurer’s 
office.  Clavde  Erbsen,  director  of  .\P- 
Dow  Jones,  an  international  news  serv¬ 
ice,  takes  over  Koehler’s  former  re¬ 
sponsibilities. 

*  +  ♦ 

John  T.  Opel,  a  member  of  the  edi¬ 
torial  board  of  the  Palm  Beach  (Fla.) 
Post  for  f)  years — named  editor  of  the 
Delray  Beach  and  the  Boynton  News 
Journal,  a  weekly,  which  is  also  part 
of  Cox  Newspapers. 

*  «  « 

Norman  Turner,  managing  editor, 
Perth  (Ont.)  Courier — retiring.  He  is 
succeeded  by  John  Clement,  former 
advertising  manager. 

*  ♦  ♦ 

John  O’Leary,  publisher.  Military 
Market  magazine,  a  subsidiary  of 
.\rmy  Times  Publishing  Co. — named 
vicepresident  of  Journal  Newspapers, 
Inc.  He  will  serve  as  director  of  sales 
of  the  printing  division. 

if  if  * 

George  Straka  III,  publisher,  Tona- 
wandn  (N.Y.)  News — named  controller 
of  the  Passaic-Clifton  (N.J.)  Herald- 
News.  He  was  previously  with  the 
Jer.sey  paper  from  1960-65.  Charles 
Martin,  Jr.,  Sunday  editor.  South 
Middlesex  News,  Framingham,  Mass. 
— to  night  editor  at  the  Herald-News. 
Lawrence  Golczewski,  retail  adver¬ 
tising  salesman,  Dox'er  (N.J.)  Daily 
.Advance — named  manager  of  the  N.Y. 
office  of  Drukker  Newspapers,  Inc., 
liublishers  of  the  Herald-News.  Joseph 
Iandolli,  retail  advertising  salesman 
— retiring  after  17  years. 

*  ♦  ♦ 


Jack  Burdock,  former  reporter  with 
the  Detroit  News — named  director  of 
public  information  for  the  Michigan 
Dept,  of  Labor.  He  was  campaign  press 
secretary  for  Governor  Milliken  in  the 
1974  election. 

«  *  • 

Anthony  Scantlen,  former  director 
of  behavioral  research  for  Copley  In¬ 
ternational — now  on  the  journalism 
faculty  of  Northern  Illinois  University, 
De  Kalb. 

*  *  >i> 

Tony  Delmonico — named  circulation 
manager,  Denver,  Colo.  Rocky  Moxin- 
tain  News.  He  succeeds  the  late  Harvey 
WOODROME. 

*  *  * 

Sean  McMahon,  formerly  reporter 
for  the  Rogers  (Ark.)  Daily  News — 
named  editor,  Exireka  Springs  (Ark.) 
Times-Echo  to  succeed  Joe  Norton. 

*  «  * 

Robert  Urban,  city  editor,  Potts- 
toivn  (Pa.)  Mercxiry — named  manag¬ 
ing  editor.  Barbara  Vroman,  copy  edi¬ 
tor  and  reporter — named  city  editor. 

*  *  * 

John  McMillion,  business  manager, 
Albuquerque,  N.  M.  Publishing  Co. — 


Bruce  Kitis,  assistant  news  editor, 
Walla  Walla  (Wash.)  Union- Bxillethx — 
promoted  to  news  editor  to  succeed  H. 
David  Schaefer,  now  a  copy  editor 
with  the  Seattle  Times.  Norma  Austin, 
executive  secretary  in  Walla  Walla — 
given  additional  position  of  personnel 
manager.  Reporter  Betsy  Trainor — 
resigned  to  attend  law  school. 

«  ♦  * 

Bob  Curran,  columnist,  Buffalo  Eve- 
nhxg  Nexx's — awarded  an  American  Le¬ 
gion  National  Commander’s  Public  Re¬ 
lations  Citation. 
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PRESIDENT — Ernie  Powell  (above)  has 
succeeded  Norman  P.  Rickards  as  president 
of  Church  Rickards,  Whitlock  &  Co.  Inc.,  a 
newspaper  circulation  promotion  service 
6rm.  Bill  Swick,  who  has  been  an  account 
representative  handling  metropolitan  ac¬ 
counts,  was  named  sales  manager  and  vice- 
president  in  charge  of  sales  activities.  At  a 
recent  retirement  dinner  for  Rickards,  staff 
members  honored  him  by  establishing  a 
$1,000  scholarship  at  the  University  of  Mis¬ 
souri  School  of  Journalism.  Rickards  was 
with  the  6rm  for  43  years. 

John  Taylor,  publisher,  Seguin 
(Tex.)  Gazette — elected  president  of 
the  Texas  Press  Association.  J.  C. 
CiiATMAS,  Jr.,  Marlixi  Daily  Democrat 
— elected  first  vicepresident;  Bob  Ham¬ 
ilton,  loxva  Park  Leader — second  vice- 
president;  Hal  Cunningham,  Llano 
Neivs — secretary-treasurer. 

K.\ren  Klink  Marshall,  education 
and  religion  reporter  for  the  St.  Louis 
Globe-Democrixt — named  food  editor  to 
succeed  Sue  Huffman,  now  food  editor 
of  Ladies  Home  Jouxnal. 

*  *  * 

ViTiNON  Cornish,  administrative  as¬ 
sistant  to  the  president  of  the  Oxnaha 
(Neb.)  World-Hexald — named  retail  ad¬ 
vertising  manager,  succeeding  Eugene 
Carrigan,  who  will  retire  Dec.  .‘Jl. 


Keep  yourself  up-to-date 
ivith  u'hat  p;oes  on  in 
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The  oldest  established  beat-known  and 
largest  circulating  newspaper  in  the  com¬ 
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SYSTEM  V 

Your  Score 
Today  I  Tomorrow 


v-l-p  SYSTEM 

Your  Score 
Today  i  Tomorrow 


Choose  from  many 
Mei^enthaler  systems 


.  one  that  best 
suits  your  needs 


You  don’t  have  to  “try  on  for  size”  a  Mergenthaler  system 
because  we  have  one  especially  for  you,  to  meet  your  needs. 
Our  systems  are  modular,  you  buy  only  what  you  need ...  as 
you  need  it.  Figure  it  yourself . . .  indicate  on  a  scorecard  your 
current  and  potential  reguirements.  The  scorecard  will 
specify  a  “custom”  system  for  you.  It  may  be  our  V-l-P 
Newspaper  System  (ideal  for  a  smaller  newspaper)  or  it  may 
be  System  V  which  supports  our  303,  505  and  606  product 
lines.  In  any  case,  the  system  will  grow  with  you  as  your 
needs  expand.  More  completely  computerized  systems 
support  Mergenthaler  phototypesetters  than  any  other 
phototypesetter.  Mergenthaler  puts  it  all  together  .  .  .  and 
services  the  total  system.  Mergenthaler  Linotype  Company, 

P.  O.  Box  82,  Plainview,  New  York  11803.  |\||0pg0nthaler 


The  Ijiargest  Offset 
Dailies  Go  F*lint  Ink 


Tank  Truck  Delivery. 

Major  daily  newspapers  that  have 
converted  to  offset  are  on  Flint’s 
Arrowlith  Black  tank  truck  delivery. 

St.  Louis  Post-Dispatch,  St.  Petersburg 
Times,  San  Diego  Union-Tribune,  South  Bay 
Breeze,  Arizona  Daily  Star,  Tucson  Daily 
Citizen,  Palm  Beach  Post-Times,  Portland 
Oregonian,  Las  Vegas  Review-Journal ...  are 
just  a  few  of  the  large  progressive  newspa¬ 
pers  taking  advantage  of  Flint’s  technology. 

More  and  more  publishers  like  the  savings 
and  convenience  offered  by  the  largest  tank 
truck  delivery  fleet  in  the  industry.  Also,  the 
originators  of  the  alkaline  etch  Miracle 
“V-2020”  Concentrate.  Call  your  Flint  Ink 
man  today  for  details. 


NATIONAL  HEADQUARTERS;  25111  GLENDALE  AVENUE.  DETROIT.  MICHIGAN  48239 
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Pl3nt  •  equipment 


La.  paper  implementing 
new  Layout-8  program 


On  May  19  of  this  year  the  Alexan¬ 
dria  (La.)  Town  Talk,  a  35,000  circula¬ 
tion  six  day  evening  and  Sunday  morn¬ 
ing  paper,  started  dummying  display 
advertisements  on  a  daily  basis  with  a 
modified  computer  program  called  Lay¬ 
out-8. 

Layout-8  is  the  program  written  by 
David  M.  Reed  and  John  B.  Allison  of 
the  ANP.\  Research  Institute  staff. 

Prior  to  May  1975  the  computer  pro¬ 
gram  had  been  used  but  the  adoption  of 
the  dummying  process  by  newspapers 
was  limited.  Now  several  papers  are 
planning  to  use  the  Layout-8  program, 
updated  and  extensively  re-written  by 
James  Connell  of  the  Town  Talk  staff. 

At  the  recent  Newspaper  Computer 
Users  Group  (comprised  of  newspapers 
who  use  Digital  Equipment  Corpora¬ 
tion  (DEC)  computer  sy.stems)  meet¬ 
ing,  Donald  Schonfeld  the  production 
director  of  Town  Talk  described  the 
implementation  of  the  layout  program. 

Background  information 

Background  information  for  under¬ 
standing  the  application  of  the  ad 
dummying  system  is  as  follows. 

Town  Talk  averages  about  250  pages 
per  week  with  a  ratio  of  60  percent  ads 
and  40  percent  news.  .4n  average  of 
26,000  column  inches  of  display  adver¬ 
tising  is  run  per  week  with  a  minimum 
of  86  columns  daily  and  160  columns 
on  Sunday  allocated  to  the  news  hole. 

The  front-end  system  is  the  Harris 
2500/50  system,  which  has  24  VDTs 
(model  1500),  two  readers,  two  Versa- 
tec  line-printers,  fixed  head  and  mov¬ 
ing  head  discs,  and  a  backup  system 
using  the  same  size  computer  (DEC 
11/35)  and  a  RKO  5  disk  drive  for  re¬ 
dundant  copying  of  the  editorial  data 
base.  News  wires  are  interfaced  to  the 
system. 

News  stories,  local  or  wire,  SET  by 
the  editors,  go  directly  to  one  of  the 
two  on/line  TxT’s  and  stabilization 
paper  is  processed  and  dried  automati¬ 
cally. 

The  ad  composition  is  produced  on 
two  Harris  2200  systems  with  three 
terminals  and  two  controllers.  Ad  copy 
input  is  prepared  on  AKI  PCI-120  key¬ 
boards  and  output  tapes  drive  one  of 
the  three  TxT  phototypesetters. 

PDP/8  systems 


When  Connell  started  to  re-write  the 
layout  program,  the  decision  was  made 
to  convert,  because  of  speed,  from  the 
use  of  tapes  to  RKO  5  disk.  In  the 
original  program  a  two  pass  system 
was  used  and  Connell  designed  the  new 
program  to  make  it  a  one  pass  dummy¬ 
ing  sy.stem.  The  two  features,  folio  and 
basic  page  form  with  grid  lines  and 
ads  positioned,  are  now  achieved  with 
the  one  pass  through  the  printer. 

Other  features  incorporated  in  the 
new  program  are: 

1 —  the  column  rule  lines  stop  at  the 
top  of  all  ad.s — this  presents  a  better 
visual  dummy; 

2—  — section  designations:  A-10,  B-3, 
C-4,  D-11  appear  in  the  folio  on  the 
proper  side — left  or  right  of  the  page 
dummy; 

3 —  program  changes  to  allow  certain 
ads  to  be  placed  in  the  paper  according 
to  the  unusual  requests  and  desires; 

4 —  program  changes  to  provide  ad 
displacement  when  a  “tight”  paper 
causes  small  ads  with  a  high  priority 
to  be  put  on  a  page  first,  (the  problem 
was  the  impossibility  to  pyramid  larger 
ads  around  it — Connell’s  program 
changes  provides  for  the  relocation 
“up”  or  “over”  of  the  small  ad  on  the 
same  page  allowing  placement  of  larg¬ 
er  ads).  Other  changes  were  made  to 
the  basic  program  provided  by  ANP.\/ 
RI. 

I.4»youl-8  operation 

The  Layout-8  operation  proceeds  in 
the  following  manner  on  a  daily  basis. 

STEP  #1  AD  INPUT 

The  display  advertising  department 
secretary  piepares  paper  tape  on  a 
IBM  seiectric  typewriter  (NEC  Key¬ 
board  which  produces  .\SCII  code).  The 
hard  copy  allows  proofing  and  the 
paper  tape  is  submitted  to  the  com¬ 
puter  room  for  processing.  The  ad 
tickets  stay  with  the  secretary. 

STEP  #2  SUMMARY 

Paper  tapes  are  entered  by  a  paper 
tape  reader.  .\n  updated  run  sheet  can 
be  printed  at  any  time  during  the  day. 
A  teletype  command  prints  a  summary 
at  3'p.m.  to  establish  column  inches  of 
display  advertising  and  total  pages  re¬ 
quired. 


Two  PDP/8  systems  were  in  use  STEP  #3  FORMAT 

prior  to  the  installation  of  the  Harris  Display  advertising  uses  the  sum- 

2500/50  systems.  One  PDP/8,  the  num-  mary  to  set  the  location  of  section 
ber  1  system,  runs  the  layout  program  breaks,  classification  of  ads,  color  ads 

and  the  number  2  PDP/8  is  u.sed  for  and  placement  of  ads  for  minimum 

in-house  programming,  backup  and  the  news  requirements.  The  ad  department 
classified  program.  (Continued  on  page  26) 
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What's  new: 
products  and  systems 


Automix  Keyboards,  Incorporated 
(AKI)  announces  that  all  of  the  PRO- 
series  input  ^edit  terminals  now  have 
the  ability  to  drive  almost  all  of  today’s 
leading  phototypesetters. 

In  this  capacity  are  the  justifying 
PROcount,  a  non-counting  PROcomp 
and  the  1975  addition  to  the  PROseries 
—  a  file  management  svstem  called 
PROfile. 

mm* 

Omnitext  has  announced  the  intro¬ 
duction  of  three  computerized  composi¬ 
tion  and  text  editing  systems  named 
Omni-Comp  16.  20  and  24.  All  are  avail¬ 
able  with  OCR  input  and  character 
l)rinter  output  options. 

Roth  the  Omni-Comp  16  and  20  can 
operate  with  a  floppy  di.sk  storage  sys¬ 
tem  capable  of  storing  over  250,000 
characters  under  a  user  defined  direc¬ 
tory  system. 

The  Omni-Comp  24  includes  all  of 
the  above  features  plus  a  6  million 
ch:iracter  disk  storage  unit. 

All  of  these  models  incorporate  the 
basic  features  of  the  Omnitext  1500. 

*  ♦  ♦ 


The  publisher  of  the  Cl  Universal 
(Mexico  City)  newspaper.  Lie.  Juan 
Francisco  Ealy  Ortiz,  accepted  just  re¬ 
cently  a  new  Harris  1650  press,  Har¬ 
ris  1100  VDT  terminals,  TxT  photo¬ 
typesetters  and  OCR  readers  at  the 
U.S. -Mexican  border  town  of  Neuvo 
Lare<lo. 

The  ceremonies  included  the  customs 
clear:ince  of  a  14  truck  convoy,  a  spe¬ 
cial  dinner  with  the  guest  of  honor,  the 
Governor  of  the  State  of  Tamaulipas, 
Sr.  Enrique  Cardenas  Gonzalez,  and  the 
signing  of  the  $2,000,000  equipment 
contract. 

Dedication  of  the  new  facilities  will 
take  place  late  this  Fall. 

♦  ♦  ♦ 

Dymo  Graphic  Systems  has  intro¬ 
duced  a  new  business  processing  system 
for  all  Star/Xylogics  Copy  Processing 
Systems  in  CPS/500  and  CPS/700 
series  configurations.  The  business  sys¬ 
tem  utilizes  the  popular  IBM  Systems/3 
RPG  II  compiler. 

The  programs  are  for  classified  ad- 
v'ertising,  circulation  control,  accounts 
payable  and  receivable,  sales  analysis, 
general  ledger,  payroll,  route  control 
and  inventory  control. 

Programs  may  be  developed  by  the 
users  own  RPG  II  programmers,  serv¬ 
ice  bureaus,  or  transferred  from  exist¬ 
ing  IBM  System  3  installations.  Initial 
deliveries  of  the  system  are  expected 
in  April  of  1976. 


*  * 


♦ 


Mergenthaler  Linotype  company  has 
published  a  72-page  Font  catalog  for 
the  V-I-P  phototypesetter.  The  original 
(Continned  on  page  26) 
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Wholes  new 

(Continued  from  page  25) 


desiRTis  were  developed  from  the  core 
of  the  Linotype  library  which  has  been 
aupmented  over  the  years  by  hundreds 
of  designs. 

The  catalog  contains  only  those  fonts 
that  are  stocked  in  the  Plainview,  N.Y. 
plant;  however,  there  is  an  added  list 
of  V-I-P  typefaces  from  Merpenthaler’s 
German  affiliate,  D.  Stempel  AG. 

The  catalop  will  be  distributed 
primarily  to  V-I-P  users. 

*  ♦  * 

Newspaper  Electronics  corporation  is 
selling  an  editorial  system  called  Edi- 
term.  The  system  consists  of  a  key¬ 
board,  floppy  disk  storage  and  addi¬ 
tional  input  and  output  devices. 

♦  ♦  ♦ 

The  nuArc  company  has  added  a 
glass  cleaner  to  its  accessory  line.  Call¬ 
ed,  Clear  View  Glass  Cleaner,  the  prod¬ 
uct  has  been  formulated  for  cleaning 
light  tables,  camera  copyboards  and 
vacuum  frame  glass  and  chrome.  The 
product  removes  all  types  of  tape  and 
opaque  without  leaving  any  film, 
scratches  or  streaks. 

*  *  * 


Video  Graphics,  marketing  agents  for 
Key  Corporation  keyboard  systems,  has 
announced  the  installation  of  several 
Hebrew/English  keyboard/editing  ter¬ 
minals  in  the  New  York  area. 

The  Hebrew  composition  system  in¬ 
cludes  a  VDT  (24  pt.  characters), 
punch  and  reader.  The  VDT  displays 
both  English  (left  to  right)  and  He¬ 
brew  (right  to  left)  generated  charac¬ 
ters  with  all  typesetting  and  editing 
functions  accessible  from  the  keyboard. 
♦  ♦  ♦ 

VariTyper  division  of  Addres.sograph 
Multigraph  has  available  a  software 
program  designed  to  adapt  the  Vari¬ 
Typer  Model  490  Edit/Set  video  dis¬ 
play  editing  and  correcting  terminals 
for  use  with  Compugraphic  2961  and 
4961  phototypesetters. 

Previously  the  company  announced  a 
software  program  for  the  driving  of 
the  former  Photon  (now  Dymo  Graphic 
Systems)  MK  I  and  II  phototypeset¬ 
ters. 

*  *  * 

ShafTstall  corporation  has  a  new  type¬ 
setting  control  unit  called,  “Classifyre.” 
The  unit  is  designed  to  permit  an  oper¬ 
ator  to  up-date  an  entire  classified 
newspaper  page  in  aiwut  16  minutes. 


The  system  is  billed  as  being  “com¬ 
puterless”  and  employs  floppy  discs  for 
.storage  of  information.  Field  testing  is 
in  progress. 

*  *  * 

Lektro ^Midwest  has  shown  a  new 
3000  pound  electric  lift  truck  dubbed 
the  Grabber.  The  unit  can  convert  from 
a  50  inch  hydraulic  adjustable  clamp 
to  a  42  inch  fork  in  three  minutes  or 
les.s.  This  feature  permits  handling  both 
roll  paper  and  sheet  stock. 

The  truck  has  three  different  battery 
systems — light,  medium  and  heavy  in- 
du.strial  modes  with  an  overnight  re¬ 
charging  unit.  A  wide  variety  of  lift 
ma.st  configurations  are  available  from 
a  83  inch  nested  standard  model  up  to 
223  inch  custom  design. 

Standard  safety  equipment  is  in¬ 
corporated  in  the  design  of  the  unit. 
m  *  * 

Hurletron.Mtair  has  announced  the 
marketing  of  “NevRmist,”  an  ink  mist 
prevention  system  for  newspaper 
presses.  The  system  was  developed  and 
tested  at  the  Houston  Chronicle  and 
has  Ix'en  in  operation  at  the  newspaper 
for  over  two  years. 

The  NevRmist  system  applies  elec- 
(Continued  on  page  30) 


proper  input  rather  than  hand  listing 
the  daily  run  sheets;  the  system  pre¬ 
pares  a  tear  sheet  list — that  was  for¬ 
merly  done  by  hand;  dummies  are 
available  in  about  half  the  time  it  took 
by  the  former  hand  method;  and  earlier 
.starts  in  editorial  and  composition 
areas. 

A  number  of  nuances  that  are  part 
of  the  Town  Talk  Layout-8  program 
include  approximately  30  to  45  minutes 
for  running  the  daily  program;  time 
of  the  previous  manual  system  cut  in 
half;  ability  to  interact  for  color  place¬ 
ment;  on  Fridays  the  program  for  the 
following  Monday  and  Tuesday  are 
run;  the  program  is  stored  on  one  half 
of  the  disc  (RKO  5)  and  the  other  half 
is  used  for  the  data  ba.se;  Fortran  and 
some  Assembly  language  was  used  in 
writing  the  program;  some  standard 
editorial  features  are  part  of  the  pro¬ 
gram;  Fortran  compiler  (a  program 
which  accepts  source  statement  input 
and  produces  machine-readable  output) 
is  used;  for  a  52  page  paper  the  time 
for  the  program  is  approximately  one 
hour;  the  program  will  accept  up  to 
72  percent  advertising  and  after  76 
percent  will  reject  the  ads;  core  size 
of  the  PDF  '8  computer  is  32K. 

The  management  of  Town  Talk  offers 
the  revised  Layout-8  program  to  any 
member  of  the  .American  Newspaper 
Publishers  .\ssociation  and  will  remit 
the  cost  of  the  original  program  to  the 
.\NP.A/RI  organization.  The  price  of 
the  program  will  be  determined  through 
evaluation  of  a  number  of  factors. 

Minimum  hardware  requirements  to 
run  Layout-8  are;  DEC  PDP/8  com¬ 
puter  with  16K  of  core;  one  RKO  5 
disk  drive  (Rk8e) ;  .■VSR-33  teletype 
console;  a  132  column  line  printer — 6 
and  8  lines  per  inch;  one  paper  tape 
reader;  one  tape  perforator  keyboard 
—8  level  ASCII. 


Berkley-Small  has  Introduced  model 
K-76  SHO  RACK  Coin-operated  news¬ 
paper  rack.  To  celebrate  the  Bicenten¬ 
nial,  special  paint  designs  are  available 
as  well  as  standard  paints. 

The  new  model  is  an  updated  version 
of  the  K-33C  model  and  features  a 
recessed  door,  hooded  top  and  sides. 

♦  ♦  * 

Letterflex  Systems  announced  that 
the  Bangor  (Me.)  A’eivs  was  the  site 
for  the  testing  of  the  100  percent  re¬ 
cycling  process  and  use  of  the  black 
plate  combination. 

The  newspaper  processes  alx)ut  1,000 
plates  weekly  and  two  Letterflex  135 
semi-automated  platemaking  systems 
are  part  of  the  production  method. 

*  *  * 

Sheridan  division  of  Harris  corpora¬ 
tion  has  installed  the  NP-1372  on /line 
stuffing  system  at  the  San  Antonio 
(Tex.)  Express  and  News.  The  com¬ 
pany  also  built  and  developed  the  con¬ 
veying  and  automatic  feeding  sy.stems 
to  the  inserter  which  is  capable  of  keep¬ 
ing  pace  with  the  press  without  inter¬ 
mediate  handling. 

The  inserter  is  a  13  hopper,  72  pocket 
unit  that  is  capable  of  20,000  cycles  per 
hour,  or  an  insert  rate  of  40,000  per 
hour.  System  requires  400  square  feet 
of  floor  space. 

*  *  * 

Kenro  corporation  now  has  in  the 
product  line  a  precise  focussing  system 
designed  to  provide  exact  size  without 
time  consuming  ground  glass  measuring 
or  dial  indicator  set-up. 

The  system  sizes  on  film,  stats  and 
PMT  type  materials  more  accurately 
than  conventional  screw  drive  and  cam¬ 
era  scaling  tape  methods.  The  sizing 
system  is  standard  on  all  Kenro  cam¬ 
eras  and  is  applicable  to  all  magnifica¬ 
tions  from  1000  percent  enlargement  to 
10  percent  reductions. 


Layout-8 

(Continued  from  page  25) 


has  complete  discretion  at  this  point. 

STEP  #4  ALTER  (Changes) 

The  marked  summary  is  returned  to 
the  computer  operator  who  formats  the 
edition  using  teletype  commands. 

STEP  #5  BUILD 

.V  build  dummy  command,  at  this 
point,  causes  an  edition  index  to  be 
printed  on  the  line  printer.  The  edi¬ 
tion  index  is  reviewed  by  the  display 
advertising  department  for  a  final  in¬ 
spection.  Operator  errors  can  be 
spotted,  corrections  made,  ads  changed, 
and  if  necessary,  the  edition  rebuilt 
which  takes  about  ten  minutes. 

STEP  #6  FINAL  CHECK 

.V  command  to  print  the  dummy.  .V 
final  check  of  the  dummy;  and  if  neces¬ 
sary,  pages  are  swapped  or  ads  are 
moved  from  one  page  to  another  for 
slight  alterations. 

STEP  #7  DISTRIBUTION 

The  two-part  dummies  are  separated 
and  distributed  to  the  editorial  and 
comnosition  areas. 

With  the  revised  program  now  run¬ 
ning  and  several  months  of  experience 
accumulated,  the  question  most  fre¬ 
quently  asked  concerns  the  advantages 
of  using  a  computer  program. 

Advantages  of  system 

The  staff  at  Town  Talk  enumerate 
the  advantages  of  Layout-8  as  follows; 
ads  are  not  lost  or  misplaced ;  fewer 
errors  in  the  dummy — if  the  ticket  data 
is  complete,  the  system  does  an  accu¬ 
rate  job;  the  secretary  in  the  advertis¬ 
ing  department  spends  time  preparing 
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Perfect 
contacts 
Perfectly 
^  easy. 


Powerlith 

Paper. 


Leader  in  Automated  Negative  Making 


Target:  Handle  tone/line 
combos,  without  strip-in. 

Run  through  film  processor, 
come  out  dry.  Deliver  super 
reproduction  for  making  final 
negatives  for  going  direct  on 
Report:  Powerlith  Contact  performed  all  tasks 
perfectly. 

Chemcoman  John  Shirley  demo’d  Powerlith 
Contact  Paper  to  Chet  Twiss,  Production  Manager 
of  the  Salem,  Mass.,  Evening  News. 

As  Chet  tells  it:  "I  wanted  convenience  and  ver¬ 


satility  in  a  contact.  When  I  saw  what  Powerlith 
could  do,  I  knew  I  had  the  paper  I  was  looking  for!’ 

Powerlith  Paper;  Convenient.  Versatile.  And 
superbly  retouchable.  Powerlith  has  a  high  con¬ 
trast,  white  background,  semi-matte  surface  that 
takes  any  retouching  technique.  Available  in 
sheets  or  rolls. 

Powerlith  Paper;  Perfect  Performance. 

For  more  details  about  Powerlith  Contact  Paper, 
call  your  Chemcoman.  Or  write  Chemco  Photo¬ 
products  Co.,  Div.  of  Powers  Chemco,  Inc.,  Glen 
Cove,  New  York  11542. 


vft 


Press  cannot  be  redesigned 
to  operate  at  90dBA:  McColley 


“No  manufacturor  in  the  world  has 
been  successful  in  redesipning  a  hiph- 
speed  newspaper  press  to  operate  at 
DOdRA  level  as  specified  in  the  noise 
repulation.  T  further  do  not  see  anyone 
succeedinp  in  the  forseeahle  future,” 
stated  Daniel  McColley,  president  and 
chairman  of  the  hoard  of  Wood  Indus¬ 
tries,  at  the  July  29  public  hearinps 
on  noise  repulations. 

McColley  appeared  at  the  Occupa¬ 
tional  Safety  and  Health  Administra¬ 
tion  hearinps  on  behalf  of  and  at  the 
request  of  the  American  Newspaper 
Publishers  Association  and  the  Nation¬ 
al  Newspaper  Association.  OSH  A  hear¬ 
inps  started  June  22  and  it  is  expected 
that  it  will  be  several  months  before 
the  Secretary  of  Labor  issues  any  re¬ 
vised  repulation. 

In  his  testimony  McColley  said  that 
the  Wood  corporation,  as  well  as  other 
manufacturers,  in  addition  to  tryinp 
to  re<lcsipn  presses  have  expended  preat 
sums  tryinp  to  desipn  practical  noise 
enclosures  which  would  not  eliminate 
the  noise,  but  control  it.  He  said  that 
the  manufacturers  had  succeeded  in  re- 
ducinp  the  noise  level,  but  not  down  to 
the  90dR.\  level. 

Best  proteelion 

Further  in  his  testimony,  McColley 
said  it  is  a  well  proven  fact  that  hear- 
inp  protectors  do  provide  the  l>est  pro¬ 
tection  possible  for  the  employe  and 
an  enclosure  around  the  press  helps; 
however,  it  severely  restricts  the  neces¬ 
sary  runninp  adjustments  of  the  press 
and  does  not  provide  the  pressman  with 
anywhere  near  the  protection  offered 
by  inexpensive  hearinp  protectors. 

Respondinp  later  on  to  the  repula¬ 
tion  as  written  now  and  in  its  proposed 
form  which  makes  it  mandatory  that 
each  user  solve  the  noise  problem  in¬ 
dividually,  McColley  said,  “In  the  case 
of  newspapers,  I  know  of  no  sinple 
newsjiaper  cajiable  of  solvinp  the  prob¬ 
lem  if  we,  the  supplier  and  desipner, 
have  been  unable  to  do  so.  This  clearly 
puts  an  impossible  burden  on  many  em¬ 
ployers  who  must  use  noisy  machinery 
in  their  processes.” 

McColley  went  on  to  say,  “I  stronply 
recommend  that  the  repulations  be 
modified  so  that  an  exemption  can  be 
applied  for  upon  proof  that  there  is  no 
feasible  solution  and  that  durinp  the 
period  of  exemption  the  employers 
usinp  the  particular  process  arc  able 
to  provide  protection  to  the  employe  by 
iKse  of  hearinp  protectors.” 

(irealest  pruiertion 

William  D.  Rinehart,  vicepresident 
of  the  ANPA  and  director  of  the  Re- 
.search  Institute  at  Ea-^ton,  Pa.,  was 
the  desipnated  spokesman  for  the 
ANP.4  and  also  for  the  National  News¬ 
paper  Association. 


The  position  that  Rinehart  took  at 
the  hearinps  was  reflected  in  his  state¬ 
ment,  “the  newspaper  business  in  par¬ 
ticular  is  most  willinp — indeed  anxious 
— to  furnish  hearing  protectors  which, 
for  a  fact,  i)rovide  the  preatest  pro¬ 
tection  for  the  employe.” 

Rinehart  went  on  to  say  the  current 
and  proposed  repulations  which  do  not 
permit  use  of  hearinp  protectors  in 
certain  businesses  is  out  of  step  with 
the  real  world. 

“It  is  time  to  quit  reaching  for  im¬ 
possible  stars,”  said  Rinehart,  “and  to 
pot  on  with  the  job  of  protecting  em- 
ploye.s.  Our  business  knows  how  to  do 
it.  We  are  prevented  from  doing  it 
only  by  over-demanding  and  dilatory 
government  posturing,  maneuvering 
and  irrational  regulating.” 

The  specter  of  unemployment  for 
pre.sent  employes  was  raised  by  Rine¬ 
hart  when  ho  commented  that  em¬ 
ployers,  confronted  with  situations  for 
which  there  is  no  economic  engineering 
solution,  may  decide  there  is  no  choice 
other  than  to  shut  down. 

This  statement  was  reinforced  when 
Rinehart  said,  “The  principal  question 
before  this  bo<ly,  therefore,  is  whether 
an  employe  is  better  off  safely  working 
wearing  a  hearinp  protector  or  un¬ 
employed  because  the  repulations  failed 
to  recognize  that  in  certain  instances 
hearinp  protectors  could,  in  fact,  have 
provided  him  the  best  possible  personal 
protection.  The  challenge  is  to  increase 
on-the-job  welfare — ^not  out-of-work 
welfare  rolls.” 

l^neniployinonl  possilii lilies 

The  possibility  of  reductions  in  the 
pressroom  was  also  highlighted  when 
Rinehart  said  if  the  newspaper  busi¬ 
ness  cannot  comply  with  the  repulation 
by  use  of  hearinp  protectors,  then  there 
could  well  be  added  cost  justification  to 
automate  presses. 

Two  exhibits  were  submitted  by  Rine¬ 
hart  in  his  testimony.  The  one  exhibit 
indicated  20  out  of  21  pressmen  at  the 
Topeka  (Kans.)  Capital-Jourvnl,  in  a 
confidential  ballot,  preferred  usinp 
hearinp  protectors  over  complete  i)ress 
enclosures  and  a  quiet  room. 

The  other  exhibit  was  a  copy  of  the 
agreement  between  the  Philadelphia 
newspapers  union  and  the  management 
of  the  Bulletin  company. 

This  agreement  concerns  the  use  of 
hearing  protectors  in  the  pressroom 
and  illustrated  that  both  parties  can 
and  have  assumed  responsibility  for  en¬ 
forcement. 

Rinehart  urged  that  the  repulations 
be  rewritten  to  permit  the  use  of  hear¬ 
inp  protectors  in  processes  for  which 
there  are  no  other  proven,  economic 
solutions  available.  To  do  otherwise, 
Rinehart  said,  injures  the  employe 
rather  than  protects  him. 

EDITOR 


Conference  features 
production  ideas 

The  thirty-ninth  Pacific  Newspaper 
Mechanical  Conference  will  be  held  in 
the  new  convention  center  in  Sacra¬ 
mento,  California,  September  12-14, 
1975. 

Edward  Padilla,  general  manager, 
Sac7'amento  U7iion  and  president  of  the 
1975  Conference,  along  with  his  com¬ 
mittee,  has  arranged  the  program. 

The  opening  day  will  encomi)ass  pro¬ 
duction’s  role  in  tomorrow’s  market¬ 
place,  along  with  a  report  on  present 
and  future  classified  and  how  its  pro¬ 
duction  can  incrca.se  sales  and  produc¬ 
tivity.  Reports  will  also  be  given  on 
press  operations,  plastic  plates,  con¬ 
verting  letterpresses  to  use  offset  plates 
and  a  special  report  on  the  newspaper 
page  size  dilemma. 

Sessions  will  be  held  on  web  width 
reduction,  coordinating  web  width  con¬ 
versions  from  copy  to  pressroom  and 
mailrnom  on-line  inserting.  Of  special 
interest  will  be  an  address  on  how  pro¬ 
duction  and  editorial,  as  partners,  can 
result  in  greater  (luality  and  efficiency. 

The  second  day’s  morning  session  will 
lie  <levoted  to  composition  systems  as 
encountered  and  analyzed  by  five 
specialists  in  this  field. 

The  Conference  will  conclude  with  a 
seminar  featuring  ideas  and  methods 
successfully  used  in  various  news¬ 
papers. 


Guild^s  first  pact 
OK’d  at  Detroit  News 

The  Detroit  .Vcics  and  The  News¬ 
paper  Guild,  Detroit  Local  22,  signed 
a  2-year  contract  Aug.  4  calling  for 
weekly  salaries  of  $2fil.80  for  journey¬ 
men  reporters  with  5  years  experience. 
The  top  minimum  will  reach  .$:J85.80 
on  July  18,  197(1. 

The  contract,  first  in  the  history  of 
the  News,  affects  approximately  200 
employes,  according  to  Helen  Fogel,  ad¬ 
ministrative  officer  of  the  Guild  local. 
The  top  minimum  figure  represents  a 
raise  of  at  least  .$25.55  weekly,  she 
said.  The  expiration  date  of  August 
18,  1977  is  in  common  with  those  of 
other  news  craft  unions  in  Detroit. 

There  is  no  wage  reopener  in  the 
contract,  but  a  cost  of  living  clause 
will  take  effect  on  August  18,  197(1  if 
the  metro  Detroit  index  figures  are  in 
excess  of  in  .^jiril  of  that  year. 

Starting  reporters  wilt  receive 
$218.95  weekly. 

Salary  scales  agreed  to  are  virtually 
the  same  as  Detroit  Free  P>'ess  re¬ 
porters  receive. 

Fringe  benefits  include  a  pension 
plan,  the  company  agreeing  to  pay 
$14  weekly  in  excess  of  wages  for  each 
editorial  employe.  No  si)ecific  terms 
have  l>een  reached  on  how  the  plan 
will  work.  This  will  be  accomplished 
later.  Thei  e  is  also  a  job  security  clause. 
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Ihe  big  news 
ini»ttem  plates 
is  the  new 
Siq>er-H  by  NAPP 


Read  all  about  it 

Now  there’s  a  photopolymer  plate  the  equal 
of  any  metal  plate. ..Super-H.  NAPP’s  super 
hard  Super-H  ^ives  you  sharp  images,  deep 
reverses  and  fine  lines  under  high  mold¬ 
ing  pressures. 

What’s  more,  you  save  more  than  a  dol¬ 
lar  on  every  Super-H  plate  you  make  over 
what  magnesium  or  zinc  would  cost  you 
And  a  NAPP  system  is  inexpensive  to  in¬ 
stall.  so  you  save  money  on  the  initial 
investment  as  well. 

The  new  Super-H  plate  is  faster,  easier 
and  cleaner  to  process  than  magnesium  or 
zinc  plates,  with  no  acids,  caustics  or 
fumes  to  worry  about.  Plates  are  ready  to 
use  from  the  package,  and  quality  is  con¬ 
sistent  throughout. 


Another  extra  is  the  NAPP  processing 
system.  It’s  dependable  and  easy  to  main¬ 
tain.  And  if  you  choose  to  go  direct,  you’ll 
already  have  the  equipment  because 
NAPP’s  pattern  and  direct  plates  are  both 
processed  with  the  same  reliable  NAPP 
equipment. 

Over  200  newspapers  are  realizing  the 
many  benefits  of  NAPP  photopolymer  sys¬ 
tems,  with  several  of  America’s  largest 
papers  obtaining  outstanding  results  with 
NAPP’s  new  Super-H  plate.  Let  us  show 
you  what  Super-H  can  do  to  improve  your 
platemaking  operation.  Call  toll  free  today 
at  (800)  854-2860  (in  California  call  (714) 
744-4387  collect),  or  contact  your  NAPP 
representative. 

NAPP 


WhaVs  new 

{Continued  from  page  26) 


trostatic  voltages  to  the  existing  inking 
rollers  directly,  without  the  addition 
of  added  components  to  the  inking  train 
or  press.  The  system  is  also  designed 
for  use  on  color  decks  as  well  as  black 
units. 

♦  ♦  « 

McCain  Manufacturing  corporation 
and  Bell  &  Howell  company  announced 
that  McCain  has  acquired  Magnacraft 
products  for  wrapping,  counting  and 
stacking,  and  stuffing  of  magazines  and 
newspapers.  Products  will  be  sold  in 
the  future  under  the  McCain  name. 

Bell  &  Howell  will  continue  to  manu¬ 
facture  and  sell  the  Magnacraft  off/ 
line  label/addressing  machines.  Models 
602,  6.')0,  and  1.').30  as  well  as  Magna¬ 
craft  label  heads.  McCain  will  be  re- 
sjionsible  for  parts  and  service  for  the 
acquired  products. 

»  ♦  * 

MGI)  Graphic  division  of  Rockwell 
International  has  sold  a  six  unit  Goss 
Cosmo-Off.set  press  to  the  Hagerstoien 
(Md.)  Herald  Mail,  a  member  of  the 
Schurz  Newspapers  Group. 

♦  «  ♦ 

GAF  announces  that  nationwide  di.s- 
tribution  now  exists  for  the  new  GAF- 
TYPE  C  phototypesetting  paper. 

The  new  paper  is  a  high  contrast, 
orthchromatic  resin-coated  paper,  de¬ 
signed  for  use  in  type.setting  equipment 
employing  flashing  xenon  lamps  or 
cathode-ray  tubes  (CRT)  for  exposure. 

The  high-contrast  emulsion  is  slight¬ 
ly  matted  to  reduce  glare  and  is  pro¬ 
tected  by  a  clear  gelatin  antiabrasion 
layer. 

*  *  « 

The  Simco  company  has  designed  a 
high  speed  dual  static  bar  (type  HSD) 
that  continuously  produces  both  posi¬ 
tive  and  negative  ions  in  sufficient 
quantities  to  neutralize  highly  elec¬ 
trified  materials  w’ithout  leaving  any 
incompletely  neutralized  bands  or 
areas. 

The  unit  can  be  used  for  high  speed 
paper  operations  and  especially  in  oper¬ 
ations  when  high  levels  of  static  charge 
are  generated  at  speeds  of  the  material 
in  excess  of  .500  yards  per  minute. 


Visual  Graphics  has  added  black  and 
white  stat  capability  to  their  PosColor 
system.  The  new  unit.  Model  PosColor 
7100,  is  a  daylight  operating  system 
that  delivers  photographic  color  prints 
in  only  eight  minutes  and  black  and 
white  reproductions  in  under  two  min¬ 
utes. 

The  unit  will  deliver  single-step  posi¬ 
tive  or  negative  reproductions  on  paper 
or  film  up  to  12  X  18  inches — including 
stats,  screened  veloxes,  posterizations, 
special  effect  screens,  silk  screen  posi¬ 
tives,  litho  negatives  and  audiovisual 
transparencies.  A  color  brochure  is 
available  from  the  company  at  5701 
N.W.  94th  Ave.,  Tamarac,  Florida 
33321. 

*  *  * 

Western  Litho  Plate  now  markets 
internationally,  on  an  exclusive  basis, 
the  Copley  Punch-Coater  Model  SP-3. 
The  unit  is  designed  to  handle  single 
page  plates  for  the  Metro  newspaper 
industry  and  reduces  plate  handling  by 
combining  punching  and  coating  into  a 
single  operation.  The  machine  auto¬ 
matically  punches,  coats,  dries  and 
stacks  at  the  rate  of  five  plates  per 
minute. 

*  4! 

Ag-Met  has  announced  a  new  com¬ 
puterized  silver  recovery  unit  that 
automatically  recovers  silver  from  film 
processors  while  simultaneously  clean¬ 
ing  and  recirculating  the  fixer  solution. 

The  unit  incorporates  a  built-in  visual 
and  audible  warning  system  in  the 
event  of  processor  or  computer  fault 
and  an  automatic  film  counter.  It  is 
not  necessary  to  stop  film  processing  to 
remove  silver  from  the  solution  or  to 
strip  the  system  of  accumulated  silver. 

• 

Detroit  News  adopts 
6-and-9  format 

Beginning  Dec.  29,  1975,  the  Detroit 
Seas  will  have  a  new  look. 

The  change  will  be  to  a  basic  six- 
column  editorial  make-up,  with  display 
advertising  changed  from  eight  col¬ 
umns  to  nine  columns.  Classified  ad¬ 
vertising  will  remain  in  a  10-column 
format. 

The  changes  will  not  affect  the  phy¬ 
sical  size  of  the  newspaper. 


Fol  Center  ends 
year  with  surplus 

Public  support  for  the  Freedom  of 
Information  Center  reached  an  all- 
time  high  during  the  fiscal  year  ending 
July  1,  Dwight  E.  Sargent,  president 
of  the  Fol  Foundation  reported. 

“The  Center  reached  a  solid  financial 
ground  by  holding  the  line  on  costs 
and  through  a  series  of  revitalized  ef¬ 
forts  to  increase  subscriptions  and  at¬ 
tract  new  contributions,”  he  said. 

The  Center  is  operated  in  the  School 
of  Journalism  at  the  University  of 
Missouri-Columbia  where  it  was  estab¬ 
lished  in  1958  to  serve  as  a  collection 
center  for  efforts  directed  at  retaining 
a  free  flow  of  information. 

Sargent  said  that  the  Center  reached 
a  new  high  in  annual  income  of  more 
than  $101,000,  overcame  last  year’s 
deficit  of  $16,404,  and  ended  the  fiscal 
year  with  a  balance  of  $5,000. 

“The  surplus  represents  a  turning 
point  in  our  fiscal  effort,”  Sargent  said. 
“It  came  during  a  difficult  pcrio<l  in  the 
economy;  it  reflects  an  expanding  pro¬ 
gram  of  service;  and  represents  a  wide¬ 
spread  endorsement  of  our  program.” 

Sargent  said  that  the  historic  value 
of  the  Center’s  mission  and  growing 
understanding  of  it  led  to  recognition 
with  additional  financial  support.  In  ad- 
<lition  to  starting  the  new  year  with  a 
surplus,  the  Center  has  a  23-member 
fund-raising  committee  who.se  goal  this 
year  is  $125,000. 

“Backed  by  a  strong  Board  of  Trus¬ 
tees  and  an  active  advisory  committee, 
the  Fol  is  in  a  favorable  position  to 
continue  raising  its  standards  of  service 
and  to  merit  support  from  all  citizens 
l>enefiting  from  the  flow  of  informa¬ 
tion,”  Sargent  said. 


Corrections 

It  was  erroneously  reported  in  the 
August  2  Editor  &  Pi  blisher  that 
the  Pittsburgh  Press  resumed  publica¬ 
tion  on  Tuesday  (July  29).  The  Press, 
a  Scripps-Howard  paper,  published  a 
full-run  edition  on  the  evening  of  July 
28  with  all  of  the  home  delivery  and 
street  sales  attained,  according  to  Wil¬ 
liam  E.  McCormick,  manager,  general 
advertising. 

The  statement,  page  30,  August  2 
issue,  that  CBS  said  that  it  “would 
comply,  under  protest,  with  the  hews 
coverage  guidelines  imposed  by  India” 
is  mistaken.  CBS  News  refused  to  sign 
a  statement  originally  submitted  by  the 
India  Information  Ministry  under 
which  it  would  “undertake  to  comply 
with  the  censorship. .  .”  Richard  Salant, 
pi-esident  of  CBS  News,  stated  publicly 
that  to  sign  that  “would  either  involve 
a  lie  on  our  part,  if  we  did  not  intend 
to  comply,  or  an  inability  to  report  fair¬ 
ly  and  accurately.”  Thereafter,  the  re¬ 
vised  statement,  requiring  CBS  only  to 
take  the  responsibility  for  its  reports 
was  submitted  signed — as  did  others. 


William  Ginsberg  Associates  ENGINEERS 

DESIGNERS  •  CONSULTANTS 

A  complete  service  to  the 
newspaper  industry  for  over  50  years 

•  Long  range  planning  •  Departmental  studies 

•  New  buildings  •  Process  equipment  studies 

•  Alterations  and  additions  •  Materials  handling  layouts 
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Equipment  people  | 
in  the  news 

Floyd  Skelton  has  been  named  dis¬ 
trict  sales  manager  for  Compupraphic’s 
daily  newspaper  division  in  the  Pacific 
Region. 

Skelton  was  New  York  metro  area 
manager  for  the  past  two  years  and 
has  been  with  the  company  since  1971. 
Prior  to  joining  Compugraphic,  he  was 
production  manager  for  the  Alntneda 
\ews  Observer. 

«  ♦  « 

Frank  W.  Lorey,  technical  director 
of  the  Garden  State  Paper  Co.  since 
196G,  has  been  named  a  company  vice- 
president.  He  will  continue  to  oversee 

technical  aspects  of  the  company’s 

operation. 

4c  >|C  ^ 

G,  James  Wirthman  has  been  ap¬ 
pointed  western  sales  manager  for  the 
Wood  Flong  corporation. 

Duties  will  include  the  direction  of 
field  operations  for  all  Wood  F'long 
products  from  Ohio  to  the  Pacific  West 
Coast.  Wirthman  will  be  located  in  Wal¬ 
nut  Creek,  California. 

4c  ♦  4c 

Jason  R.  Smith,  eastern  sales  man¬ 
ager  located  in  Atlanta,  Georgia,  will 
coordinate  East  and  Southwest  sales 
with  Wirthman. 

*  *  « 

John  R.  Tonole  has  been  named  dis¬ 
trict  sales  manager  for  Compugraphic’s 
daily  newspaper  division  in  the  Atlantic 
Region  and  Robert  R.  Baillargeon  has 
been  named  district  sales  manager  in 
the  Southern  region  for  the  daily  news¬ 
paper  division. 

Tonole  has  been  with  the  company 
since  1971  and  Baillargeon  was  pre¬ 
viously  with  Sun  Com  Systems. 

*  *  * 

Thomas  A.  Lento,  Jr.  has  been  pro¬ 
moted  to  the  position  of  North  Amer¬ 
ican  sales  manager  for  Visual  Graphics 
Corporation. 

Lenno  had  been  marketing  manager 
for  advanced  products  at  Visual  Graph¬ 
ics  and  also  served  as  western  regional 
sales  manager. 

Responsibilities  will  include  recruit¬ 
ing  and  managing  the  activities  of  a 
direct-selling  team  covering  the  U.S. 
and  Canada. 

*  *  » 

John  McEwan  is  the  new  district 
sales  manager  for  Compugraphic’s 
Southern  Pacific  district.  Sales  activities 
will  be  centered  on  the  state  of  Arizona 
and  southern  Califomia. 

*  Ik  >l< 

Thomas  M.  Smith  has  joined  Hendrix 
Electronics,  Inc.,  as  a  district  sales 
manager  covering  the  North  Central 
area  of  the  United  States.  Smith  is 
from  Waukesha,  Wisconsin. 

♦  *  4c 

Philip  1.  Ross,  long  associated  with 
the  Mergenthaler  Linotype  Company, 
in  various  capacities  for  the  past 
twenty  years,  and  currently  director 
of  advertising  and  public  relations,  re¬ 
tired  August  1. 

Ross  was  president  of  his  0%^  adver¬ 


tising  agency  for  more  than  25  years 
handling  several  Mergenthaler  prod¬ 
ucts. 

*  * 

Terry  Johnson  of  Arlington,  Texas, 
has  joined  Hendrix  Electronics,  Inc.,  as 
a  district  sales  manager  for  the  Texas- 
Louisiana-Oklahoma- Arkansas  area. 

♦  ♦  ♦ 

William  Steinfeld  has  been  named 
district  sales  manager  for  Compu¬ 
graphic’s  Great  Plaines  district. 

Steinfeld  will  lie  in  charge  of  sales 
activities  in  Kansas,  Nebraska,  south¬ 
ern  South  Dakota,  western  Iowa  and 
western  Missouri. 

*  *  * 

Richard  George  has  been  appointed 
regional  manager  for  the  newly  created 
New  York  Metro  Region  of  the  Com¬ 
pugraphic  corporation. 

Prior  to  the  N.Y.  appointment,  George 
was  district  sales  manager  in  Southern 
California  and  a  sales  representative 
in  the  greater  Baltimore  area. 

4(  «  4c 

Two  appointments  announced  by 
Kenneth  J.  Pascoe,  director /operations 
for  Information  Products,  MGD 
Graphic  Systems,  Rockwell  Interna¬ 
tional  Corp.,  place  Robert  A.  Boyens 
as  director  of  marketing  and  Dennis 
Nierman  as  national  sales  manager. 
Boyens  had  been  director  of  typo¬ 
graphic  development  of  MGD.  Nieman 
joined  MGD  as  a  composition  sales 
representative,  later  becoming  informa¬ 
tion  systems  manager.  Nierman  an¬ 
nounced  the  assignment  of  Eric  W. 
Parlow  to  the  post  of  southwest  dis- 
tirct  sales  manager  for  Goss  Informa¬ 
tion  Products,  MGD.  He  will  be  head¬ 
quartered  in  Los  Angeles.  Parlow  for¬ 
merly  was  with  Photon,  Inc. 

4c  4c  4c 

Suit  over  sale 
of  newspaper  delayed 

The  lawsuit  over  the  sale  of  the 
Hartford  Times,  scheduled  to  begin 
last  week,  has  been  delayed  and  not  re¬ 
scheduled. 

A  clerk  for  U.S.  District  Court  Judge 
John  0.  Newman  said  the  suit  brought 
against  New  Haven’s  Register  Publish¬ 
ing  Co.  by  Gannett  Co.  Inc.  of  Roch¬ 
ester,  N.Y.,  will  not  begin  as  had  been 
planned. 

He  said  instead  that  Newman  will 
meet  with  lawyers  for  both  sides  in 
Hartford,  and  that  no  further  steps 
have  been  planned.  He  would  not  dis¬ 
cuss  the  state  of  the  lawsuit,  which 
has  been  kept  secret  at  Newman’s  or¬ 
der. 

The  suit  involves  a  claim  by  Gan¬ 
nett  that  the  Register  failed  to  pay 
part  of  the  reported  $8-miUion  pur¬ 
chase  price  for  the  Hartford  Times, 
which  the  Register  bought  from  Gan¬ 
nett  in  October  1973. 

In  a  counterclaim,  the  Register  asks 
for  money  damages  and  erasing  of  the 
deal  because  it  claims  Gannett  fraudu¬ 
lently  misrepresented  the  condition  of 
the  paper. 
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Promotions,  other 
moves  at  Tribune 

Several  new  promotions  and  appoint¬ 
ments  have  been  announced  by  the  Chi¬ 
cago  Tribune. 

Thomas  G.  Osborn  moves  to  the  Van 
Nuys  (Ca.)  News  and  Green  Sheet 
(subsidiary)  as  circulation  director  and 
Thomas  J.  Culligan  takes  over  as  ad¬ 
vertising  director.  With  the  Tribune 
many  years,  Osborn  was  administrative 
manager  of  the  circulation  department 
and  Culligan  was  manager  of  market¬ 
ing  .services. 

Byron  Campbell,  former  assistant  to 
the  publisher  of  the  Tribune,  becomes 
president  and  general  manager  of  Area 
Publications  Corp.,  a  community  news¬ 
paper  distributed  with  some  editions  of 
the  Tribune. 

John  Goldrick  was  named  assistant 
to  the  Chicago  Tribune  Company  pub¬ 
lisher  and  Wayne  R.  Woltman,  former 
president  and  general  manager  of  Area 
Publications,  becomes  assistant  to  the 
president  of  Chicago  Tribune  Company. 

Robert  B.  Holzkamp  moved  to  man¬ 
ager  of  marketing  services  and  Vin¬ 
cent  P.  Riordan  to  sales  manager  of  re¬ 
tail  advertising. 

• 

PR  for  Tulsa 

Daniel  J.  Edelman,  Inc.  has  been  re¬ 
tained  by  the  Economic  Development 
Commission  of  Tulsa,  Oklahoma.  The 
program  will  be  supervised  by  the  New 
York  office  of  Daniel  J.  Edelman. 


apprehensive 
about  VDT/OCR 
systems? 

We  specialize  in  training  rather  than 
orientation. 

Our  professional  training  can  enable 
you  to  get  the  most  out  of  your  new 
system  as  soon  as  possible. 

During  the  past  seven  years  Ad¬ 
vanced  Keyboarding  Systems  has 
conducted  training  programs  ranging 
from  current  inhouse  systems  to  con¬ 
version  from  one  production  sys¬ 
tem  to  more  sophisticated  computer 
based  endeavors. 

Our  experience  with  VDT  and  OCR 
as  a  means  of  accurate  input  is  well 
worth  investigation.  For  additional 
information  and  reference  write  or 
call: 

Scott  Leonard 
Executive  Vice  President 

Advanced  Keyboarding  Systems 

Division  of  Advanced  Computer  Techniques  Corp. 

437  Madison  Avenue 
New  York,  N.Y.  10022 
212-421-4308 
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Single  computer 
system  handles 
six  UPI  circuits 

Computers  at  the  Wichita  (Kans.) 
Eagle  and  Beacon  were  linked  July  28 
by  data  circuit  to  United  Press  Inter¬ 
national  computers  in  New  York  in  the 
first  UPI  DataNews  installation  with¬ 
out  hiph-speed  hard  copy  printers  in 
the  newsroom. 

On  a  single  circuit,  handling  trans¬ 
mission  at  the  rate  of  1,200  words  per 
minute,  the  Eagle-Beacon  receives  into 
its  computer  system  the  ecjuivalent  of 
six  conventional  UPI  news  circuits: 
A-wire,  B-wire,  business  wire,  sports 
wire,  Kansas  wire  and  Oklahoma  wire. 

fJlenn  Cummins,  director  of  opera¬ 
tions,  said  the  Eagle-Beacon  system 
was  developed  by  Composition  Systems, 
Inc.,  of  Elmsford,  N.Y.,  under  specifi¬ 
cations  developed  by  the  Knight-Rid- 
der  technology  group  and  the  Eagle- 
Beacon. 

CSI  said  the  Wichita  system  is  un¬ 
usual  in  that  it  employs  a  single  com¬ 
puter  system  used  to  gather,  process 
and  disseminate  all  editorial  material 
without  subordinate  processors. 

A  specification  dictated  by  the  edi¬ 
torial  department  was  that  no  high¬ 
speed,  hard  copy  printers  lie  installed 
in  the  newsroom. 

However,  due  to  the  volume  of  copy 
transmitted  by  UPI  computers  (more 
than  8.')0,000  words  per  day),  the  edi¬ 
torial  department  sought  a  system  that 
would  provide  editors  with  the  infor¬ 
mation  they  need  to  make  yes-no  deci¬ 
sions  on  pulling  each  .story  from  com¬ 
puter  memory  for  further  look  on  video 
display  terminals  without  continuously 
searching  through  computer  category 
files. 

UPI  abstract  wire  printers  in  the 
newsroom  give  editors  a  running  hard 
copy  summary  as  the  stories  arrive 
in  the  Eagle-Beacon  computer.  The 
100-word-per-minute  ab.stract  wires 
print  only  the  item  number  (to  be  u.sed 
in  retrieving  the  item  from  the  com¬ 
puter),  the  wordage  of  the  story,  the 
slugline  and  the  first  paragraph  of  the 
story. 

The  abstract  wires  are  programmed 
to  Eagle-Beacon  specifications  so  only 
abstracts  of  certain  news  categories 
print  out  at  each  news  desk. 

Once  the  story  is  displayed  on  a 
video  display  terminal,  editing  is  in¬ 
stantaneously  accomplished  by  means 
of  an  accompanying  keyboard.  When 
the  story  is  in  final  form,  the  editor 
returns  it  to  the  databank  for  type¬ 
setting. 

The  newspapers  have  been  assigned 
a  private  selector  code  by  UPI  so  that 
repeat  transmissions  requested  by  the 
Eagle-Beacon  will  not  ^  received  at 
other  points  and,  conversely,  repeats 
ordered  by  other  newspapers  will  not 
be  received  at  Wichita. 


UPI  studies  show  a  DataNews  sub¬ 
scriber  can  receive  a  UPI  dispatch  as 
much  as  four  hours  before  a  conven¬ 
tional  w’ire  delivers  the  story.  On  the 
average,  a  story  will  be  delivered  28 
minutes  earlier,  the  studies  show. 

DataNews  is  the  first  wire  service 
received  by  the  Eagle-Beacon  which 
uses  ASCII  coding.  ASCII  (acronym 
for  American  Standard  Code  of  Infor¬ 
mation  Interchange)  is  a  character  set 
made  up  of  eight-level  codes  instead  of 
TTS  which  uses  six-level  codes.  This 
provides  a  greater  range  of  signals 
and  is  therefore  more  flexible  than 
TTS. 

Because  the  DataNews  circuit  oper¬ 
ates  at  1,200  words  per  minute,  the 
circuit  is  active  for  an  elapsed  time  of 
only  four  hours  out  of  each  24-hour 
day.  UPI  is  offering  feature  syndicates 
the  opportunity  to  use  some  of  the 
remaining  time  to  transmit  their  mate¬ 
rial  over  the  DataNews  network. 

• 

Wilmington  N-J  adds 
Sunday  editon 

The  Wilmington  (Del.)  News-Jour¬ 
nal  will  introduce  a  Sunday  edition  to 
readers  in  the  state  on  September  7, 
Norman  E.  Isaacs,  president  and  pub¬ 
lisher,  announced  (August  7). 

Named  the  Simdag  News-Journal, 
the  paper  will  be  the  state’s  second 
Sunday  paper.  The  Delaware  State 
News  in  Dover  now  publishes  a  Sun¬ 
day  edition  with  a  circulation  of  more 
than  28,000. 

As  well  as  the  daily  news  coverage, 
the  Sunday  paper  will  include  “TV 
View”,  a  tv  magazine.  Family  Weekly, 
a  business-finance  section,  complete 
sports  coverage,  features  and  local  and 
national  columnists. 

According  to  the  company  some 
.'i7.‘5,000  people  in  187,000  homes  do  not 
have  a  home  state  Sunday  paper  of 
their  own.  A  circulation  target  of  over 
135,000  homes  has  been  set  for  daily 
circulation  already. 

The  News- Journal  entered  into  the 
idea  of  a  Sunday  edition  in  1972  when 
it  commissioned  a  full-time  study  proj¬ 
ect  from  Benson  &  Benson  research  of 
Princeton,  N.  J.  According  to  that 
study  nearly  half  of  the  households  in 
the  state  indicated  an  interest  in  buy¬ 
ing  a  Sunday  News  Journal. 

The  firm  also  found  that  additional 
subscribers  would  come  from  102,000 
who  buy  the  Sunday  Bulletin  of  Phila¬ 
delphia,  the  Sunday  Inquirer  also  of 
Philadelphia  or  the  Delaware  State 
News.  .According  to  Benson  &  Benson, 
a  total  of  5,5,000  out  of  that  total 
would  probably  switch  over  to  the 
News-Journal. 

A  special  incentive  program  will  be 
used  to  promote  the  circulation  of  the 
Sunday  News  Journal  through  the 
company’s  2,000  carriers  and  district 
managers.  And  over  105,000  subscrib¬ 
ers  to  the  daily  will  receive  their  first 
two  Sunday  papers  free. 

EDITOR 


4th  GENERATION  PUBLISHER— Henry  B. 
Burgoyne,  26,  has  been  named  president  and 
publisher  of  the  St.  Catherines  (Ont.)  Stand¬ 
ard,  succeeding  J.  Ross  Bates  who  died  July 
17  at  age  64.  Burgoyne  is  the  grandson  of 
W.  B.  Burgoyne,  the  paper's  founder,  and  is 
the  fourth  generation  of  the  family  to  direct 
the  independently-owned  daily.  His  father 
W.B.C.  Burgoyne,  died  in  1970.  Larry  N. 
Smith,  56,  editor-in-chief,  was  appointed  a 
director  of  the  company. 

MGD-Goss  not  part  of 
subsidiaries  sale 

Rockwell  International  corporation 
said  this  week  that  it  is  considering 
selling  11  industrial  product  subsidi¬ 
aries  to  a  private  group  of  investors 
through  the  efforts  of  Bear,  Stearns  & 
Company,  New  York  investment  bank¬ 
ers. 

Among  the  product  subsidiaries  is 
the  Fincor  (York,  Pa.)  division  which 
makes  electrical  motor  drives  and  con¬ 
trols  for  newspaper  presses. 

The  MGD-Goss  division  is  not  part 
of  the  j)roposed  sale  and  a  company 
spokesman  for  the  MGD  division  said 
the  division  looks  upon  itself  as  a  full 
systems  supplier  to  the  newspaper  in¬ 
dustry  and  the  pre-press  products  are 
a  vital  part  of  the  overall  system. 

The  division  has  developed  and  will 
continue  to  develop  according  to  the 
spokesman  products  and  software  that 
will  enable  it  to  compete  successfully  in 
the  long  term  market. 

• 

Goss  is  struck 

Work  on  Newspaper  presses,  sys¬ 
tems  and  parts  at  the  MGD  Graphic 
Systems  (Goss)  plant  in  Chicago,  Ill. 
stopped  at  midnight  August  1  when 
700  machinists  went  on  strike. 

Picket  lines  were  immediately  set 
up  after  the  strike  was  called  upon 
failure  of  agreement  to  a  2-year  con¬ 
tract.  Issues  are  economic  and  non¬ 
economic,  including  pay  increases. 

A  federal  mediator  was  called  in  dur¬ 
ing  negotiations,  but  his  efforts  to  con¬ 
tinue  talks  failed.  No  new  negotiations 
were  scheduled  but  there  were  indica¬ 
tions  that  resumption  might  occur  after 
several  days. 
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Photography 


Newspaper  sued  for  murder  victim  photo 


A  $2  million  damape  suit  has  been 
filed  apainst  the  Johnson  City  (Tenn.) 
Press-Chronicle  for  its  publication  last 
year  of  photographs  of  a  murder  vic¬ 
tim. 

The  suit  was  brought  by  relatives  of 
Milburn  Fred  Hammonds,  who  was 
fatally  shot  in  a  family  argument  at 
the  home  of  his  father-in-law,  William 
D.  Hale,  in  August  1974.  The  following 
morning,  the  Press-Chronicle  printed 
two  photographs  showing  Hammonds’ 
body,  along  with  a  picture  of  Hale.  The 
father-in-law'  was  charged  with  second- 
degree  murder,  but  a  county  grand 
jurj’^  returned  a  no  true  bill  in  the  case. 


The  first  count  of  the  suit  charges 
that  publication  of  the  pictures  of  the 
body  was  a  malicious  invasion  of  the 
Hammonds  family’s  relational  right  of 
privacy  and  was  not  “privileged  under 
the  freedom  of  the  press  guarantee  of 
the  First  Amendment.”  Under  the  first 
count,  $700,000  in  compensatory  dam¬ 
ages  are  demanded,  with  $300,000  added 
for  punitive  damages. 

The  second  count  alleges  that  the 
newspaper’s  conduct  in  publishing  the 
photographs  “is  so  outrageous  in  char¬ 
acter  ...  as  to  go  beyond  all  possible 
bounds  of  decency  .  .  .”  It  also  charges 
that  the  plaintiffs  “have  been  caused 


severe  and  excruciating  mental  an¬ 
guish”  l)ecause  of  the  photos,  and  that 
they  have  been  “exposed  to  public 
ignominy,  disgrace  and  ridicule  within 
their  community.”  Damage  of  $1  mil¬ 
lion  are  demanded  under  the  second 
count.  The  plaintiffs  also  have  request¬ 
ed  that  a  jury  hear  the  case. 


Fiat  to  sell  daily 

The  Fiat  automobile  company  said 
it  intends  to  end  its  100  per  cent  hold¬ 
ing  in  the  Turin  daily  La  Stnmpn. 


Shadows  don’t 
affect  Susan’s 
picture  work 

By  Gerald  B.  Healey 

Wherever  photog  Susan  Ford  goes 
for  the  Topeka  (Kans.)  Daily  Capital 
can  secret  service  agents  be  far  behind? 

No.  In  fact,  they’re  hardly  ever  be¬ 
hind,  they’re  with  her  at  all  times. 

Does  the  newspaper’s  photo  and  edi¬ 
torial  staff  resent  this  intrusion  by  fed¬ 
eral  agents,  or  Susan’s  presence.  Again, 
no,  according  to  Rich  Clarkson,  direc¬ 
tor  of  photography  for  the  Capital- 
Journal  papers.  All  appear  quite  com¬ 
patible. 

President  Ford’s  daughter  realizes 
that  being  accompanied  by  agents  ex¬ 
cept  when  she  is  in  her  private  apart¬ 
ment  at  a  Topeka  inn  is  a  part  of  her 
new  life  as  a  summer  intern  at  $115  a 
week  (E&P,  July  12)  and  she’s  taking 
it  in  stride.  Naturally,  the  2  agents  as¬ 
signed  to  her  are,  and  so  is  the  Daily 
Capital  staff. 

Now  a  little  more  than  3  weeks  on  the 
job  as  a  summer  intern,  Susan  gener¬ 
ally  rides  with  the  agents  while  on  as¬ 
signment. 

Clarkson  tells  it:  The  paper  hires 
some  rental  cars  for  its  photographers 
and  reporters.  So  long  as  the  agents 
have  to  be  with  Miss  Ford  she  doesn’t 
drive  herself,  or  with  another  photog¬ 
rapher  or  reporter. 

On  an  outside-the-office  job,  which 
Clarkson  explains  is  hardly  ever  out¬ 
side  the  city,  a  small  entourage  departs 
the  Daily  Capital  building — Susan  in 
one  car  with  the  agents,  a  reporter  and 
maybe  another  photog  following  or 
heading  up  the  two-car  cortege. 

At  day’s  end  is  there  much  privacy 
for  the  newest  cameraperson  on  the 
morning  and  Sunday  Daily  Capital 
staff?  Some,  says  Clarkson,  Susan  goes 
home  to  her  motel  apartment,  some¬ 
times  cooking  for  the  agents,  who  have 
another  apartment  in  the  same  motel. 

Clarkson  says  the  agents  are  “sort  of 
like  family.  When  someone  phones  Miss 


Ford  at  home  the  agents  take  the  call, 
then  connect  to  her  phone.” 

During  job  hours  the  agents  fre¬ 
quently  take  pictures  of  Susan  taking 
pictures  for  her  newspaper,  which  led 
Clarkson  to  remark  that  he  would  some¬ 
times  like  to  see  the  agents’  negatives. 

“Maybe  they’re  good,”  he  noted.  “I 
know  Susan’s  are.”  He  said  she’s  get¬ 
ting  along  fine  in  her  work  and  doesn’t 
pay  any  attention  as  the  shadowy  two¬ 
some  keeps  track  of  her  around  the  pho¬ 
tography  area  and  the  editorial  room. 

Much  of  the  time  the  agents  are  in 
an  office,  provided  by  the  Stauffer  news¬ 
papers,  or  they  visit  with  staff  mem¬ 
bers  when  news  and  pictures  are  not 
flowing  to  the  various  desks. 


Clarkson  says  that  Susan  does  not 
have  her  personal  automobile  in  To¬ 
peka:  “There’s  just  no  necessity.” 

Was  Susan  in  to  say  a  few  words? 
No,  she  was  on  assignment. 


Name  changed 

The  Cape  Cod  Stayidard-Times  will  be 
known  as  the  Cape  Cod  Times  effective 
September  2.  The  primary  reason  for 
the  change  is  because  of  the  similarity 
between  the  present  name  and  the  New 
Bedford  Standard-Times,  published  50 
miles  from  Hyannis.  Both  papers  are 
owned  by  Ottaway  Newspapers. 


For  perfect  black  &  white  and  color 
registration  from  paste-up  to  press 
plates,  specify  — 
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Advertising  scene 

Creative  selling  moves 
auto  linage  upwards 

By  Daniel  L.  Lionel 


Jim  Randall  who  sells  auto  advertis¬ 
ing  for  the  Record,  Hackensack,  N.J. 
hasn’t  been  paying  much  attention  to 
the  recession  talk  on  the  financial 
pages.  All  he’s  been  doing,  w'hile  De¬ 
troit  has  been  crying  “Uncle”,  is  sell¬ 
ing  reams  of  auto  advertising  to  deal¬ 
ers  who,  in  turn,  are  selling  cars. 

.4nd  while  some  newspapers  around 
the  country  find  their  automotive  cate¬ 
gory  wallowing  in  red  ink  along  with 
the  other  biggies,  help  wanted  and  real 
estate,  the  Record,  sparked  by  Randall 
and  his  immediate  superior,  sales  de¬ 
velopment  supervisor  A1  Clayton 
chalked  up  a  41  Co  gain  in  automotive 
for  the  1st  quarter  and  22.5%  for  the 
2nd  (juarter  of  ’75. 

CAM  Earle  H.  Dubois  takes  par¬ 
ticular  pride  in  Randall’s  achieve¬ 
ments  because,  he  points  out,  Randall 
is  a  ‘graduate’  from  the  display  de¬ 
partment  who  moved  into  classified  10 
years  ago.  His  previous  10  years  in  re¬ 
tail  on  the  Record  gave  him  a  per¬ 
spective  that  has  proven  highly  valu¬ 
able.  For  example  some  five  years 
ago,  he  sat  talking  with  a  recreational 
vehicle  dealer  who  talked  about  his  six 
figure  sales  volume.  He  also  learned 
that  co-op  money  was  available  for 
ad%'ertising.  In  no  time  at  all,  at  his 
instigation,  the  paper  instituted  a  pro¬ 
motional  effort  resulting  in  a  major 
new  classification  covering  trailers, 
campers,  motor  homes,  etc.  with  Ran¬ 
dall  as  coordinator.  In  addition  to 
carrying  a  regular  volume  daily,  the 
Record  runs  an  8  to  10  j)age  late 
Sl)ring  Recreation  Vehicle  .section  each 
year  along  with  a  January  section  tied 
into  the  Annual  Recreation  Vehicle 
Show  held  in  New  York.  Outfits  like 
Winnebago,  Open  Road  and  other  man¬ 
ufacturers  have  co-op  funds  which  Ran¬ 
dall  brings  to  the  dealers’  attention. 

For  the  last  4  years  the  Record  has 
sent  Jim  to  the  Annual  Recreational 
Vehicle  Dealers  Convention.  He  says  he 
runs  into  only  2  or  3  newspaper  reps 
there  but  he  finds  it  an  excellent  source 
of  contacts.  Prior  to  the  Annual  Show, 
he  gets  the  list  of  exhibitors  and  is 
able  to  round  up  the  advertising  for 
his  show  issue. 

“What  does  it  take  to  get  dealers  to 
part  with  their  advertising  dollars 
when  Detroit’s  flags  are  flying  at  half 
mast?”  Jim  was  asked. 

“You’ve  got  to  be  creative.  The 
dealer  knows  all  about  automobiles;  he 
looks  to  the  newspaper  rep  for  adver¬ 
tising  and  merchandising  ideas,”  he 
said. 

“Look  at  the  case  of  Ramsey  Dodge.” 
Here  Randall  outlined  the  case  history 
of  a  Dodge  Dealer  in  the  northern  part 
of  Bergen  County  who  called  Jim  in 


Jim  Randall 


just  prior  to  opening  his  dealership 
early  in  March.  Jim  helped  the  dealer, 
Joe  Baker,  develop  an  advertising 
schedule  calling  for  two  butting  1,200- 
line  ads  featuring  a  price  war.  .Al¬ 
though  Chrysler  dealers  were  hardest 
hit,  of  the  big  three  in  the  car  buying 
pullback,  Ramsey  Dodge,  running  ads 
Thursday  and  Sundays  through  March 
with  agate  spot  ads  on  other  days, 
wrote  a  different  sales  script.  He  doc¬ 
umented  120  sales  in  March  directly 
from  the  ads. 

The  2  day  combo  for  classified  dis¬ 
play.  instituted  by  CAM  DuBois  has 
proven  a  bonanza  in  both  real  estate 
and  automotive.  With  this  rate  the  ad¬ 
vertiser  obtains  a  discount  of  approxi¬ 
mately  ir^Cc  and  a  glance  at  the  paper 
shows  that  virtually  every  classified 
display  advertiser  takes  advantage  of 
the  deal.  For  example,  5V2  pages  of 
automotive  on  Friday  are  repeated  the 
following  Sunday  with  possibly  '2  page 
additional.  .Advertisers  may  run  the 
combo  on  any  weekday  they  choose 
with  Sunday,  but  after  Memorial  day 
auto  dealers  run  Friday/Sunday  com- 
l>os  and  in  the  earlier  months  they  run 
Thursday /Sunday. 

While  real  estate  and  employment  ad¬ 
vertising  losses  have  been  taking  their 
toll,  DuBois  and  his  classified  advertis¬ 
ing  .supervisor,  John  H.  Morris  are 
fighting  back  with  some  solid  new  clas¬ 
sifications  which  are  accounting  for 
business  that  has  never  been  in  the 
paper  and  which  they  feel  will  continue 
to  grow. 

Morris  show'ed  this  visitor  a  roster 
of  directories,  developed  by  cold  tele¬ 
phone  canvassing,  that  is  accounting 
for  over  18,000  lines  per  month.  These 


include  “Creative  Corner”  featuring 
hobby  related  categories  such  as  art 
.supplies,  beads,  ceramics,  etc.  There  a 
“Factory  Outlet  Directory”  serving  as 
a  roundup  of  the  many  shops  who  de¬ 
scribe  themselves  thus  carrying  such 
items  as  sweaters,  lamps,  fabrics,  etc. 

A  “Wedding  Services”  Directory  car¬ 
ries  G1  ads.  The  newest  one  is  a  “Do 
It  Yourself”  Directory  appearing  Fri¬ 
days  on  the  sports  page. 

Starting  in  September,  Morris  has 
projected  a  “Business  to  Business”  Di¬ 
rectory.  “Classified,”  he  notes,  “has  nor¬ 
mally  involved  advertising  directed  to 
the  consumer.  We  haven’t  tapped  the 
vast  potential  of  commercial  organiza¬ 
tions  who  sell  to  other  businessmen. 
This  includes  equipment,  services  and 
supplies.” 

Morris  estimates  that  his  develop¬ 
ment  of  new'  directories,  has  thus  far 
brought  in  almost  300  commercial  ad- 
verti.sers  who  had  not  previously  run 
in  classified,  and  in  all  probability,  had 
never  run  in  the  Record. 

• 

Promotion  seminar 
for  weeklies  held 

Thirty-three  persons  representing 
newspaper  publishing  operations  from 
the  United  States,  Canada,  partici¬ 
pated  in  an  International  Newspaper 
Promotion  Association  promotion  semi¬ 
nar  for  weekly,  community  and  small 
daily  news])a))ers  held  July  24-2G  at  the 
Chicago  Marriott  Hotel. 

The  seminar  w’as  the  sixth  spon- 
.sored  by  INP.A  to  help  train  persons 
on  newspaper  staffs  who  are  responsi¬ 
ble  for  promotion. 

It  was  the  first  seminar  designed 
specifically  for  smaller  newspaper  oper¬ 
ations.  Theodore  Serrill,  editor  and 
publisher  of  Publishers'  Ai>xiliar!i,  Na¬ 
tional  Newspaper  .Association,  served 
as  a  special  consultant  in  developing 
the  program  content. 

Built  around  the  theme  of  “Promot¬ 
ing  the  Total  Newspaper,”  the  seminar 
provided  basic  indoctrination  in  the 
areas  of  Circulation,  .Advertising,  Re¬ 
search,  Public  Service,  Use  of  Media, 
Budgeting  and  Planning,  Newspaper 
in  the  Classroom,  and  Creativity. 

Instructors  and  discussion  leaders 
included:  Thomas  Griffiths,  Gannett 
Newspapers,  Rochester,  N.A’.;  Paul 
Hirt,  Siin-Tijnes  and  Daily  Xeirs,  Chi¬ 
cago;  William  Kreeger,  UV.sfen?  Star, 
Lebanon,  Ohio;  Stephen  Neulander, 
Lerner  Newspapers,  Skokie,  Illinois; 
Glenn  Roberts,  Register  S:  Tribune, 
Des  Moines;  Tony  .Allegretti,  Dailg 
Xews,  Beloit,  Wise.;  Pat  King,  Daily 
Interlake,  Kalispell,  Montana;  .Art 
Shafer,  Observer  and  Eccentric  News¬ 
papers,  Livonia.  Mich.;  and  Mike  Tray- 
nor.  Paddock  Publications,  .Arlington 
Heights,  Ill. 

James  Pauloski,  the  Star  and  the 
News,  Indianapolis,  was  director  of  the 
seminar. 

.An  INP.A  basic  .seminar  for  promo¬ 
tion  staff  members  of  medium  and 
larger  daily  newspapers  will  be  held 
November  2-5  in  Chicago. 


34 


EDITOR  fle  PUBLISHER  for  August  9,  1975 


CLOSE 

K  AT  A  BETTER 
MEDIUM  FOR  YOUR 
NEWSPAPER  MARKET 
ADVERTISING 


Last  year's  market  figures  are  as 
out-of-date  as  yesterday's  newspaper 


SELL  YOUR  NEWSPAPER  MARKET  ALL  YEAR  IN  AN  EDITORIAL 
CLIMATE  OFCOMPLETE,  ACCURATE,  UP-TO-DATE  DATA . . . 


Planning  advertising  campaigns  or  selecting  locations 
for  shopping  centers,  stores  or  plants,  marketers  need 
information  in  advance.  E&P  Market  Guide  tells  them  what 
your  market  will  be  next  year,  not  what  it  was  last  year. 

E&P  MARKET  GUIDE  IS  COMPLETE 

The  market  Guide  gives  detailed  data  on  U.S. 
and  Canadian  daily  newspaper  markets.  No  other 
single  source  offers  such  a  wealth  of  current, 
accurate  information— a  library  of  facts  in  a 
single  volume. 

E&P  MARKET  GUIDE  IS  ACCURATE 

Time  after  time.  Market  Guide  economic  estimates 
have  proven  correct  within  a  few  percentage 
points  when  the  actual  figures  became  available. 

E&P  MARKET  GUIDE  IS  UP-TO-DATE 

No  other  publication  provides  statistics  that  are 
as  current.  Market  Guide  estimates  accurately 
predict  market  data  up  to  a  year  and  a  half  ahead 
of  most  other  sources. 

E&P  MARKET  GUIDE  REACHES  KEY  MARKETING  PEOPLE 


Over  6,000  sold  every  year.  Your  largest  advertisers— the  most  distinguished 
names  in  marketing— buy  one  or  more  copies  yearly.  Major  retail  chains 
order  in  quantity— up  to  49  copies— for  regional  offices  throughout  the  country. 


E&P  MARKET  GUIDE  sells  your  market— your  MARKET  GUIDE  ad  sells  your  newspaper. 
Contact  F.  C.  Teubner,  Advertising  Manager,  for  complete  information  and  rates. 
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Editorial  workshop  By  Roy  H.  Copperud 


Hits  and  Misses 


The  Writing  and  Editing  Committee 
of  the  Associated  Press  Manapinp  Edi¬ 
tors  Association  decrees,  in  its  list  of 
fifty  common  errors  in  newspaper 
writing?,  that  cither  means  one  or  the 
other,  not  both.  Therefore,  in  its  view, 
“There  were  lions  on  either  side  of  the 
door”  should  be  corrected  to  “There 
were  lions  on  each  side  of  the  door.” 
But  in  takinK  this  position  the  commit¬ 
tee  placed  itself  on  the  opposite  side 
of  the  fence  from  all  current  authori¬ 
ties. 

This  usage  is  accepted  as  standard 
by  Evans,  Random  House,  Webster,  and 
-American  Heritage.  The  latter  is  noted 
for  its  judgments  on  usage,  but  does 
not  even  raise  a  question  about  either 
in  the  sense  considered  here.  Bernstein 
offers  the  judgment  that  either  in  this 
sense  is  either  formal  or  archaic,  a  view 
perhaps  prompted  by  the  original  ver¬ 
sion  of  Fowler,  published  in  192fi.  But 
the  second  edition,  as  revised  by  Sir 
Ernest  Gowers  in  IDfi.'),  says  that  the 
usage  cannot  lx*  considered  unidiomatic. 
Gowers  does  sav  that  the  sense  is  more 
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naturally  expressed  by  eaeh,  and  my 
own  view  is  that  either  used  in  this 
way  (“the  room  has  a  fireplace  at 
either  end”)  is  somewhat  bookish.  But 
it  should  be  noted  that  no  one  but  the 
Writing  and  Editing  Committee  for¬ 
bids  it. 

The  committee  takes  up  the  cudgels 
against  hnpefuUn  in  the  sense  it  ii^ 
hofied,  as  in  “The  report  will  .serve, 
hopefully,  to  restrain  the  executive.” 
A  vain  task;  the  reports  of  the  wire 
services  abound  with  hnpefulhin  used 
in  this  wav-  Authorities  on  usage  are 
unanimously  against  it,  and  personally 
I  regard  it  as  an  abomination.  But  the 
battle  was  lost  several  years  ago,  and 
objectors  to  it  must  now  content  them¬ 
selves  with  refraining  from  using  it, 
rather  than  attempting  to  proscribe  it. 
The  Standard  College  Dictionary  and 
Random  House  have  already  recognized 
it  as  standard,  in  function  like  :in  ad¬ 
verbial  clause  modifying  a  whole  sen¬ 
tence;  “Hopefully,  I’ll  finish  next 
week.”  Once  dictionaries  start  admit¬ 
ting  a  disputed  usage,  it  has  l>ecome  so 
widespread  that  discouragement  is  fu¬ 
tile. 

I  am  with  the  committee  all  the  way 
when  it  recommends  before  in  pref¬ 
erence  to  1)1  (tdvnnee  of  or  prior  to.  In 
my  opinion  prior  to  is  legal  jargon. 
.4nd  there  is  no  dissent  among  current 
authorities  from  the  judgment  that  it 
is  pompous  and  thus  objectionable. 

The  committee’s  criticism  of  ten  re 
nlove  for  let  alone  is  commendable  but 
hopeless.  The  consensus  of  both  authori¬ 
ties  on  iKsage  and  dictionaries  is  that 
leave  alone  (“Leave  him  alone,”  i.  e., 
“Don’t  bother  him”)  for  let  alone  is 
standard. 

In  restricting  lexs  to  quantities  not 
regarded  as  separable  (/c.s.s  time,  lemt 
moyiey)  and  prescribing  fewer  in  other 
circumstances  {fewer  people,  shipK, 
honsen)  the  committee  once  again  is 
beating  a  horse  that,  if  not  dead,  is 
moribund.  But  I  must  concede  that  its 
example  (“The  Rams  are  inferior  to 
the  Vikings  because  thev  have  less 
good  linemen”)  cries  out  for  fewer  be¬ 
cause  it  is  ambiguous.  .Authorities  are 
narrowly  divided  on  this  point,  but  the 
edge  is  with  the  traditional  usage. 

Like  as  a  conjunction,  a  favorite 
whipping  boy  (“He  said  the  movies  are 
not  going  to  stand  still  like  they  have 
for  twenty-five  years”)  comes  in  for  the 
customary  licks  by  the  committee,  but 
the  consensus  of  authorities  has  tilted 
in  its  favor.  No.  197. 


Control  is  sold 

Majority  control  of  the  Mt.  Carmel 
(Ill.)  Daily  Repuhliean-Reyister  has 
been  sold  to  the  W.  J.  McGiflin  News¬ 
paper  Co.  of  South  Gate,  which  pub¬ 
lishes  16  newspapers  in  California  and 
one  in  Iowa. 


Italian  life  stories 
eligible  for  prizes 

“ITALIA  ’76”  will  award  $10,000 
for  excellence  in  depicting  Italian  life 
and  culture  in  American  newspapers, 
magazines  an<l  broadcast  media,  it  was 
announced  by  Dr.  Emilio  Tommasi, 
member  of  the  executive  committee  of 
Grup])o  Esjionenti  Italiani,  sponsors  of 
the  awards. 

Gruppo  Esponenti  is  an  organization 
of  repre.sentatives  of  Italian  businesses 
and  institutions  in  New  York.  The  or¬ 
ganization  will  present  two  first  place 
awards  of  $;?,.">00  each,  and  two  second 
place  awards  of  $1,.')00  each  to  winners 
in  print  and  broadcast  categories.  Each 
of  the  four  winners  will  akso  receive 
a  New  York  Rome  round  tri])  ticket 
via  .Alitalia  .Airlines. 

Dr.  Tommasi  said  that  “We  hope 
these  awards  will  helji  Americans  ex¬ 
perience  Italian  life  through  the  dimen¬ 
sions  of  their  own  media.” 

Entries  will  be  jmlged  on  their  orig¬ 
inality  and  i)otential  for  creating  great¬ 
er  awareness,  understanding  and  inter¬ 
est  in  the  many  facets  of  Italian  life, 
culture  and  economy.  Entries  may  be 
a  single  story,  feature  or  scries,  or 
radio  or  tv  scripts,  and  may  be  sub¬ 
mitted  by  a  writer,  or  in  his  l)ehalf  by 
his  editor  or  producer.  More  than  one 
entry  per  writer  is  permitted. 

Dr.  Tommasi  indicated  that  all  en¬ 
tries  mu.st  have  been  j)ublished  or 
broadcast  in  the  United  States,  in 
media  available  to  the  general  public, 
between  October  1,  197.')  and  April  HO, 
1976. 

For  further  information,  contact 
“ITALIA  ’76”  Media  Awards,  6:’,0 
Fifth  Avenue,  Suite  l.’)6.').  New  York, 
N.  Y.  10020,  or  call  (212)  67.")-644;5. 

• 

Guide  to  ad  data 
in  computer  offered 

The  Newspaper  Advertising  Bureau, 
Inc.  has  pnxluced  a  l)ooklet  to  help  ad¬ 
vertisers  and  advertising  agencies  make 
effective  use  of  the  data  in  its  computer 
information  center. 

The  center  now  offers  information 
on  more  than  1,200  daily  newspapers 
including  circulation,  coverage,  rates, 
discounts,  color  availabilities  and  me¬ 
chanical  reciuirements  for  run-of-paper, 
Sunday  or  weekend  magazines  and  pre¬ 
prints. 

This  information  is  now  available 
from  the  Bureau  in  standardized  com¬ 
puter  printouts  for  individual  papers 
or  lists  of  papers.  The  new  booklet, 
“How  To  Get  Newspaper  Scheduling 
Information  In  One  Simple  Format,” 
gives  an  item-by-item  explanation  of  a 
typical  computer  printout  and  also 
shows  the  kinds  of  information  avail¬ 
able. 

The  booklet  is  available  on  request 
from  the  Newspaper  Advertising  Bu¬ 
reau,  Inc.,  48.')  Lexington  Ave.,  New 
York,  N.  Y.  10017. 
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Comics  page  creativity  being 
encouraged  by  Council  awards 


The  Newspaper  Comics  Council,  Inc., 
has  announced  a  1975  .Tester  Awards 
competition  for  newspapers  to  encour¬ 
age  creative  effort  in  presentation  and 
promotion  of  comics. 

First  and  second  ])lace  awards  will  be 
given  to  newspapers  in  two  categories 
of  circulation,  those  under  and  over 
.150,000  as  follows:  best  Sunday  comics 
section,  best  daily  comics  presentation, 
and  the  best  promotion  and  advertising 
concept.  Material  submitted  in  the  pro¬ 
motion  and  advertising  c:itegory  may 
include  any  type  of  editorial  or  circula¬ 
tion  promotion. 

For  the  best  Sunday  comics  section 
awards,  judging  will  be  on  layout,  de¬ 
sign,  disjday,  and  overall  appearance. 

Condominium  series 

United  Feature  Syndicate’s  Spotlite 
service  is  releasing  a  five-part  excerpt 
from  the  book,  “The  Condominium  Way 
of  Life’’  published  by  Dow  Jones  & 
Company.  The  excerpts  run  about 
1,000  words  each  with  illustrations,  in 
which  author  Lee  Butcher,  who  spent 
two  years  studying  condominium  pros 
and  cons,  outlines  his  findings  and  ex¬ 
plains  some  of  the  legal  technicalities 
involved  in  condominium  living. 


Choice  of  features  will  not  be  a  factor. 

Kntries  must  be  submitted  to  Mrs. 
T.  G.  Keller,  Newspaper  Comics  Coun¬ 
cil,  200  Madison  Avenue.  New  York, 
New  York  10010,  by  Septemlier  15. 
Awards  will  be  announced  at  the  Octo¬ 
ber  meeting  of  the  council. 

There  is  no  restriction  on  the  number 
of  entries  in  any  one  or  more  categories 
with  the  time  factor  August  1974 
through  July  1975.  Entries  are  to  be 
in  scrapbook  form  or  audio-visual  mate¬ 
rial  and  must  be  accompanied  by  a  let¬ 
ter  detailing  the  newspaper’s  editorial 
rationale  on  the  comics. 

• 

NEA  controller  named 


AP  executive  joins 
Times  News  Service 

Sam  Summerlin,  47,  deputy  news  edi¬ 
tor  for  the  Associated  Press’s  world 
services  division,  has  joined  the  New 
York  Times  News  Service  as  assistant 
editor  and  assistant  general  manager. 

Rob  Roy  Buckingham,  news  service 
editor  and  general  manager,  said  the 
new  post  was  created  “because  our  op¬ 
erations  have  grown  so  large  that  we 
need  an  executive  of  Summerlin’s  ex¬ 
perience  to  assist  us  with  our  continu¬ 
ing  growth.” 

The  news  service  has  increased  its 
client  list  to  more  than  395  publica¬ 
tions  and  branched  out  with  the  crea¬ 
tion  of  the  Special  Features  Syndicate, 
the  NYT  Pictures  service,  and  the 
News  Service’s  Rights  and  Permission 
Department,  which  handles  licensing 
arrangements. 


Joseph  D.  Breuggemeyer,  .12,  has  • 

been  named  controller  of  Newspaper  TVofiif.ol  POSmctiCS 
Enterpri.se  Association,  Inc.,  in  an  an-  iiaiUrai 
nouncement  by  Earl  H.  Anderson,  vice-  .  • 

president  and  general  manager.  Wil-  FCCipCS  111  SeriCS 
Ham  .1.  Dockery,  former  corporate  con¬ 
troller,  is  remaining  in  tbe  company’s 
Cleveland  office  as  a  general  executive 
on  Anderson’s  staff 

Before  joining  NEA,  Brueggemeyer 
had  served  on  the  treasurer  s  staff  of 
the  E.  W.  Scripps  Co.,  NEA’s  parent 
firm,  in  Cincinnati.  He  will  maintain 
his  office  in  that  city.  _ 


Donna  Lawson,  beauty  and  fashion 
writer,  is  the  author  of  a  six-part  series 
and  guide  to  beauty  preparations  made 
from  fruits,  herbs,  grains,  honey,  and 
other  kitchen  and  garden  products.  The 
series  titled  “Mother  Natuies  Be.iuty 
Cupboard”  is  offered  by  the  Register 
and  Tribune  Syndicate^ _ 


Mike  Peters 


((.'orrectiMl  version  of  ail  pul»lislu*il  ' 


27  of  tht* 


L .  UNITED  FEATURE  SYNDICATE,  220  East  42nd  street.  New  York,  N  Y. 
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Stock  prices 

Boise  Cascade  (NYSE)  . 

Compugraphic  (AMEX)  . 

Compuscan  (OtC)  . 

Crown  Zellerbach  (NYSE)  .. 

Cutler-Hammer  (NYSE) . 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  ... 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Dymo  (NYSE)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMEX)  .  . 

Eltra  (NYSE)  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace.  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE) . 


7/29 

8/5 

Great  No.  Nekoosa  (NYSE)  . 

Harris  Corporation  (NYSE)  . 

Inmont  (NYSE)  . 

..  37 
..  2434 
..  7% 

..  51% 

37% 

23% 

7 

.  2IV4 

203/4 

International  Paper  (NYSE)  . 

54 

.  2iy, 

21% 

Itek  Corp.  (NYSE)  . 

..  10% 

934 

■  ’’/f 

7% 

Kimberly  Clark  (NYSE)  . 

..  29% 

29 

363/4 

26% 

. .  33/, 

3 

.  27 

Logicon  (OTC)  . 

..  4% 

4% 

.  ll'A 

10% 

MacMillan,  Bloedel  (CE)  . 

— 

22% 

■  IlCtA 

106% 

Milgo  Electronics  (AMEX)  . 

..  19% 

173/4 

■  23% 

23% 

Millmaster  Onyx  (AMEX)  . 

— 

18 

.  85% 

853/4 

Minnesota  Min.  &  Mfg.  (NYSE)  . 

..  563/4 

57 

.  10% 

9 

Optronics  International  Inc.  (BSE)  .. 

..  8 

7% 

.  97 

92% 

Richardson  (NYSE)  . 

..  9% 

9% 

.  5% 

.  323i 

5 

Rockwell  Inti.  (NYSE)  . 

..  24 

24% 

32% 

Singer  (NYSE)  . 

..  14 

13 

.  46% 

45% 

Southland  Paper  (OTC)  . 

..  18% 

18% 

.  40% 

.  27% 

41 

Southwest  Forest  Ind.  (NYSE)  . 

..  73/4 

63/4 

27% 

Sun  Chemical  (NYSE)  . 

..  10% 

10 

22% 

Whceldbrator-Frye  (NYSE)  . 

..  183/, 

19 

Hearst  exec  dies 

William  N.  Thomson,  retired  Ilearst 
newspajter  executive,  died  August  5  at 
the  ape  of  71.  Thomson  began  his  career 
as  an  accountant  on  the  Albany  (N.Y.) 
Times-Union.  Later  he  became  general 
manager  of  the  Milwaukee  Sentinel, 
\ew  York  Daily  Miiwor  and  the  Iloston 
Record-American  and  Sunday  Adver¬ 
tiser.  He  retired  from  that  post  and 
the  company  in  1969. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BICENTENNIAL 

MEN  OF  INDEPENDENCE,  weekly  gos¬ 
sip,  anecdotes  and  facts  about  great 
colonists,  gun  runners  to  generals. 
weekly,  samples.  Box  lOSO,  Editor  t 
Publisher. 

THE  SIGNERS  OF  mi.  weekly  vi¬ 
gnettes  of  the  66  signers,  personal 
drama,  sacrifices  and  anecdotes  of 
their  lives  and  the  Great  Document. 
S2  weekly,  samples.  Box  I0S7,  Editor  i 
Publisher. 


BLACK  COMMENTARY 

COMMENTARY  on  current  national  is¬ 
sues  affecting  blacks.  Weekly;  varied 
viewpoints.  Samples.  Free  Press,  1101 
Desiard,  Monroe,  La.  71201. 

BOOK  REVIEWS 


GENERAL  INTEREST 

BRIGHT,  FRESH.  READER  APPEAL 
Tongue-in-cheek  humor  with  taste 
Smiles  about  living,  getting  by,  put¬ 
tin'  down,  kids  and  normal  people, 
and  other  facts  of  life.  Light  thoughts 
readers  look  for.  Camera  ready  copy. 
Samples,  rates;  BY-WORD  FEATURES, 
P.  O.  Box  354,  Grandville.  Mich.  49118. 


YOUR  WORLD — 600-700  word  reader, 
ship  building  general  interest  column 
of  lively,  informative  and  educational 
reading  for  all  age  groups.  Intriguing 
worldwide  facts  about  customs,  people, 
places  and  events  not  in  news  dis¬ 
patches.  Available  I  to  5  times  e 
week.  VANCE  FEATURES,  207  Gold  St., 
Park  Forest,  III.  60466. 


FOR  SALE 

WEEKLY  book  column  in  sparkling 
condition.  Rarely  read  at  more  than 
100  words  per  minute. 

Users  report  broader  entertainment 
format,  improved  circulation.  Free 
demonstration  drive  (samples).  Low 
monthly  payments.  Money  refunded  if 
not  completely  status-fled.  Act  now! 
Offer  may  be  extended  at  any  time. 
Tom  Stryce 

THE  BOOKSCORE® 

6510  Green  Valley  Circle  11^203 
Culver  City,  Calif.  90230 


CHESS 

LARRY  EVANS  ON  CHESS.  A  camera 
ready  weekly  by  Bobby  Fischer's  coach. 
Chicago  Tribune,  Washington  Post, 
many  leading  papers.  Free  samples. 
Box  1182.  Reno,  Nev.  89504. 


REWARD!  2  Free  weeks  of  Sandcastles 
comic  strips!  Payable  on  demand  to 
all  new  Sandcastles'  subscribers.  Box 
1536,  Newport  News,  Va.  23601. 


HUMOR 

RIB-TICKLING  topical  humor  column 
by  deft,  witty  pro.  Weekly  or  twice 
weekly.  Samples.  Box  978,  Editor  & 
Publisher. 


CONSUMER  NEWS 

CONSUMER'S  NOTEBOOK-An  infor¬ 
mative  and  up-to-date  weekly  column 
all  about  stretching  the  American  dol¬ 
lar.  S2  weekly.  Free  samples.  Patricia 
Couch,  1306  S.  Oak  Cliff,  Dallas.  Tx. 
75208. 


DAILY/WEEKLY  FEATURES 


MEDICAL 

MAN  AND  MEDICINE-700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from 
Doctor  Polk,  300  Half  Mila  Rd.,  Rad 
Bank.  N.J.  07701 


TV  LOGS 

TV  FEATURE  with  week's  highlights 
only  S3.  Write  "Channel  Currents,' 
7408  Cedar  #208,  Omaha.  Neb.  68101 


WEEKLY  FEATURES 

Weekly  Metro  News 
Nationwide  coverage  "everyman's”  af 
fairs.  Manuscript  500  word  $1.25  mini 
rrium  col.  12  years  continued  publica 
tion.  From  Jo  Hindman  Rt.  I,  Box  636 
Powell  Butte,  Oreg.  97753.  Samples. 


BE  YOUR  OWN 

SYNDICATE  BOSS 


SUPER  reader  response.  New  exciting 
information  column  ;  "DEAR  ALKIE." 
Professionally  endorsed.  V.  Shane  Doc¬ 
uments,  P.O.  Box  254,  Modesto,  Calif. 
95353. 


Feature  your  feature  in  FEATURES 
available  and  watch  your  syndicate 
sales  soar!  Last  year  a  fellow  writing 
a  TV  column  placed  an  ad  in  FEA 
TURES  AVAILABLE,  left  it  running 
few  months,  and  received  more  tn- 
300  replies!  That,  of  course,  doesn 
happen  in  all  cases  but  when  it  does 
that's  what  we  call  being  well  read 

K(litor&  Piiltlislier 
850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7050 


CLASSIFIED  ADVERTISING 


Order  Blank 


a  Name 


Address 

City  - 

Phone  — 


-State 


-Zip 


Authorized  by 

Classification 
Copy  _ 


□  Assign  a  box  number  and  mail  my  replies  daily  H 
To  Run: - Weeks - Till  Forbidden  j 

Please  indicate  exact  classification  in  which  ad  is  to  appear  | 

Mail  to:  editor  &  publisher  e  sso  Third  Ave.  e  New  York,  N.Y.  10022  i 
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CLASSIFIED  ADVERTISING  RATES 


ANNOUNCEMENTS 

Inewspaper^roke^ 


ANNOUNCEMENTS 

T^ubucations'wm^^ 


POSITIONS  WANTED 

I  Payable  with  order  I 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.45  per  line,  per  issue 
2-weeks  —  $1.55  per  line,  per  issue 
1-week  —  $1.65  per  line 


OTHER  CLASSIFICATIONS 

IPemittanee  should  accompany 
copy  unless  credit  has  been  es- 
tabiishedl , 

4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2,10  per  line,  per  issue 
2-weeks  —  $2.20  per  line,  per  issue 
1-week  —  $2.30  per  line 


Count  5  average  words  per  line  or  36  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  $1.00  per  insertion  for  box  service  and  count  as  an  additional  line  in 
your  copy. 

Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $4.35  per  agate 
line— $60.90  per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


ANNOUNCEMENTS 

BUSJNESS^PPORTUNmis 


RARE  OPPORTUNITY 

for  experienced,  successful  newspaper 
executive  business  side.  $43,700  cash 
buys  2S%  of  profitable,  expanding, 
multi-paper  non-daily  operation  in  Zone 
3.  Now  grossing  $450,000  with  $600,000 
projected  by  1977.  Buyer  must  be  ca* 
pable  of  managing  business  side  of 
entire  operation  except  sales.  Starting 
salary  $20,000.  Civic  leadership  ability 
essential.  Vigorous,  innovative  man  un¬ 
der  60  accustomed  to  Southern  life¬ 
style  preferred.  Confidentiality  assured. 
Address  inquiries  to  Publisher,  c/o 
Thomas  Farris,  Attorney  at  Law,  P.  O. 
Box  1406,  Raleigh,  N.C.  27602.  No  phone 
calls,  please. 

OPERATOR  NEEDED  for  4000  paid 
weekly  newspaper.  Build  it  up  and  earn 
part  ownership  or  buy  in  part  or  whole. 
Write  Island  Star.  863  Eighth,  Courte¬ 
nay,  B.C.,  Canada. 

SYNDICATE  or  private  party  to  handle 
promotional  end  of  established  weekly 
cartoon  panel.  Sierra  Features,  P.  O. 
Box  740,  Grass  Valley,  Calif.  93945. 


FELLOWSHIPS  AVAILABLE 


SCIENCE  WRITERS  AND  EDITORS  may 
spend  up  to  six  months  working  in  a 
scientific  lab  of  their  choica.  Program 
pays  travel  and  stipend  related  to  sal¬ 
ary.  You  may  work  in  a  specific  research 
area  or  a  general  ^eld  of  interest.  Con¬ 
tact  W.  J.  Cromie,  Council  for  Ad¬ 
vancement  of  Science  Writing,  618  N. 
Elmwood,  Oak  Park,  III.  60302. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box 
number  given  in  the  ad.  c/o 
Editor  &  Publisher,  850  Third 
Avenue,  New  York,  N.Y.  10022. 

Please  be  selective  in  the  num¬ 
ber  of  clips  submitted  in  re¬ 
sponse  to  an  aci.  Include  only 
material  which  can  be  forward¬ 
ed  in  a  large  manila  envelope. 

Editor  &  Publisher  is  rot  re¬ 
sponsible  for  the  return  of  any 
material  submitted  to  its  ad¬ 
vertisers. 


ANNOUNCEMENTS 

T/EWSPAPER^PPRAISE^ 


APPRAISALS  FOR  ESTATE  TAX.  part¬ 
nership,  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marlon  R.  Krehbiel,  Box  88. 
Norton.  Kans.  47654,  or  Robert  _  N. 
Bolitho  Box  7133,  Shawnee  Mission, 
Kans.  66207. 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
j  Conducts  professional,  confidential  ne- 
>  gotiations  for  sale  and  purchase  of 
I  highest  quality  daily  and  weekly  news- 
!  papers  in  the  country.  Before  you  con- 
I  sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day- 
j  time;  (813)  733-8053  nights;  or  write 
I  Box  3364,  Clearwater  Beach,  Florida 
33515.  No  obligations,  of  course. 

I  SYD  GOULD  ASSOCIATES 
!  "the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

JOSEPH  A.  SNIDER 
Newspaper  B.oker 
404  N.  Westwood  Ave., 

Lindsay,  Cal.  93247  (209)  562-2587 


WE  HAVE  QUALIFIED  BUYERS  for 
dallies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  O.  Box  190,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

KkEHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

df'r  handle  different  f'rot’erties,  all 
types,  from  our  two  offices.) 
MARION  R.  KREHBIEL,  "Norton  Of¬ 
fice,"  P,  O.  Box  88,  Norton,  Kans. 
47654.  Office  phone  (913  )  927-3407. 
ROBERT  N,  BOLITHO,  "Kansas  City 
Office,"  P.  O.  Bov  7133  Shawnee 
Mission,  Kans.  44207.  Office  (913)  236- 
5280;  Res.  (913)  381-6815. 

ALAN  G.  LEWIS 
Media  Broker 

On  file— over  300  active  qualified  buy¬ 
ers  for  your  daily,  top  weekly  or 
shopper.  Ridge  Road,  Hardwick,  Mass. 
01037.  Phone  (413)  477-6009. 


NEWSPAPER  FOR  SALE 

Exclusive  listing;  Specialized  Tab¬ 
loid  Weekly  on  Florida  Gold  Coast, 
with  spin-off  Annuals.  Established 
for  30  years.  Excellent  earnings  and 
cash  flow.  With  or  without  six  fig¬ 
ure  retained  earnings.  Negotiable. 
Owner  retiring. 

Call  Don  Malcolm  (214)  324-4231  or 
(214)  233-4334,  1224  Tranquilla  Dr., 
Dallas  75218. 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  &  Newspapers 


JUSTOWRITERS  —  COMPUGRAPHIC 
2941—380,000.  297ITL— 4600.00.  Key¬ 
boards — 1200.00.  FHN  Business  Products, 
Church  Road,  Mt.  Laurel,  N.J.  08057. 
Ph.  (409)  235-7614, 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly  : 
W.  B.  GRIMES  S  Co.  i 

National  Press  Building 
Washington,  D.C.  20045  i 

(202)  NAtlonal  8-1133  ! 

IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact  | 
selling.  | 

LEN  FEIGHNER  AGENCY  I 

Box  189,  Mount  Pleasant.  Mich.  48858 


NEWSPAPERS  FOR  SALE 

ZONE  3  RURAL  WEEKLY.  No  compe-  i 
titlon;  great  potential;  Immediate  pos¬ 
session.  Fine  for  husband-wife  team  de¬ 
siring  to  be  involved.  Box  1187,  Editor 
S  Publisher. 

AREA  5  COUNTY  DAILY  newspaper 
grossing  $200,000.  modern  offset  plant, 
takes  $60,000  cash  down.  Box  1130,  Edi¬ 
tor  &  Publisher. 

WEST  MICHIGAN  WEEKLY,  $40,000 
gross,  profitable,  owner-operator  situ¬ 
ation.  Maloney  &  Associates,  Com¬ 
merce  Building,  Flint,  Michigan  48502. 


FARM  JOURNAL  covering  parts  of  4 
states.  Midwest,  grossing  $110,000, 
priced  at  $75,000  with  21%  cash  down, 
balance  10  years  at  7%  simple  interest. 
Marion  R.  Krehbiel  Box  88  Norton 
Kans.  67654. 

NEWSPAPERS^/ANTED 

I  WE'VE  JUST  SUCCESSFULLY  found 
buyers  for  two  small  Midwest  weeklies. 
We  have  ten  times  as  many  inquiries  as 
we  have  listings.  T..ere  is  a  lively  mar> 
l^et  for  properties  with  good  potential, 
regardless  of  size.  Our  business  Is  help> 
ing  sellers  do  the  best  they  can  in  this 
market.  If  you  want  to  sell  your  paper, 
write  or  call  W.  W.  Spurgeon  Jr..  550 
Merchants  Natl.  Bank  Building,  Muncie, 
Ind.  47305.  (317)  289-9966. 

I  WOULD  LIKE  to  buy  an  exclusive 
'  psid  weekly  in  4000  circulation  range. 

Substantial  down  payment  available. 

I  Wide  experience  in  all  phases  of  news¬ 
paper  operation.  Would  appreciate 
full  details  in  your  letter.  Write  Box 
1058,  Editor  &  Publisher. 

WE  RE  EXPERIENCED  EDITORS  look¬ 
ing  for  a  rural  weekly  in  Zone  2  or  3  in 
rhe  $<0,000  price  range.  Send  us  com- 
!  plete  details;  confidentiality  guaran- 
I  teed.  Boy  1172.  Editor  &  Publisher. 

If  you  want  TOP  DOLLAR  for  your 
I  newspaper,  contact  The  Newsmedia 
Company.  newspaper  management 
I  consultant  and  media  broker^  James 
i  E.  Hickev  Jr.,  P.  O.  Box  12195,  North- 
i  side  Station.  Atlanta.  Ga.  30305. 

j  WELL-FINANCED  publ'sher  seeks  week- 
I  ly.  small  daily.  Zones  1.2,3.  Box  1109, 
I  Editor  &  Publisher. 


PRINTING  PLANTS  FOR  SALE 

PRINTING  PLANT  in  beautiful  north¬ 
ern  New  England  town.  4000  sq.  foot 
building,  4  unit  Goss  Community,  both 
only  3  years  old.  Plant  fully  equipped 
and  operating.  Gross  $250,000,  price 
j  $175,000.  Financing  available.  Box  1118, 
I  Editor  &  Publisher. 


GROWING  AND  PROFITABLE  young 
publishing  firm,  employee-owned,  would 
like  to  acquire  small  periodicals 
(including  Annuals)  of  national  circu¬ 
lation.  We  can  offer  continued  em¬ 
ployment.  if  desired,  and  payment  in 
any  combination  of  cash,  notes,  stock 
or  deferred  retirement  annuity,  for 
present  editors.  Please  reply  to  Box 
221,  Wainscott.  N.Y,  11975. 


EQUIPMENT  &  SUPPLIES 
COMPOSING  ROOM 


FOR  SALE:  I  Photon  713-20  with  hypen- 
less  just  fication,  ^p24369;  I  Photon  713- 
5.  ^?28750“both  like  new;  I  Compu- 
graphic  7200L,  ^6901,  good  condition. 
Also,  I  Keycomp  10,  4?713-I024;  and  a 
Friden  LCC  with  strad  unit,  ^?23-l069l 
— these  last  two  machines  are  in  need 
of  repair.  Contact  W.  R.  Dunker.  Tona- 
wanda  News.  435  River  Rd..  North  Ton- 
awanda,  N.Y.  14120,  Ph.  (716)  693-1000. 

FOR  SALE 

Two  ECRM  Optical  Character  Readers. 
These  are  Model  700  machines  and  are 
in  excellent  condition.  They  have  been 
under  maintenance  contracts  since  their 
purchase.  Both  systems  consist  of  TTY, 
Tektronix  CRT  and  BRPE  punch. 

These  Autoreaders  will  sell  for  a  frac¬ 
tion  of  their  original  cost.  For  further 
details,  call  or  write  Herschel  Jordan, 
Box  25125.  Oklahoma  City,  Okla.  73125. 
(405)  232-3311. 


18  CASES  ball  type  II  presensitized 
.064  zinc.  $162  case. 

42  PAILS  ball  royalty  free  etchant  for 
conventional  machines,  $20  pail. 

I  BERKEY  2  KW  printer.  $500.  Also  some 
spare  parts  available. 

Contact  R.  Matson,  Schenectady  (N.Y.) 
Gazette.  (518)  374-4141. 

HENDRIX  5200  stand  alone  CRT  termi¬ 
nals  with  8K  auxiliary  memory.  Robert 
Riley  or  Charles  Hines.  501  N.  Calvert 
St..  Baltimore.  Md.  21203.  (301)  332- 
6951. 

I  HARRIS  1100  VDT,  Serial  No.  269. 
98000.  For  further  information  con¬ 
tact:  William  S.  Miller,  Jr.,  Production 
Manager,  Pine  Bluff  Commercial.  3C0 
Beech  St.,  P.O.  Box  6469,  Pine  Bluff, 
Ark.  71601,  Ph.  (501)  534-3400. 

ENGRAVING 


1— MICRO-DYNE  Automatic  Plate 
(dual)  Procassor,  with  Descum  Unit, 
wash  out  unit  and  console  panel.  Ma¬ 
chine  put  in  service  in  1973.  Original 
purchase  price  $48,250,  Converged  to 
photopolymer  plates  in  1974. 

I — DEWiTT  OZZIE  Plate  Printing  Frame 
(negative). 

I — DOWETCH  Plate  Processor,  new 
1973. 

For  Information,  call  Walker  Young, 
Purchasing  Director.  The  Virginian-Pi¬ 
lot  &  Ledger-Star,  Norfolk,  Virginia. 
(804)  446-2450. 


SHERIDAN  JUENGST  STITCHER,  three 
sided  trimmer.  4  box  maximum  signa¬ 
ture.  size  18"  by  12".  minimum  signa¬ 
ture  10"  X  7".  Robert  Riley  or  Charles 
Hines,  501  N.  Calvert  St.,  Baltimore 
Md.  21203.  (301)  332-6951. 


NEWSPAPER  BAGS  and  bundle  wraps, 
any  size  and  tint,  plain  or  printed.  Dur¬ 
ing  the  oil  cris’s  we  met  our  customers' 
needs  at  a  fair  price,  i^ur  resin  supply 
guaranteed  by  ARCO.  Send  specs  for 
quote  or  call  Dale  Struck,  (collect) 
DelSymCo,  Old  Marlton  Pike.  Marlton, 
N.J.  08053,  (609)  983-5455. 

PITNEY-BOWES  Model  :?^735  automat¬ 
ed  addressing  machine.  Uses  4'/2  x  2'/2" 
Pitney-Bowes  plates.  Also  cabined  for 
i  12  trays.  Call  Bill  Hale,  (212)  751-5656. 
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EQUIPMENT  &  SUPPLIES 

INDUSTRY  SERVICES 

INDUSTRY  SERVICES 

HELP  WANTED 

NEWSPRINT 

PRE-PRINT  CONSULTANTS 

PROMOTION 

CIRCULATION 

ROLLS  ALL  SIZES— BEHRENS  Pulp 
A  Paper  Corp.,  1894  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (213)  974-4525. 

NARROW  WIDTH  ROLL  USERS.  If  you 
use  rolls  24"  wide  or  less,  I  offer  a 
continuous  supply  of  trim  rolls,  perfect 
paper,  in  your  size  at  a  large  savings. 
32  lb.  colored  news  trim  at  still  larger 
savings.  Box  550.  Editor  A  Publisher. 

PERFORATORl^Pr^^ 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (214)  929-4455 
Box  5500,  Akron.  Ohio  44313 


PRESSES  &  MACHINERY  j  , 

4  UNIT  GOSS  SUBURBAN  press.  1940  j  , 
modal,  with  folder  and  quarter  folder, 

30hp  motor  with  Fincor  electrical  drive, 
S55.000.  2  UNIT  SUBURBAN  1940  mod¬ 
el,  with  folder  and  quarter  folder  20hp 
motor,  Fincor  electrical  drive  $30,000. 

Will  sell  as  4  unit  with  2  folders  for 
$70,000.  Call  (204  )  255-1777.  Production 
Company  4232  Jonas  Ave.  N.E..  Ren¬ 
ton,  Wash.  98055. 

FAIRCHILD  COLOR  KING,  3  Units, 
good  condition.  See  in  operation.  Pic¬ 
torial-Times,  414  Jefferson  Topeka, 
Kansas.  (913)  233-9433. 

GOSS  SUBURBAN  presses  and  units 
Goss  Metro  4  units,  1948 
Goss  SU  folder  and  quarter  fold 
Cottrell  V-15  presses  and  units 
Fairchild  Colorking  5  units,  1948 
Fairchild  Newsking  4  units,  1944 
MACHINERY  WANTED-We  will  pur¬ 
chase  used  Web  machinery  and  allied 
equipment  for  cash. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  40412 
Phone:  (312)  738-1200  |  ' 

GOSS  SIGNATURE  4  unit  23  9/14  X  34.  ' 

IPEC  Inc.,  401  North  Leavitt  Chicago  ^ 
III.  40412.  (312  )  738-1200.  i 

i 

COMPLETE  OFFSET  NEWSPAPER  pro-  ' 
duction  facilities  consisting  of  thi-ee  ' 
unit  NEWS  KING  FAIRCHILD  PRESS  ' 
(serial  N339)  with  Color  King  folder  I 
(324),  Baldor  circulating  system  pumps, 
air  compressor,  hoist;  fork  lift  truck; 
three  Friden  LCC  tape  punchers;  COM. 
PUGRAPHIC  2941  (321),  4941  (0009)  ' 

and  spare  parts  kits;  Robertson  Red 
Bellows  20  X  24  camera  (401);  NuArc  < 
plate  burner;  processors;  plate  bender; 
twenty  tons  plus  of  30  and  34  inch  28 
weight  Great  Northern  newsprint.  Mis¬ 
cellaneous  materials  and  supplies.  All 
except  lift  truck  excellent  condition. 
$55,000  cash  sales  price  for  everything. 

You  move  it.  Reason  for  sale:  consoli¬ 
dation  of  Wallingford  (Conn.)  Post 
production  facilities  into  Shore  Line 
Times.  Call  Richard  Lightfoot,  Shore 
Line  Times,  Guilford,  Connecticut,  (203) 
453-2711. 

17x12  HARRIS,  SPRAY  AHACHMENT. 
Excellent  condition.  $3500  cash.  Everett 
Pa.  (814)  452-2215.  j 

^^^^^VtANTEDT^^UY  ~ 

TWO  CoRecTerm  100  Video  terminals, 
$4000  each,  good  condition.  Yukon, 
News.  211  Wood,  Whitehorse,  Yukon, 
Canada  YIA  2E4.  (403  )  447-4285. 

USED  GRAPHIC  ELECTRONICS  PHO¬ 
TO-LATHE.  Running  condition  Will  pay 
$500.  Mr.  Levous,  (305  )  754-3233.  45  N.E. 

54  St..  Miami.  Fla.  33137. 

INDUSTRY  SERVICES  j 

7dvert/s/ng^conscht^^  I 

NATIONAL  ADVERTISING  CONSULT. 
ANT.  Former  leading  media  buyer  off- 
fers  plans  by  mail  or  through  repre¬ 
sentative  to  increase  linage  and  recog-  : 
nition.  New  Jersey  counties,  Bergen  and  | 
Passaic  excluded.  S.  Austin  Brew,  30-09  , 
High  St..  Fair  Lawn.  N.J.  07410.  I 


WEEKLIES— INCREASE  YOUR  PROFITS. 
Capture  your  share  of  the  booming  re¬ 
tail  circular  market.  For  more  informa¬ 
tion.  contact  DelSymCo  Corporation, 
Old  Marlton  Pike,  Marlton,  N.J.  08053, 
(409)  983-5455. 


PRINTING  CONSULTANTS 


WE  SOLVE  PROBLEMS.  Printing  Con¬ 
sulting  Experts.  B.  M.  Blessing  Consult¬ 
ing  Service.  4210  Willingham  Dr.,  Co¬ 
lumbia.  S  C.  (803)  787-9908. 


PRO-MO — Send  for  free  information  on  WANTED:  One  unhappy  district  man- 
circulation  promotions,  sales  programs  ager.  Small  Area  5  daily  is  looking  for 
and  methods  designed  to  increase  sub-  one  district  manager  who  is  unhappy 
scribers.  Box  1181,  Editor  &  Publisher.  with  just  doing  a  job.  We  offer  excel- 
_ _  lent  salary  and  fringe  benefits  to  start 

^l?i5i:';n?';T*?ht^a°tion’s''rr:rsI 

&  INSTALLATIONS  groups.  If  you  know  how  to  get  things 

- — - — ^ — ■ — -  done  and  want  to,  reply  to  Box  1095, 

PRESS  INSTALATIONS.  rigging,  en-  Editor  &  Publisher. 

gineering  modifications,  rebuilding  _ _ _ 

and  removal.  Single  width  to  4  plate  nATA  DIPrfey'CQCIlVjy' 

wide.  Bramble  Professional  Press  En-  UAIA 

gineering.  Rt.  2,  Box  2285,  McAllen,  ^  ’ 

Texas  78501.  (512  )  482-7011.  PROGRAMMER/ANALYST 

The  Lakeland  Ledger,  a  New  York  Times 
subsidiary,  needs  a  guy  or  gal  skilled 

din  Fortran  and/or  Assembler.  A  good 
background  in  business  applications  is 
•  •  •  essential,  with  newspaper  production 

knowledge  and  exposure  to  DOS  sys- 
terns  and  TP  being  distinct  pluses.  As  a 

_ _ outset,  you  will  de- 

\aaiKiic-rD«Tii/c-  sign,  write  and  report  to  someone  who 

fMINISJ  riAl  Ivc  speaks  your  language.  We  offer  excel- 

- - - - — — — ^ —  lent  benefits  ,  a  starting  salary  strictly 

commensurate  with  experience  and  abil. 
ity.  and  an  unequaled  growth  opportu- 
nity.  Self-starter  should  reply  with  a 
Y  complete  history,  including  past  and 

I  I  Ulul  I  I  present  salaries,  to:  Bob  Douglass,  The 

-  Ledger,  P.  O.  Box  408,  Lakeland,  Fla. 

33802. 

jalified  and  experi-  Equal  opportunity  Employer 

3ger  position  on  a  , - — - - - 

in  a  beautiful  and  i  DISPLAY  ADVERTISING 

lunity.  The  papers  - - - - 

SreSSive  publishers  marketing  director.  Hard  hitting, 

tlpld  orientod.  capable  of  producing 

ipment.  Apply  only  contact  with 

I  and  experience  in  top  advertisers.  Box  1142,  Editor  S 

ed  to  develop  com-  Publisher. _ 

innovative  with  the  salesman  to  specialize  on  classified 

sound  and  expand-  display  and  small  display  accounts, 

ty  with  a  chance  to  Quality  suburban  daily  with  young  staff. 

'  Write,  include  salary  requirements: 

Jerry  B.  Emerson,  Golden  Daily  Tran- 
>  script,  P.O.  Box  32,  Golden,  Colo. 
ILISHER  80401. 

SEEKING  ONE  SALESMAN  each  Zone 

-  —  -  —  to  handle  first  class  advertising  feature. 

r  TO  THE  PRESIDENT  of  a  High  earnings.  For  details  contact 

Ihern  weekly  group  needed  Lineage  Plus,  8ox  884.  Middletown.  NY 

ly.  Individual  must  be  self-  or  phone  (914)  343-3191,  9:30-11:30  AM. 

and  possess  working  knowl-  .  ^  . 

tal  newspaper  operation  Ex-  AGGRESSIVE  Display  Advertising  Man- 
>ortunitv  for  advancement  to  >>.500.  6-day  daily.  Must  be 

Box  1183  Editor  A  Publisher.  strong  on  promotion  and  layout.  Ex¬ 
cellent  opportunity  for  right  person. 

R  with  advertising  sales/lay-  Contact  Tom  Shaw,  Dixon  Evening  Tel- 
ence  and  ability  to  edit  rural  egraph,  Dixon,  III.  61021.  (815)  284-2222. 
rowth  potential.  Write  Mr.  _  _ 

O.  Box  1114,  Castle  Rock,  ADVERTISING  DIRECTOR 
'  INTERESTED  IN  TOP 

^orfentTw'nationally  MANAGEMENT  FUTURE 

I  suburban  weekly.  Zone  2.  working  knowledge  of  all  depart- 

would  like  to  devote  more  growing,  established 

elf  and  travel.  High  rewards  group.  We  seek  an  aggressive,  dedi- 
>ackground  and  aspirations  cafed  and  proven  administrator  with 
-  Send  resume  to  Box  1084,  desire  and  ability  to  advance  into  top 
ubiisher.  management  position.  One  of  Cali- 

fornia's  most  attractive  areas.  Gener- 
ous  salary,  incentive  and  all  fringes. 
Send  complete  resume  including  refer- 
ences,  present  earnings  and  date  of 
availability  to  P.O.  Box  1491  San  Ma- 
^  teo,  Calif.  94401. 

J  .  .  I,  30,000  CIRCULATION  WEEKLY 

raining,  and  installa-  nestled  against  Colorado  Rockies  in  a 

pment  project  for  a  university  community  needs  an  out- 

1  the  testing  stage.  standing  adperson  who  is  experienced, 

’  ,  imaginative,  loyal  and  willing  to  work 

I  J  II  J  hard.  Box  1132,  Editor  &  Publisher, 

wiedge,  background,  ^ 

ale  in  all  phases  of  ADVERTISING  DIRECTOR 

□  V  and  EDP  opera-  IMMEDIATE  OPENING  for  qualified 

^  I  ,  .  .  ",  person  to  co-ordinate  advertising  sales 

ral  objectives,  make  program  for  our  association.  You  will 

them  into  an  action  be  calling  on  regional,  local  and 

to  relocate  in  the  national  m^anufacturers,  distributors, 

,  ,  brokers,  and  their  agencies  to  sell  na- 

ea  tor  at  least  two  ,  tional  advertising  for  our  39  member 

degree.  Salary  com-  newspapers.  Good  salary  and  commis¬ 

sion.  Excellent  fringe  benefits.  Good 
future  with  well-established  organiza¬ 
tion.  Please  send  detailed  resume  in- 
1^0.  I  eluding  employment  references  and 

'  ,  salary  requirements  to:  Dennis  Schnei- 

der,  Iowa  Daily  Press  Association,  508 
L#KmK.PII  taNUUK  Shops  Bldg.,  Des  Moines.  Iowa  50309. 

,  ADVERTISING  SALES.  Retail  display 

^  I  and  classified,  daily  85,000  circulation. 

ji3.  30302  '  Zone  9.  Offers  excellent  opportunity  to 

creative,  ambitious  self-starter.  Salary 
,  plus  commission.  Box  1145,  Editor  & 
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Help  Wanted... 


ADMINISTRATIVE 


ADMINISTRATIVE 


GENERAL  MANAGER  OPPORTUNITY 

There  exists  an  opening  for  a  well  qualified  and  experi¬ 
enced  person  to  fill  a  general  manager  position  on  a 
semi-weekly  and  weekly  newspaper  in  a  beautiful  and 
fast  growing  Rocky  Mountain  community.  The  papers 
presently  have  an  excellent  staff,  aggressive  publishers 
and  the  very  best  in  presses  and  equipment.  Apply  only 
if  you  have  the  business  background  and  experience  in 
all  phases  of  the  newspaper  field.  Need  to  develop  com¬ 
mercial  printing  for  presses.  Must  be  innovative  with  the 
ability  to  make  the  best  newspaper  a  sound  and  expand¬ 
ing  business.  This  is  a  real  opportunity  with  a  chance  to 
grow  with  us.  Salary  open. 

BOX  1194,  EDITOR  &  PUBLISHER 


GENERAL  MANAGER— Sales  oriented 
general  manager  for  major  weekly.  Na¬ 
tionally  recognized  WICHITA  SUN 
seeking  top-notch  person  to  handle 
sales  and  administrative  duties.  Excel¬ 
lent  opportunity  for  aggressive  leader 
who  wants  to  run  his  own  show.  Send 
resume  to:  THE  WICHITA  SUN,  P.  O. 
Box  1500,  Wichita,  Kans.  47201. 


ASSISTANT  CREDIT  MANAGER 
Challenging  position  for  innovative  in¬ 
dividual  with  large  daily  in  southern 
Zone  2.  BS  degree  or  equivalent  in  busi¬ 
ness  administration  plus  supervisory 
credit  experience  required.  Promotion 
opportunity.  Excellent  salary  and  fringe 
benefits.  Send  resume  and  salary  re¬ 
quirements.  Replies  held  in  confidence. 
Box  1135,  Editor  i  Publisher. 


TRAINING  MANAGER 

Needed  to  head  up  the  documentation,  training,  and  installa¬ 
tion  program  for  a  research  and  development  project  for  a 
completely  electronic  newspaper  now  in  the  testing  stage. 

Qualifications:  should  have  training  knowledge,  background, 
and  experience;  should  be  knowledgeable  in  all  phases  of 
present  newspaper  production  technology  and  EDP  opera¬ 
tion;  must  be  able  to  take  vague  general  objectives,  make 
them  firm  and  measurable,  and  organize  them  into  an  action 
plan;  must  be  a  self  motivator,  willing  to  relocate  in  the 
Rockville  or  Gaithersburg,  Maryland  area  for  at  least  two 
years  and  be  willing  to  travel  to  some  degree.  Salary  com¬ 
mensurate  with  ability  and  experience. 

Send  written  resume: 

NEWSPAPER  SYSTEMS  DEVELOPMENT  GROUP 
c/o  T.  S.  Speed, 

P.O.  Box  4689,  Atlanta,  Ga.  30302 


ASSISTANT  TO  THE  PRESIDENT  of  a 
large  Southern  weekly  group  needed 
immediately.  Individual  must  be  self- 
motivated  and  possess  working  knowl¬ 
edge  of  total  newspaper  operation.  Ex¬ 
cellent  opportunity  for  advancement  to 
publisher.  Box  1183  Editor  i  Publisher. 

MANAGER  with  advertising  sales/lay¬ 
out  experience  and  ability  to  edit  rural 
weekly.  Growth  potential.  Write  Mr. 
Brock,  P.  O.  Box  1114,  Castle  Rock, 
Colo.  80104. 

GENERAL  MANAGER 
Advertising  oriented,  for  nationally 
recognised  suburban  weekly.  Zone  2. 
Publisher  would  like  to  devote  more 
time  to  golf  and  travel.  High  rewards 
if  your  background  and  aspirations 
make  a  "fit".  Send  resume  to  Box  1084, 
Editor  8  Publisher. 


HELP  WANTED 
D/i^AY  ADVERT/S/NG 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDlrORIAL^ 


I 


PERSON  preferably  with  newspaper 
advertising  sales  experience  to  man¬ 
age  large  mid-South  weekly  newspaper 
in  growing  area.  State  complete  quali¬ 
fications  as  well  as  salary  expected. 
Box  1164,  Editor  S  Publisher. 

ADVERTISING  SALES/SALES  DEVEL¬ 
OPMENT.  Experienced  sales  and  serv¬ 
icing  retail,  general,  national,  agen¬ 
cies.  manufacturers  and  manufacturers 
reps.  Seek  opportunity  with  appropri¬ 
ate  position  with  progressive  metro  or 
chain  small  dailies/weeklies  wishing  to 
increase  ad  revenues.  Staff  motivator, 
special  promotions,  sales  training.  In- 
depth  experience  and  background  all 
areas  cooperative  advertising  includ¬ 
ing  CAP  programs,  structuring  and  le¬ 
galities.  Ad  Sales  Game  Plan  Chang¬ 
ing  with  additional  products  and  more 
co-op  ad  funds  available  at  local  level. 
Do  you  have  a  qualified  man  on  your 
staff  to  make  the  most  of  changing 
times?  If  not,  contact  me.  Reply  Box 
1116,  Editor  &  Publisher. 

IF  YOU  ARE  SEEKING 
TO  BREAK  INTO 
THE  WORLD  OF  ADVERTISING 
The  Company  of  the  Cross,  an  Episco¬ 
pal  religious  order  which  publishes  a 
general  news  magazine  in  western  Can¬ 
ada,  is  recruiting  new  members,  men 
and  women,  to  train  as  advertising 
salesmen,  artists  and  researchers.  Com¬ 
pany  members  receive  as  income  $1  a 
day  plus  all  living  essentials.  For  a  per¬ 
son  of  decisive  religious  conviction  who 
wants  to  put  his  or  her  talents  to  the 
service  of  God,  this  is  an  unusual  op¬ 
portunity  to  learn,  on  a  new  medium 
in  the  loscal  display  advertising  field. 
Write  the  Minister,  Company  of  the 
Cross,  11224  142  Street,  Edmonton,  Can¬ 
ada,  T5M-IT9,  (403)  452-8442. 


ADVERTISING  SALES  for  prize-winning 
weekly  and  affiliated  free  paper.  Good 
opportunity  for  aggressive  self-starter. 
Salary,  car  allowance,  monthly  bonus, 
insurance  program,  paid  vacation. 
Write  giving  experience,  references, 
salary  expected.  Bill  Latham,  Clermont 
Sun,  Batavia.  Ohio  45103. 

ADVERTISING  DIRECTOR  for  estab¬ 
lished  medium  sized  suburban  group 
of  dailies  and  weeklies  in  prime  area 
of  northern  California.  Creative  sales 
direction  and  strong  organizational 
ability  essential.  Must  have  proven  sales 
record.  Excellent  growth  opportunities. 
Send  resume  to  Box  1 188,  Editor  S 
Publisher. 


ENJOY  THE  ADVANTAGES  of  pleasant 
countryside  combined  with  large  urban 
villages — both  placed  in  the  center  of 
the  productive  Mohawk  Valley.  In  ex¬ 
change  we  offer  a  challenging  and  re¬ 
warding  job  working  for  Herkimer 
County  Weekly.  The  Herkimer  Line 
needs  a  display  advertising  sales  per¬ 
son  willing  to  balloon  present  sales. 
A  comfortable  salary  and  percentage 
of  sales  is  held  as  compensation  for 
this  energetic,  personable,  persistent, 
imaginative  and  industrious  individual. 
Interested?  Call  the  Herkimer  Line, 
(315)  429-9661,  and  ask  for  Ray  or  Ella. 


SALES  MANAGER  for  Zone  I  shopper 
group.  100,000  total  weekly  circulation. 
Need  self-starter  to  take  full  respon¬ 
sibility  for  sales  direction.  Top  job, 
top  pay,  immediate  opening.  Box  1195, 
Editor  &  Publisher. 


EDITORIAL 

REWRITE  DESK — Experienced  man  or 
woman  for  Northern  New  Jersey  AM 
daily  with  tight  deadlines;  knowledge 
of  Bergen  County  area  essential.  Posi¬ 
tion  available  August  25,  Box  1151, 
Editor  &  Publisher, 

SELF-STARTING  general  assignment 
reporter  who  can  generate  news.  Must 
have  one  year  minimum  experience  on 
weekly,  daily.  Only  applicants  from 
Zones  3,4  will  be  considered.  Box  1143, 
Editor  &  Publisher. 

FAMILY  PAGE  EDITOR  for  6000  circu¬ 
lation  prize-winning  daily.  Features, 
obits,  society  notes  some  hard  news, 
some  camera.  Send  clips  to  John  Peirce, 
News-Sun,  Kendallville,  Ind.  46755. 


EDITOR  (BUSINESS) 

Opportunity  for  assistant  editor  to 
grow  with  leading  national  insurance 
magazine  located  in  St.  Louis.  Duties  . 
include  broad  range  of  publication  , 
work.  Business  experience  preferred,  i 
Send  resume  and  salary  requirements 
to:  Commerce  Publishing  Co.,  408  Olive  | 
St.,  St.  Louis.  MO  63102.  j 


MANAGING  EDITOR.  Shirt  sleeve 
newsman  with  particular  emphasis  on 
directing  and  supervising  for  medium 
size  suburban  daily.  Must  have  super-  | 
visory  experience.  Zone  9.  8ox  1144, 
Editor  &  Publisher. 


WANTED:  20,000  Florida  seacoast  PM 
wants  newsman  with  ability  and  ambi¬ 
tion  to  succeed  editor  andjor  pub¬ 
lisher  within  few  years.  Not  metropoli¬ 
tan  now  but  moving  up  fast  and  offer¬ 
ing  opportunity  for  one  with  both  re- 
portorial  and  desk  experience  to  grow 
with  community  and  newspaper.  Send 
complete  background  and  requirements 
to  Box  1134,  Editor  &  Publisher. 

REAL  CHALLENGE  for  topnotch  busi¬ 
ness  or  general  reporter:  start  and  write 
weekly  trade  periodical  (Zone  2)  for 
communications/publishing  field.  Han¬ 
dle  most  of  editorial  load  yourself 
with  premium  on  accurate,  speedy,  live¬ 
ly  writing,  getting  inside  information. 
Send  clips,  salary  history.  Box  1159, 
Editor  &  Publisher, 


PHOTO-ORIENTED  NEWSMAN 
Must  produce  heavy  volume  of  news 
and  features,  edit  crisply.  Include  res¬ 
ume,  clips,  references,  salary  require¬ 
ments  first  letter.  Interviewing  week  of 
August  18.  Verde  Independent,  8ox  517, 
Cottonwood,  Ariz.  86326. 

MAGAZINE  OPPORTUNITY 
National  magazine  in  New  York  City 
suburb  seeks  recent  college  graduate 
with  some  experience  to  do  interviews, 
write  and  help  edit.  We  offer  a  great 
place  to  work,  opportunity  to  develop 
editorial  skills  and  excellent  starting 
pay  plus  benefits.  Box  1139,  Editor  &  i 
Publisher.  i 

EXECUTIVE  EDITOR  I 

Medium  sized  competitive  suburban 
daily  in  Zone  2  needs  number  I  man  for 
number  I  job  in  newsroom.  Knowledge  i 
of  new  technology  important.  Excellent  j 
pay,  benefits.  Submit  resume,  references 
and  salary  requirements  in  strict  con¬ 
fidence  to  Box  1206,  Editor  &  Publisher. 

SPORTS  EDITOR  for  11,500  New  Eng¬ 
land  daily.  This  is  a  step  up  job  for  a 
person  who  has  already  homed  news¬ 
paper  writing,  editing  and  organizing 
skills  working,  for  someone  else,  in 
news  or  sports  and  now  wants  to  run 
,  the  show.  Person  should  be  anxious  to 
I  talk  with  more  than  coaches  and  must 
I  know  Title  IX  from  3rd  base.  Write  all 
{  details  to  Peter  Watson,  Gloucester 
I  Daily  Times,  Whittemore  St..  Glouces- 
1  ter.  Mass.  01930. 


EDITORIAL  WRITER 

We  need  an  editorial  writer  to  become 
part  of  a  two  and  a  half  person  edito* 
rial  page  staff.  The  Columbian  is  a 
35,000  daily  and  Sunday  newspaper  with 
an  independent,  progressive  editorial 
policy. 

Vancouver,  Washington  has  45.000  peo¬ 
ple  and  an  identity  of  its  own,  yet  it’s 
only  10  minutes  across  the  Columbia 
River  from  Portland.  Oregon  and  90 
minutes  from  mountain  skiing  or  the 
Pacific  Ocean. 

We  want  someone  with  full-time  edito¬ 
rial  writing  and  editing  experience  and 
preferably  a  solid  background  in  re¬ 
porting.  this  person  must  be  able  to 
deal  with  the  public  and  be  open- 
minded  and  receptive  to  viewpoints 
other  than  his  or  her  own.  In  addition 
to  writing  editorials,  this  person  will 
share  with  another  writer  the  duties 
of  editing  letters  to  the  editor  and 
laying  out  and  editing  six  editorial 
pages  and  three  op  ed  pages  each 
week. 

We  offer  you  pleasant  working  condi¬ 
tions.  good  salary  and  benefits  on  one 
.  of  the  most  respected  papers  in  the 
I  Pacific  Northwest. 

i  Write  about  yourself,  enclosing  a  com- 
I  plete  resume  and  writing  samples,  to 
■  Kenneth  Rystrom,  The  Columbian.  P.O. 
i  Box  180,  Vancouver,  Wash.  98660. 


mhiiigEditor 


We’re  looking  for  a  writing 
editor  who  likes  to  put  ideas 
across  to  people  with  other 
things  on  their  minds. 
Some  of  the  ideas  are  con¬ 
troversial;  all  of  them  are 
complicated.  The  audience 
is  our  employees  and  their 
families.  We  want  them  to 
know  enough  about  our 
'  business  to  be  able  to  ex- 
i  plain  it  to  people  who  don’t. 
I  The  medium  is  a  monthly 
magazine  that’s  pretty  good 
now.  The  goal  is  the  best 
employee  magazine 
!  around  -  no  holds  barred. 


The  work  is  extremely 
demanding  -you’ve  got  to 
have  the  language  down 
cold:  spelling,  grammar, 
punctuation,  usage,  sen¬ 
tence  structure,  para¬ 
graphing,  and  all  that.  But 
you’ve  also  got  to  have 
style  and  grace,  and  the 
ability  to  pull  them  out  of 
the  writers,  photographers, 
and  designers  working 
with  you.  And  you’ve  got  to 
be  able  to  copf;  with  a 
tough  clearance  pro¬ 
cedure. 

You  also  need  a  good  eye 
for  pictures,  be  able  to  work 
with  an  art  director,  have 
the  ability  to  set  up  and 
manage  a  budget,  know 


why  deadlines  are  impor¬ 
tant  and  how  to  meet  them, 
and  be  able  to  get  along 
with  people  who  are  as 
demanding  as  they  come. 

If  you  can  demonstrate 
your  competence  in  all 
these  things,  and  you  want 
to  make  more  money  than 
you’re  making  now,  write 
to  me  at  the  address  below. 

All  replies  will  be  treated 
as  confidential. 

James  Knight 
Imperial  Oil  Limited, 

111  St. Clair  Ave.  W., 
Toronto,  Ontario. 

M5W  1K3 
Canada 
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HELP  WANTED 
^^EDirORIAl^ 


HELP  WANTED 
^^EOrrORIAL^ 


HELP  WANTED 
^PRODUCTIOrr 


HELP  WANTED 

technicalTr^ 


13,500  PM  DAILY  wants  newsperson 
with  two  or  three  years  strong  reporting 
experience  to  run  lively,  provocative 
editorial  page.  Excellent  writer  with 
broad  range  of  interests  a  must.  Will 
have  help  of  part-time  editorial  writer. 
State  all.  including  salary  needs,  first 
letter.  Send  writing  samples,  of  edito¬ 
rials  or  analytical  stories,  if  possible. 
Box  1192.  Editor  &  Publisher. 

EXCELLENT  OPPORTUNITY  tor  Jour¬ 
nalism  grad  or  person  with  experience 
for  general  news  and  sports  on  leading 
Middle  Tennessee  weekly.  City  sur¬ 
rounded  by  lakes  and  mountains.  Col-  I 
leges  and  quality  schools.  Send  resume  ^ 
to  The  Herald-Chronicle.  Drawer  L,  ! 
Winchester.  Tenn.  37398.  | 

SCIENCE/MEDICAL  reporter,  experi¬ 
enced,  for  metropolitan  West  Coast  * 
daily.  State  background,  education.  | 
Box  1153.  Editor  &  Publisher. 

EXPERIENCED  REPORTER  for  Middle  | 
Tennessee  group  of  weeklies  with  com¬ 
bined  circulation  of  over  29,000.  Desk,  ' 
makeup  experience  desirable.  Good  i 
pay.  good  working  conditions  in  heart 
of  developing  water  recreation  area.  ' 
The  Tullahoma  News.  P.O.  Box  400, 
Tullahoma.  Tenn.  37388.  (615)  455-4545. 

BUREAU  CHIEF  of  Washington  News 
Service.  Editing  and  administrative  ex¬ 
perience  required.  Low  pay  but  good 
lob.  Send  resume,  etc.,  to  Box  lOCI, 
Editor  &  Publisher. 


RE-WRITE  PRO 

Rare  opportunity  for  fully  experienced 
re-write  person  to  join  staff  of  solid 
medium  sized  daily-Sunday  newspaper 
organization  in  Zone  2. 

Prefer  person  with  large  daily  experi¬ 
ence  or  lively  metropolitan  paper.  Sal¬ 
ary  commensurate  with  experience. 

Tell  us  «:bout  your  background  in  a 
confidential  letter.  An  Equal  Opportu¬ 
nity  Employer  in  every  sense.  Write 
Box  1191.  Editor  &  Publisher. 

BUSINESS  EDITOR/REPORTER  for  Zone 
2  city  weekly.  Lively  business  writer 
should  send  resume,  clips  and  compen¬ 
sation  requirement  to  Box  642,  Editor 
&  Publisher. 


13,500  PM  ZONE  9  DAILY  wants  news¬ 
person  with  2  or  3  years  strong  report¬ 
ing  experience  to  run  lively,  provoca¬ 
tive  editorial  page.  Excellent  writer 
with  broad  range  of  interest  a  must. 
Will  have  help  of  part-time  editorial 
writer.  State  all.  including  salary  needs, 
first  lette  .  Send  writing  samples  of  edi¬ 
torials  or  analytical  stories  if  possible. 
Box  1149.  Editor  &  Publisher. 

REPORTER  FOR  CITY  HALL  wanted. 
Must  be  tough,  aggressive,  energetic. 
Also  will  be  needing  city  editor-copy 
editor-layout  person  by  January  I. 
Must  be  a  first  class  newsman  with  im¬ 
agination  and  ability  to  direct  staff  of 
12.  Contact  Editor,  Gaston'a  Gazette 
P.O.  Box  1538.  Gastonia.  N.C.  28052. 

OLD.  ESTABLISHED  COMMUNITY 
weekly  in  exciting  urban  area.  Want 
strong  editorial  product,  new  look.  Box 
1184.  Editor  &  Publisher. 

EDITORIAL  WRITER 

We  are  expanding  our  editorial  page 
and  are  seeking  a  writer  to  help  make 
it  one  of  the  most  talked  about  fea¬ 
tures  in  American  journalism.  The  per¬ 
son  hired  will  be  aggressive  out 
thoughtful,  will  take  most  serious  sub¬ 
jects  and  explain  them  wilh  the  casual¬ 
ness  of  a  kitchen  t.  ble  conversation, 
will  have  the  background  that  comes 
from  reporting  at  local,  state  and  may¬ 
be  even  national  level.  If  this  person 
has  a  background  in  economics,  so 
much  the  better.  Need  not  have  written 
editorials  before  but  immediately 
grasps  the  possibility  of  the  challenge. 
Send  a  half-dozen  writing  samales  and 
complete  resume  to;  Stuart  Loory,  Chi¬ 
cago  Sun-Times.  401  N.  Wab.  sh,  Chi¬ 
cago.  III.  60611,  Immediately. 
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FAMILY  SECTION  EDITOR  for  Florida 
Gulf  Coast  6-day  PM.  Immediate.  Full 
details  and  requirements  to  Box  1088, 
Editor  &  Publisher. 

ASSISTANT  EDITING  SUPERVISOR  for 
suburban  newspaper  group  in  Ellicott 
City.  Maryland.  Must  have  a  minimum 
of  2  years'  experience  in  copy  editing; 
headline  writing.  Typing  a  must.  Send 
resume;  salary  requirement  and  willing¬ 
ness  to  relocate  to  The  TIMES,  Box  312, 
Ellicott  City.  Md.  21043.  All  applica¬ 
tions  will  be  confidential. 

EDUCATION  WRITER 

A  Going  Community  with  much  activi¬ 
ty  on  the  education  scene— and  a  re¬ 
sponsible  daily-Sunday  newspaper  in 
Zone  2  are  the  right  combination  for 
the  person  with  education  reporting 
experience. 

You  are  invited  to  describe  your  back¬ 
ground  in  some  detail.  Please  include 
date  available.  Salary  commensurate 
with  experience.  All  replies  will  be 
treated  in  strict  confidence  and  will  be 
acknowledged  if  experience  is  perti¬ 
nent  to  this  position. 

Equal  Opportunity  Employer 

Box  1193,  Editor  &  Publisher. 

PUBLISHER  far  past  retirement  age, 
seeks  younger,  able  editor-writer.  Also, 
advertising  manager  able  to  sell  and 
direct  salesmen  in  strong,  affluent  mar¬ 
ket.  Founder,  editor,  owner  has  40- 
year  faultless  record  editorial  courage 
and  honesty.  Would  sell  part,  maybe 
all,  to  nqht  co-worker  after  six  months, 
or  year.  Policy:  conservatively  inclined. 
Box  1197,  Editor  4  Publisher. 


EDITORIAL  CARTOONIST 

EDITORIAL  CARTOONIST 
with  a  creative  approach  to  issues  and 
a  distinctive  style.  Should  have  a  strong 
interest  in  local  topics  and  personali¬ 
ties  Send  resume  and  cartoon  samples 
to  Box  1140,  Editor  &  Publisher. 


FIELD  SERVICE 

IMMEDIATE  OPPORVUNITY  for  field 
service  engineers  for  rapidly  growing 
front  e.id  system  manufacturer.  Experi¬ 
enced  in  digital  electronics,  CRT  term¬ 
inal  technology  and  working  knowledge 
in  graphic  arts.  Heavy  travel,  may  have 
to  relocate.  Good  salary.  Send  resume: 
Computype  Inc.,  3686  Jar-kson  Road, 
Ann  Arbor.  Mich.  18103. 


FREELANCE 


FREELANCFR’S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as- 
sianments,  markets,  news.  3  issues  S2. 
PO.  Box  128,  Rhinebeck.  N.Y.  12572. 
(914)  876-2713. 

PRESSROOM 


PRESSROOM  FOREMANS  ■■nit  Goss 
Community.  Grea.  hunting  and  fishing 
country,  northern  New  England.  Res¬ 
ume,  sala'y  requirements  to  Box  1122, 
Editor  &  Publisher. 


PRODUCTION 

MANAGER  Cold-type  Composition; 
experienced  only;  knowledge  of  posi¬ 
tive  and  negative  camera  process  re¬ 
quired;  ki.owledge  of  phototypesetting 
systems  helpful.  Must  be  able  to  de¬ 
velop  and  motivate  staff.  Weekly  group 
in  growth  market.  Salary  commensurate 
with  experience.  Box  1180,  Editor  4 
Publisher. 

PHpTOMACHINIST  for  200B  and  713 
Series.  Bill  Matthes,  Box  205,  Hopewell 
Junction.  N.Y,  12533.  (914)  226-4711. 

COMPOSING  ROOM  SUPERVISOR  for 
offset  composition.  Logigraphic  sys¬ 
tem  utilizing  Metro  readers  and  setters, 
and  VDT.  Strong  supervisory  back¬ 
ground  required.  Multi  daily  and  week¬ 
ly  operation.  Zone  9.  Box  1146,  Editor 
4  Publisher. 


DO  YOU  HAVE  considerable  produc¬ 
tion  data  processing  experience  utiliz¬ 
ing  the  PDP  II  computer?  The  ability 
to  take  charge  of  a  new  system  instal¬ 
lation  at  a  major  newspaper  and  super¬ 
vise  five  computer  maintenance  peo¬ 
ple?  If  you  have  considerable  experi¬ 
ence  with  minicomputers  and  are  ready 
for  a  responsible  position  with  a  fine 
organization,  send  resume  to  Box  1185, 
Editor  4  Publisher. 


SALES 


COMMISSIONED  SALESMEN— $30  to  < 
$35,000  caliber — to  handle  the  most 
advanced,  fastest  moving  keyboard/  ! 
editing  terminal  in  the  phototypeset¬ 
ting  field  today.  Dealership  inquiries  j 
invited — call  or  write — Video  Graphics, 
(201)  667-2301,  777  Bloomfield  Ave.. 
Nutley,  N.J.  07110.  I 


SALES  PROFESSIONALS 

Due  to  the  continued  strong  ac¬ 
ceptance  of  Hendrix  products, 
we  are  expanding.  Experienced 
sales  representatives  are  need¬ 
ed  for  the  Southeast,  Midwest 
and  West  Coast  to  sell  our  video 
display  terminal  systems  and 
OCR's  to  the  newspaper  indus¬ 
try.  Send  resume  or  call  James 
E.  Benish,  National  Sales  Man¬ 
ager. 

HENDRIX 
645  Harvey  Road 
Manchester,  N.H. 
03103 

Phone:  (603)  669-9050 


Positions  Wanted... 


ACADEMIC 


DISPLAY  ADVERTISING 


NEWS.  FEATURE.  MAGAZINE  writing, 
editing  instructorship  or  assistant.  20- 
year  new$  pro  seeks  teaching  entry. 
BJ  Missouri,  could  assist  information 
office,  advise  student  newspaper.  Box 
1170,  Editor  4  Publisher. 

CLEVER.  TALENTED.  EXPERIENCED 
good  looking,  and  modest  editorial 
cartoonist,  now  published  in  Florida, 
seeks  work  on  daily  anywhere  in  U.S. 
For  topical  samples.  Box  1160.  Editor 
&  Publisher. 

EDITORIAL  CARTOONIST— Award¬ 
winning,  syndicated  caricaturist.  Fresh 
unique  style.  Want  position  with  daily. 
Portfolio  available  upon  request.  Box 
1099.  Editor  4  Publisher. 


CIRCULATION 

CIRCULATION  MANAGER  looking  to 
broaden  horizons.  Experienced  in  both 
daily  and  weekly.  So  call  (312)  827- 
7914  Mr.  Sawyer. 

MR.  PUBLISHER,  would  you  like  to  in¬ 
crease  your  circulation  and  revenue, 
also  save  money  at  the  same  time? 
Over  10  years  experience  from  carrier 
boy  to  circulation  manager.  Presently  i 
employed  in  closely  related  field.  Any 
location  or  size  considered.  Box  1196,  | 
Editor  4  Publisher. 


YOUNG.  AGGRESSIVE  circulation  man¬ 
ager  with  family  seeking  to  relocate  in 
Zone  6  or  4.  College  background,  plus 
3  years  as  circulation  manager,  with 
complete  knowledge  of  all  phases  of 
circulation  and  promotion.  Box  1205, 
Editor  &  Publisher. 

DO  YOU  HAVE  a  small  to  medium 
size  paper  that  needs  a  well  run  de¬ 
partment  plus  more  circulation,  in  Area 
I  3,4  or  6?  If  so,  I  have  the  ability,  know¬ 
how  and  I'm  ready  to  get  the  job  done 
now!  Box  1117,  Editor  4  Publisher. 

CREATIVE.  AGGRESSIVE  EXECUTIVE 
with  an  extensive  background  in  news¬ 
paper  circulation^  sales,  public  rela¬ 
tions  and  promotions  desires  the  chal¬ 
lenge  of  developing  and  organizing 
new  ope'‘ations  or  trouble-shooting  and 
improving  existing  ones.  Box  1182.  Edi¬ 
tor  4  Publisher. 

CIRCULATION  MANAGER  II  years  In 
all  phases  of  circulation  and  promotion 
on  weeklies  4  shoppers.  Conve-sion 
and  inserts  a  specialty.  Looking  for  a 


DATA  PROCESSING 


EXPERIENCED  production  and  business 
systems  manager.  MBA.  Desire  West 
Coast  position.  Available  9/16/75.  Box 
1 179,  Editor  &  Publisher. 


WANT  A  WORKER?  Presently  em¬ 
ployed,  creative  account  developer, 
experienced  in  training,  motivating 
and  plus  lineage.  Self  starting,  capable, 
all  shirts  short  sleeved.  5  years  as  ad 
manager,  3  years  production  manager. 
Box  1158,  Editor  4  Publisher. 

ADVERTISING  SALES/SALES  DEVEL¬ 
OPMENT.  Experienced  sales  and  serv¬ 
icing  retail,  general,  national,  agen¬ 
cies.  manufacturers  and  manufacturers 
reps.  Seek  opportunity  with  appropri¬ 
ate  position  with  progressive  metro  or 
chain  small  dailies/weeklies  wishing  to 
increase  promotions^  sales  training.  In- 
depth  experience  and  background  all 
!  areas  cooperative  advertising  includ- 
I  Ing  CAP  programs,  structuring  and  le- 
I  galities.  Ad  Sales  Game  Plan  Chang- 
I  ing  with  additional  products  and  more 
I  co-op  ad  funds  available  at  local  level. 

!  Do  you  have  a  qualified  man  on  your 
j  staff  to  make  the  most  of  changing 
I  times?  If  not,  contact  me.  Reply  Box 
1116,  Editor  &  Publisher. 


EDITORIAL 


DOES  YOUR  SPORTS  department  need 
creative,  imaginative  leadership?  Let 
24  years  experience  work  for  you.  Ad¬ 
ministrative-slot  position  sought,  metro, 
politan  PMS.  Box  1207,  Editor  4 
Publisher. 

NEED  AN  EDITOR?  1st  Class  reporter 
ready  to  move  into  management  of 
metro  or  medium  daily.  Prefer  Mid¬ 
west,  East.  Box  1054.  Editor  4  Publisher. 

^WSPAPERMAN,  42.  con^Tsant  all 
editorial  functions,  competent  swing 
man,  experienced  reporter  all  beats, 
very  good  off-beat,  human  interest. 
Located  Zone  9.  Box  1080,  Editor  4 
Publisher. 

GCi^GETTER  FEMALE  journalist  with 
resume  to  prove  it  seeks  challenging 
post  on  medium  to  large  metro  daily, 
Zones  3.4,5.  Expertise  from  general 
assignment  to  urban,  environmental 
and  investigative  reporting.  Box  1078, 

I  Editor  4  Publisher. 

'  VETERAN  foreign  correspondent.  Knowl¬ 
edge  Russian,  German.  French,  Italian, 
Spanish.  Seek  position  U.S.  or  abroad. 

I  Box  1173,  Editor  &  Publisher. 

REPORTER,  I  year  weekly  experience 
I  (general  assignment,  features,  some 
'  editing).  Masters  in  Urban  Affairs,  U.S. 
Government  experience;  seek  position 
on  daily  or  weekly,  any  Zone.  Mark 
Weinberg,  1318  Forest  St.,  Bellingham, 
Wash.  98225. 

EXPERIENCED  magazine  writer/editor, 
30.  seeks  job  with  magazine  or  weekly 
paper.  MJ  Degree.  Staff,  freelance 
background.  Lincoln  Bates.  l21'/2  Es¬ 
sex.  Salem.  Mass.  01970. 

EDITOR/WRITER.  10  years  experience, 
seeks  challenging  spot.  Expertise  films 
and  TV.  Box  1174,  Editor  4  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 

OFFENSE  IS  THE  NAME  OF  OUK 
GAME  (BFC) — Aggressive  Sports  Edi¬ 
tor  seeks  new  challenge  on  20.000  met¬ 
ro  new^aper  which  demands  only  the 
best.  Organization,  creative  layout, 
strong  features  and  penetrating  coj- 
umns  is  what  we  offer.  9  years  experi¬ 
ence,  prep  to  pro.  Are  you  ranked 
No.  17  Box  1128,  Editor  t  Publisher. 

REPORTER-EDITOR,  26.  with  Journalism 
Degree  and  2  years  experience  seeks 
spot  on  daily  in  or  near  metro  area. 
Highly  skilled  in  all  phases  editorial 
but  writing  best.  Contact  Joe  Bizzaro. 
I95i  S.W.  18  Ave.,  Miami.  Fla.  33145. 
(305)  854-7434. 

REPORTER.  28.  seeks  writing  job  on 
daily  or  weekly.  MAJ,  3  years  experi¬ 
ence  as  Washington  correspondent. 
Will  move  to  work  under  good  editor. 
Superb  writer,  diligent.  Box  1113,  Edi¬ 
tor  &  Publisher. 

BERKELEY  J-GRAD,  intern  for  top 
Washington,  D.C.  newspaper  bureau 
and  contributor  to  several  magazines, 
seeks  editorial  job  in  Zone  9.  Box  1092, 
Editor  &  Publisher. 

ENERGETIC,  hard-working  reporter,  24, 
seeks  position  with  daily  or  magazine. 
Zones  1, 2, 5,9.  J-Degree.  3'/]  years  ex¬ 
perience  reporting,  writing,  layout, 
photography.  Box  1095,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  REPORTER— Investiga¬ 
tive,  consumer,  political  reporter.  Five 
years  professional  experience  medium 
daily.  Zona  2.  Seeks  advancement.  Will 
relocate  any  Zone.  Box  1133,  Editor  & 
Publisher. 

KEEN  COPY  EDITOR,  fine  writer  wants 
desk  job.  Zone  2  or  Ohio.  Solid  ex¬ 
perience,  insight,  loyalty,  love  of  news¬ 
paper.  Box  1102,  Editor  S  Publisher. 


GIFTED  NEWSMAN,  31,  with  reporting, 
desk,  junior  management  experience  on 
3  of  the  largest  dailies  in  country^  seeks 
editor  or  managing  editor  position  on 
quality  50,000-f-  daily.  Good  editorial 
writer.  Top  references.  Box  1137,  Editor 
&  Publisher. 

REPORTER,  28.  general  assignment  and 
courts  plus  layouts,  makeup,  editing. 

5  years  experience  on  75M  daily.  J- 
Degree.  Seek  new  job,  new  challenges 
on  daily  or  editor  position  on  weekly. 
Relocate  anywhere.  Resume,  clips  speak 
for  selves.  Box  1135.  Editor  &  Publisher. 

GOOD,  STRONG  EDITOR,  head  writer 
and  layout  man  with  years  of  experi¬ 
ence,  including  supervisory,  desires  po¬ 
sition  with  large  West  Coast  daily.  Res¬ 
ume  and  recommendations  on  request. 
Box  1141,  Editor  ft  Publisher. 

DEDICATED  BRITISH  trade  journal  edi¬ 
tor  (25.  married)  seeks  permanent 
position  anywhere  in  USA.  Salary  un¬ 
important,  anything  considered.  Speci¬ 
men  copies  send  on  request.  Box  1150, 
Editor  ft  Publisher. 

REPORTER-PHOTOGRAPHER.  BS  Jour- 
nalism.  3  years  experience  on  small 
daily  desires  job  in  Zone  7,8,9.  Want 
chance  to  do  more  features,  more  pho¬ 
tos.  Box  1094.  Editor  ft  Publisher. 

HIT  BY  INFLATION?  Need  more  from 
your  sports  department  dollar?  Quality 
and  quantity  from  experienced,  aggres¬ 
sive  young  (24)  sportswriter  with  super 
credentials,  references.  Ready  to  move 
into  majors  (everybody  says  so!);  5 
years  daily  experience:  layout,  column, 
features,  photos.  And  I'll  even  add  wit 
and  humor.  Happy  in  present  job  but 
big  time  beckons.  You  won't  be  disap¬ 
pointed!  Box  1152,  Editor  ft  Publisher. 

ASSISTANT  EDITOR,  31,  versatile  re¬ 
porter.  Journalism  Masters  Degree,  for¬ 
eign.  U.S.  experience.  Seek  editing,  re¬ 
porting  position.  Box  1204,  Editor  ft 
Publisher. 

TALENTED,  AMBITIOUS  WRITER  seeks 
news  career.  BA  in  English/ Journalism. 
Any  start.  Any  Zone.  Box  1138,  Editor 
ft  Publisher. 

EDITOR  8C  PUBLISH! 


EDITORIAL 

AWARD-WINNER — Young,  innovative, 
community  spirited  editor  seeks  edi¬ 
torship  of  12,000  to  15,000  paper;  any¬ 
where.  Wants  challenge  to  build  an¬ 
other  award-winner.  Box  1157.  Editor 
ft  Publisher. 

COMMUNITY  NEWSPAPER  editing  po¬ 
sition  desired  near  major  urban  center 
in  progressive  community.  Experienced 
In  reporting,  editing  and  managing, 
particularly  suburban  journalism.  Have 
record  of  hard  work,  circulation  build¬ 
ing  and  community  involvement.  Box 
1200,  Editor  ft  Publisher. 

MAGAZINE  EDITING  job  wanted  by  j 
very  conscientious  newspaperwoman. 
Box  1155,  Editor  ft  Publisher. 

I  STARTED  two  successful  magazines  j 
and  then  went  on  to  write  a  book 
about  it.  Editor/ publisher,  versatile 
writer  seeks  flexible  position  in  Zone  I. 
Interested  in  travel.  Call  Robert  Har¬ 
grove,  (517)  899-4028.  540  Lexington  St., 
Waltham,  Mass.  02154. 

HARD-WORKING  news  editor,  30.  of 
small.  Midwest  daily,  seeks  editing  or 
reporting  job  with  daily  or  large  week¬ 
ly  in  Region  7  or  8.  Strong  on  writing 
and  layout.  Also  experienced  in  pho¬ 
tography  and  darkroom  work.  Box 
1155.  Editor  ft  Publisher. 

EDITOR-WRITER-GRAPHIC  ARTS 
MAN;  experienced  In  weekly  newspa¬ 
pers,  employee  and  customer  publica¬ 
tions;  magazines,  brochures,  books,  fly-  | 
ers,  speeches,  scripts,  publicity,  print 
ads,  radio  spots,  direct  mail,  newslet¬ 
ters;  Box  1157,  Editor  ft  Publisher. 

HANDY-DANDY  self-contained  unit  of¬ 
fers  you  both  writing  and  photography 
skills.  Easy-to-hire  with  generous  war¬ 
ranty.  Features  include  high  output,  ex¬ 
perience,  enthusiasm.  Works  only  in  : 
metro  areas;  needs  daily  exercise.  Fe-  i 
male,  28.  Box  1158,  Editor  ft  Publisher.  | 

DEPENDABLE  sports  writer,  27,  eight  j 
years  experience,  seek  sports  editorship  I 
or  responsible  slot  on  10-50,000  PM,  any 
Zone.  Enjoy  community  involvement, 
strong  on  organization,  tight  yet  lively 
human  interest  writing,  extensive  edit¬ 
ing.  layout  experience.  Resume  on  re¬ 
quest.  Box  1159,  Editor  ft  Publisher. 

LET'S  GET  TOGETHER:  Top  pro,  knows 
business  A  to  Z,  looking  for  a  good 
paper  and  a  good  place  to  work.  Now 
news  editor  In  a  nonprofessional  sweat¬ 
shop.  Box  1202.  Editor  ft  Publisher. 

COUPLE  OF  PROS — Seeking  return  to 
Canada.  Both  experienced  In  all  phases 
of  newspaper.  Man.  copyeditor  with 
electronic  composition  background, 

I  plus  lengthy  resume!  Woman  strong  re- 
.  porting,  editing  layout,  advertising. .. ! 
Prefer  Ontario/ Quebec,  or  northern 
U.S.  states  in  close  proximity.  Take  one 
or  both,  you  get  a  seasoned  worker — no 
prima  donnas!  Resumes  sent.  Box  1155, 
Editor  ft  Publisher. 

SPORTS  WRITER,  27,  7  years  experi¬ 
ence  aggressive,  competitive,  with 
knack  for  breaking  hard  news.  Fast,  ac¬ 
curate,  capable  deskman.  Greg  Boeck, 
2804  Fleldcrest  Ct.,  Orlando,  Fla., 
32809.  (305)  855-2215. 

ENERGETIC  JOURNALIST  seeks  chal¬ 
lenging  position  on  medium  to  large 
daily.  Zone  5,5,7  8  or  9,  Experience 
writing  a  bi-weekly  column  for  a  na¬ 
tional  magazine,  copy  editing  for  a 
metropolitan  daily  newspaper,  and  re¬ 
porting  for  a  25,000  suburban  daily. 
Age  24.  Princeton  University  graduate. 
Box  1175,  Editor  ft  Publisher. 

WOMAN,  25,  seeks  desk  job.  Expert  at 
copy  editing,  layout,  headlines,  wire 
desk.  Six  years  experience  on  dallies, 
small  to  the  largest.  Background  in¬ 
cludes  reporting,  copy  desk  work.  Now 
feature  writer/assistant  section  editor 
on  metro  daily.  Degree.  Work  samples, 
resume,  photo,  excellent  references 
available.  Box  1201,  Editor  ft  Publisher. 

R  for  August  9,  1975 


EDITORIAL 

- - - - - -  I 

REPORTER,  28,  seeks  position  as  sports-  ' 
writer  for  daily  in  any  Zone.  Two  years 
experience  as  weekly  editor  and  gen¬ 
eral  assignment  reporter  covering  city 
beats  and  doing  entertainment  fea¬ 
tures.  Strong  sports  background  and  i 
natural  writing  facility  in  this  area. 
Box  1175,  Editor  ft  Publisher. 

SUBSTITUTE  NEWS  EDITOR.  27,  ready  ^ 
to  fill  slot  full  time.  3  years  in  slot  and 
on  wire  and  city  desks  of  two  55M-plus 
dailies.  Prefer  Florida,  Zones  5.8.9.  Box 
1177,  Editor  ft  Publisher. 

DO-ER  WITH  STREET  SAVVY  seeks  new 
challenge — knows  general,  courthouse, 
police,  courts,  darkroom,  layout,  edit¬ 
ing.  J-Grad,  female,  will  move  any¬ 
where — Damn  Good.  Box  1178,  Editor  ft 
Publisher. 

7  YEARS  EXPERIENCE,  investigative, 
analytic,  economics,  environment,  for¬ 
eign.  U.S.  Want  to  specialize  in  ocean, 
marine  affairs  in  port,  coast  area.  P. 
Friedland,  395  Cold  Spring  Ave.,  W. 
Springfield,  Mass.  01089. 

EDITOR!  You  won't  find  many  who  can 
both  write  and  photograph  as  well  as 
this  experienced  reporter,  a  well-edu¬ 
cated  but  practical  sort  wasting  away 
at  a  good  but  limited  daily.  RESCUE 
ME!  Box  1185.  Editor  ft  Publisher. 

EDITOR:  Long  on  experience  but  still 
young.  Work  includes  newspapers  from 
weekly  to  metro  daily,  magazines.  PR 
and  government,  both  writing  and  pic¬ 
tures.  Currently  department  head  on 
rnajor  metro.  Now  interested  in  put¬ 
ting  it  together  as  managing  editor, 
20-30M  daily,  aiming  for  solid,  credible 
local  report  and  bright  package.  Box 
1189.  Editor  ft  Publisher. 

I  WANT  TO  WRITE,  15  years  experience 
on  major  beats  in  Boston  Baltimore. 
Columnist.  Phil  Jackman  Evening  Sun. 
(301)  425-3551. 

COUPLE  DESIRES  to  become  affiliated 
I  with  newspaper  or  other  publishing  en¬ 
terprise.  Both  degreed.  Ages  33  and 
I  25,  with  17  years  combined  train'ng  and 
experience  in  fields  of  journalism  and 
!  photography.  Box  1199,  Editor  ft  Pub¬ 
lisher. 

CREATIVE  JOURNALIST  with  10  years 
experience  on  daily  and  weekly  news¬ 
papers  and  magazines  seeks  editorial 
positions  in  Zones  3,  4,  5  or  5,  Prefer 
weekly  newspaper  or  small  daily.  4923 
Mockingbird  Lane,  Memphis  Tenn. 
38117.  (901)  757-7385. 


FREELANCE 


JERUSALEM-BASED  reporter  on  local 
daily  ready  to  string  for  U.S.  daily — 
spot  news  or  features.  Copy  by  telex, 
cable,  phone  or  Airmail.  Aaron  SIttner, 
I  Mishmar  Hagvul  St.,  Jerusalem,  Is¬ 
rael.  Ph:  02-285049. 

NEED  A  STRINGER  in  New  Jersey  or 
adjacent  New  York  and  Pennsylvania? 
Sports  or  general.  The  Newsroom,  P.O. 
Box  734.  Bordentown,  N.J.  08505. 


PRODUCTION 


PRODUCTION  MANAGER/ENGINEER. 
Experienced  In  directing  union  person¬ 
nel,  OCR.  VDT,  computer  technology, 
phototypesetters,  offset  printing  and 
conversion  to  offset.  Have  organiza¬ 
tional  skills,  management  experience 
and  ability  to  work  with  people.  Box 
1098.  Editor  ft  Publisher. 


PHOTOJOURNALISM 


CREATIVE  LEADERSHIP,  backed  by 
sound  business  management  and  an 
understanding  of  the  news  side  of  a 
paper,  is  my  formula  for  a  successful 
graphics  department.  Currently  head¬ 
ing  major  metro  department,  experi¬ 
ence  also  Includes  magazines  and  PR. 
Excellent  track  record  in  recruiting  and 
training.  Challenge  me.  Box  1190,  Edi¬ 
tor  and  Publisher. 

EXPERIENCED  PHOTOGRAPHER,  team 
oriented/ technically  sharp,  wishes  to 
join  photo  conscious  daily.  Zones  1.2,5. 
Call  (507)  732-5035  or  write  Box  1198, 
Editor  ft  Publisher. 


PUBLIC  RELATIONS 


COMMUNICATIONS  SPECIALIST 
Seeking  full-time  or  part-time  work  In 
Washington.  D.C.  area.  Three  decade's 
experience  In  public  relations,  editing, 
writing  in  federal  government,  private 
industry,  trade  associations.  Special¬ 
ties:  housing,  homebuilding,  community 
development,  land  use,  physically 
handicapped.  Have  been  communica¬ 
tions  director;  magazine  editor;  au¬ 
thor  of  books  (2),  newsletters,  house 
organs,  magazine  articles,  speeches, 
news  releases  and  stories.  Impeccable 
references.  Modest  independent  Income 
makes  job  content  more  Important  than 
top  dollar.  (301)  JU9-5475.  9522  Ever¬ 
green  St.,  Silver  Spring,  Md.,  20901. 


AWARD-WINNING  female  journalist  C/auifledi— 

27.  with  5  years  metropolitan  daily  ex-  At  effective  In 
perience  presently  on  national  fellow-  newspaper  community 

ship  in  Congress  seeks  position  on  a  .  .  ..  . 

Southwestern  Ohio  paper.  Box  1077,  “»  Y®"'’  newspaper  s  c/aififleds 

Editor  ft  Publisher.  are  In  your  eommunityl 
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Shop  Talk  at  Thirty 


National  Security  Act? 

On  March  14,  1973,  President  N'ixon 
sent  to  Congress  his  message  on  the  fed¬ 
eral  system  of  criminal  justice  for  which 
he  proposed  a  sweeping  reform  under  the 
name  “Criminal  Code  Reform  Act  of 
1973.”  The  bill  was  sent  to  Coiifjress  on 
March  22  and  intJ’oduced  as  S.  1400  on 
March  28  and  then  referred  to  the  Com¬ 
mittee  on  the  Judiciary. 

That  hill  attracted  very  little  attention 
from  anyone  until  Senator  Edmund  S. 
Muskie,  in  a  speech  at  Frostbur^  (Md.) 
State  College,  blew  the  whistle  on  it  by 
calling  it  “A  National  Security  .4ct,” 
which  he  said  is  the  “latest  attempt  to 
stifle  the  flow  of  official  information  to  the 
public.” 

The  newspaper  business  was  alerted  to 
this  threat  for  the  first  time,  we  believe, 
by  two  full  pa^es  of  comment  by  Muskie 
and  others  in  E&P  April  21,  1973. 

At  least  one  bill  to  amend  the  Federal 
Criminal  Code  has  been  han>;in;r  around 
the  Judiciary  Committee  with  little 
change  ever  since,  but  it  has  not  been 
dormant  or  forgotten.  It  is  now  known  as 
S.l. 

The  .American  Newspaper  Publishers 
•Association  and  just  about  everyone  else 
has  objected  to  numerous  sections  of  the 
bill  because  it  would  broaden  the  exjio- 
sure  of  the  press  to  criminal  prosecution 
and  would  operate  as  a  sifrnificant  deter¬ 
rent  to  the  release  of  novernmental  in¬ 
formation  to  the  press. 

S.l  was  introduced  Jan.  1.^)  this  year  by 
Sen.  McClellan  as  a  compromise  version  of 
two  revision  bills  introduced  but  never 
acted  upon  in  the  93rd  Con>rress — a 
former  S.l  by  McClellan  and  S.  140(1,  the 
administration’s  bill  introduced  by  Sen. 
Hruska.  The  new  bill  reflects  changes 
broujrht  about  through  hearintrs  in  the 
93i‘d  Congress  and  by  objections  from  var¬ 
ious  >;roups,  includinji  the  press. 

On  Jan.  14  .\NP.A,  through  its  jjenei'al 
counsel,  submitted  its  objections  alonji 
with  recommended  new  lanjruajie  for  the 
bill  to  the  counsel  for  the  Judiciary  Com¬ 
mittee.  .AN'P.A  also  asked  for  the  ojipor- 
tunity  to  ai)pear  at  committee  hearings  if 
action  is  taken  on  the  le>;islation. 

The  .American  Society  of  Newspaper 


Freedom  of  the  Press,  and  .ASNE  General 
Counsel  Richard  M.  Schmidt. 

Original  participants  met  July  15  to 
consider  proposed  revisions. 

There  are  at  present  at  least  seven  fed¬ 
eral  statutes  providing  criminal  sanc¬ 
tions  atrninst  disclosure  of  defense  secrets 
and  other  classified  information. 

S.  1  has  attempted  to  reduce  them  all  to 
one  piece  of  lejrislation  and,  as  a  result, 
contains  some  lannuafie  not  contained  in 
the  oritrinals.  P’or  instance.  Section  1123 
dealing  wi til  “mishandliiifrof  national  de¬ 
fense  information”  says  a  “person  is 
jruilty  ofan  offense  (Dbeinn  in  authorized 
possession  or  control  of  national  defense 
information  he  (A)  en^apes  iii  conduct 
that  causes  its  loss,  destruction,  or  theft, 
or  itx  roiHniiiHicatioH  to  a  person  who  is 
not  (infhorized  to  receive  it:  (B)  fails  to 
rei)ort  promptly ...  its  communication  to  a 
person  who  is  not  authorized  to  receive  it; 

. .  .(‘Dhcinp  in  n  no  nthorized  possession  or 
control  of  national  defense  information, 
he:  (.A)  enKujres  in  conduct  that  causes  its 
loss,  destruction,  oi‘  theft,  or  i ts  eo in  in  n  n  i - 
eotion  to  another  person  who  is  not  au¬ 
thorized  to  receive  it,"  etc. 

That  clearly  amounts  to  prior  restraint 
on  publication  no  matter  how  a  importer 
or  editor  came  into  possession  of  informa¬ 
tion  and  it  is  no  bar  to  prosecution  that  the 
information  was  not  lawfully  or  properly 
classified. 

It  is  the  sujjKcstion  of  the  newspaper 
committee  that  refeiences  to  “unau¬ 
thorized  j)osession”  and  “communica¬ 
tion”  under  chapter  (2)  be  eliminated. 

The  subject  is  a  complicated  one  but  it 
demands  the  intense  interest  of  all  com¬ 
munications  media.  The  present  bill 
would  not  only  punish  government  offi¬ 
cials  and  employes  for  disclosing  defense 
or  classified  information  but  would  also 
punish  leporters  and  editors  for  makinjr 
public  unauthorizeil  information. 

This  country  has  come  throunh  Worlil 
War  II,  Korea,  Vietnam,  and  a  series  of 
other  crises  in  the  last  35  years  without  a 
“National  Secrets  -Act”  of  this  striiifiency 
and  we  don’t  neetl  one  now. 


CELEBRATION — The  Daily  News  of  the 
Virgin  Islands,  published  by  Ariel  Melchoir, 
Sr.,  (above),  who  founded  the  newspaper 
in  1930,  celebrated  its  45th  anniversary  with 
a  280-page  edition  on  August  I.  What  in 
1930  was  a  four-page  sheet  printed  in  the 
back  of  a  gift  shop  is  now  a  publication 
produced  with  the  latest  computerized  equip¬ 
ment. 

lAPA  to  check  status 
of  press  in  Chile 

The  Inter  American  Press  Associa¬ 
tion  has  appointed  a  two-man  commit¬ 
tee  to  look  into  the  status  of  the  press 
in  Chile.  The  committee  was  appointed 
in  compliance  with  a  resolution  of  the 
lAPA’s  executive  committee  at  its  July 
28-29  meeting  in  Miami  Beach. 

The  fact-finders  are  Guido  Fernan¬ 
dez,  publisher  of  La  Nacion,  San  Jose, 
Costa  Rica,  and  David  G.  Meissner, 
editorial  writer  of  the  Milwaukee  Jour¬ 
nal.  Fernandez  is  first  vicechairman  of 
the  lAPA’s  Committee  on  Freedom  of 
the  Press  and  Information.  Meissner  is 
regional  vicechairman  for  the  United 
States. 

German  E.  Ornes,  chairman  of  the 
committee  and  publisher  of  El  Caribe, 
Santo  Domingo,  said  they  will  travel 
to  Chile  the  first  half  of  October  and 
will  make  a  report  at  the  lAPA’s  an¬ 
nual  meeting  scheduled  for  Sao  Paulo, 
Brazil,  October  19  to  24. 


Editors  endorsed  the  .ANP.A  position  in  a 
separate  letter  to  subcommittee  counsel. 

There  was  a  meetingof  media  represen¬ 
tatives  June  4  in  Washington  to  discuss 
sections  of  the  bill  which  would  impose 


Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


heavy  restrictions  on  the  press — 
particularly  Section  1121  dealing  with  es¬ 
pionage,  Section  1122  dealing  with  of¬ 
fenses  involving  disclosure  of  national 
defense  information.  Section  1123  involv¬ 
ing  mishandling  of  national  defense  in¬ 
formation,  Section  1124  dealing  with  un¬ 
lawfully  dis.seminating  classified  infor¬ 
mation,  and  Section  1128  providing  the 
definitions  for  those  terms. 

.A  draft  of  revisions,  other  comments 
and  suggestions  were  studied  July  2  at  a 
meeting  of  a  special  drafting  subcommit¬ 
tee  consisting  of  .A.NP.A  General  Counsel 
.Arthur  H.  Hanson,  F  red  Graham  and  Jack 
Landau  of  the  Rei)oi'ters  Committee  foi- 


Increase  your  influence  by 
investing  in  radio,  television 
or  CATV  stations  in  other 
cities.  Call  the  media  people. 


WASHINGTON,  D.C.: 

1 730  K  Street,  N.W.  20006 
(202)  393-3456  ] 

CHICAGO; 

1429  Tribune  Tower,  6061 1 
(312)337-2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206. 
(214)  691-2345 

SAN  FRANCISCO; 

1 1 1  Sutter  Street,  94104 
(415)  392-5671 

; _ J 
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Ybu’re  in 
command  with 
Goss  Metro-text 


Write  the  story  —  then  change  it.  Correct 
it.  Edit  it.  Kill  it.  File  it.  Set  it,  or  send  it  to 
another  VDT  for  further  action.  You’ll  get 
the  response  you  expect  from  Metro-text 
and  our  Image  terminals  —  the  intelligent 
terminals  with  glare-free  video  display. 
Start  big  or  small,  and  let  the  system 
grow  with  your  needs.  The  power 
of  the  Metro-text  lets  you  add  ^ 

terminals  as  you  need  them, 
without  having  to  go  to  a 
larger  computer.  Begin  with 
ads.  Or  editorial.  Then  keep 
adding  until  you’re  in  command  of 
everything  you  print.  All  with  the 
complete  composition  system  from 
a  single  dependable  source.  For 
more  information  on  Goss  any 

newspaper  products,  prodUCi 

write  to  MGD  Graphic  Systems,  jt  haS 
Rockwell  International, 

3100  South  Central  Avenue, 

Chicago,  Illinois  60650. 


r  Image  V  terminals 
are  part  of  the 
complete  Metro-text 
photocomposition  system. 


Rockwell  International 


February,  1975 


New  offset  plant 
nears  completion 


Thirty-two  new  Goss  Metro  offset  pi'ess  units  ^o  into 
action  this  year  foi-  the  Memphis  Publishing’  Company.  It 
will  be  the  eulmination  of  a  multi-million  dollar  composing 
room,  press  room  and  mail  room  modeimi/.ation  program 
started  eight  years  ago. 

Conversion  to  i)hotocomi)osition  began  in  19()7,  and  by 
encompas.sed  all  display  advertising.  Flexibility  and 
applications  increased  with  the  addition  ii\  1973  of  new 
scannei'  input  erjuipment.  The  nation’s  first  completely 
integratr'd  classitiecl  system  for  both  typesetting  and  bill¬ 
ing  went  operational  here  January  1,  1974. 

With  lOOG  conversion  to  photocomj)osition  achieved 
July  1,  1975,  the  stage  is  set  for  switch  fi-om  letteri)ress 
to  offset.  The  new  pre.sses  will  increase  capacity  and  color 
flexibility. 

Memi)his  is  the  largest  metro  area  in  Tennessee,  Missis¬ 
sippi  and  Ai'kansas,  and  it  serves  one  of  the  nation’s 
largest  regional  markets. 

The  Commercial  Appeal  and  the  Memphis  Press- 
Scimitar  are  preparing  to  meet  the  needs  of  this  growing 
market.  We’re  moving  forward  with  Memphis. 


New  Format: 


9  column  display  advertising,  6  column  editorial, 

10  column  classified  advertising  (effective  July  1, 1975). 


THE  COMMERCIAL  APPEAL 


Memphis  Press-Scimitar 


1 


495  UNION  AVENUE,  MEMPHIS,  TENNESSEE  38101,  PHONE  901-526-8811 

Represented  by  SCRIPPS-HOWARD  NEWSPAPERS,  Advertising  Department  Offices  in 
New  York  City,  Atlanta,  Chicago,  Dallas,  Detroit,  Los  Angeles,  Philadelphia  and  San  Francisco 


